
26 

DAFTAR PUSTAKA 

Sumber Buku: 

Danandjaja. (2011). Peranan Humas dalam Perusahaan. Yogyakarta: Graha Ilmu. 

Iriantara, Y. (2010). Media Relations: Konsep, Pendekatan, dan Praktik. Bandung: 

Simbiosa Rekatama Media 

Johnston, J. (2020). Media relations: Issues and strategies. Singapore: South Wind 

Productions. 

Kriyantono, R. (2012). Public Relations Writing: Teknik Produksi Media Public 

Relations Dan Publisitas Korporat. Jakarta: Kencana Prenada Media Group 

Newsom, D., Turk, J., & Kruckeberg, D. (2012). Cengage Advantage Books: This is 

PR: The Realities of Public Relations. Cengage Learning. 

Ruslan, Rosady. (2014). Manajemen Public Relations dan Media Komunikasi: Konsepsi 

dan Aplikasi. Jakarta: PT Raja Grafindo Persada. 

Sambo, M. (2019). Media Relations Kontemporer: Teori dan Praktik. Prenada Media. 

Seitel, Fraser P. (2017). The Practice of Public Relations Thirteenth Edition. England: 

Pearson Education Limited. 

Wardhani, D. (2013). Media Relations: Sarana Membangun Reputasi Organisasi. 

Tangerang: Graha Ilmu. 

Wilcox, Dennis L. & Glen T. C., (2015). Public Relations: Strategies and Tactics 

Eleventh Edition. New Jersey: Pearson Education.  

Yusuf, I.A., (2011). Pentingnya Media Relations Bagi Sebuah Lembaga. 22-36 

 

 



27 

Sumber Jurnal: 

Basir, Shelly V. (2015). Analisis Kegiatan Media Partner PT Kerabat Dyan Utama untuk 

Event Indonesia Fashion Week 2015 dalam Konteks Media Relations. Jurnal 

Ilmiah Universitas Bakrie, vol. 3, no. 03, Aug. 

Broom, G. M., Casey, S., & Ritchey, J. (2010). Toward a concept and theory of 

organization-public relationships. Journal of Public relations research, 9 (2), 1-

11. 

 

Sumber Internet: 

Pandawapr.com. Pandawa PR Corporate Structure. Diakses pada 25 Agustus 2020, dari 

https://pandawapr.com/ 


