[@0Ee)

Hak cipta dan penggunaan kembali:

Lisensi ini mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Perpustakaan Univeristas Multimedia Nusantara



DAFTAR PUSTAKA

Agarwal, R., & Prasad, J. (1999). Are Individual Differences Germane to the
Acceptance of New Information Technologies?. Decision Sciences, 30(2),
361-391.

Ahn, T., Ryu, S. & Han, 1. (2007). The impact of Web quality & playfulness on
user acceptance of online retailing. Information & Management, Vol. 44
No. 3, pp. 263-275.

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior &
Human Decision Processes, 50 (2), 179-211.

Ajzen, I., & Fishbein, M. (1977). Attitude-behavior relations: A theoretical analysis
& review of empirical research. Psychological Bulletin, 84(5), 888-918.

Ajzen, |l., & Fishbein, M. (1980). Understanding attitudes & predicting social
behavior. Englewood Cliffs, NJ: Prentice-Hall.

Ajzen, I., & Fishbein, M. (2000). Attitudes and the Attitude-Behavior Relation:
Reasoned and Automatic Processes. European Review of Social
Psychology, 11(1), 1-33.

Al-Debei, M. M., Akroush, M. N., & Ashouri, M. 1. (2015). Consumer attitudes
towards online shopping. Internet Research, 25(5), 707-733.

APJII. (2020). Siaran Pers: Pengguna Internet Indonesia Hampir Tembus 200 Juta
di 2019 - Q2 2020. Retrieved from:
https://blog.apjii.or.id/index.php/2020/11/09/siaran-pers-pengguna-
internet-indonesia-hampir-tembus-200-juta-di-2019-g2-2020/

Avrifianto, N. (2017, Desember 19). Indonesia Negara Penggila Sepak Bola Nomor
Dua di Dunia. Retrieved from CNN Indonesia:
https://www.cnnindonesia.com/olahraga/20171219204103-142-
263606/indonesianegara-penggila-sepak-bola-nomor-dua-di-dunia

165
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Arora, N., Dreze, X., Ghose, A., Hess, J. D., Iyengar, R., Jing, B., ... Zhang, Z. J.
(2008). Putting one-to-one marketing to work: Personalization,
customization, and choice. Marketing Letters, 19(3-4), 305-321.

Bashir, 1., & Madhavaiah, C. (2015). Consumer attitude & behavioural intention
towards Internet banking adoption in India. Journal of Indian Business
Research, 7(1), 67-102.

Bavarsad, B., Rahimi, F., & Mennatyan, M. A. (2013). A Study of the Effects of
Websites Perceived Features on the Intention to Use E-shopping. World
Applied Programming, 3(6). 252-263.

Bell, H. & Tang, N. (1998). The effectiveness of commercial internet web sites: a

user’s perspective. Internet Research, Vol. 8 No. 3, pp. 219-28.

Benmoussa, K., Laaziri, M., Khoulji, S., Kerkeb, M. L., & El Yamami, A. (2018).
Impact of System Quality, Information Quality and Service Quality on the
efficiency of information system. Proceedings of the 3rd International

Conference on Smart City Applications.

Beyah, G., Xu, P., Woo, H., Mohan, K. & Straub, D. (2003). Development of an
instrument to study the use of recommendation systems. In Proceedings of
AMCIS, pp. 269-277, Tampa, FL.

Bhattacherjee, A. (2001). Understanding Information Systems Continuance: An
Expectation-Confirmation Model. MIS Quarterly, 25(3), 351.

Bhukya, R. & Singh, S. (2015). The effect of perceived risk dimensions on purchase
intention: An empirical evidence from Indian private labels market.
American Journal of Business, VVol. 30 No. 4, pp. 218-230.

Bliemel, & Hassanein. (2007). Consumer Satisfaction with Online Health
Information Retrieval: A Model and Empirical Study. e-Service Journal,
5(2), 53.

166
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Bogart, W. V., & Wichadee, S. (2015). Exploring Students’ Intention to Use LINE
for Academic Purposes Based on Technology Acceptance Model.

International Review of Research in Open and Distributed Learning, 65-85.

Buabeng-Andoh, C. (2018). Predicting students’ intention to adopt mobile learning.

Journal of Research in Innovative Teaching & Learning.

Calisir, C. A., Gumussoy, A. E., Bayraktaroglu, & Karaali, D (2014). Predicting the
intention to use a Web-based learning system: Perceived content quality,
anxiety, perceived system quality, image, & the technology acceptance
model. Human Factors & Ergonomics in Manufacturing & Service
Industries, 24(5), 515-531.

Carlos Martins Rodrigues Pinho, J., & Soares, A. M. (2011). Examining the
technology acceptance model in the adoption of social networks. Journal of
Research in Interactive Marketing, 5(2/3), 116-129.

Catriana, E. (2020). Survei MarkPlus: Streaming dan TV Berbayar Jadi Idola
Masyarakat Selama Covid-109. Retrieved from:
https://money.kompas.com/read/2020/06/05/192900026/survei-markplus--
streaming-dan-tv-berbayar-jadi-idola-masyarakat-selama-covid

Celik, H.E. & Yilmaz, V. (2011). Extending the technology acceptance model for
adoption of e-shopping by consumers in Turkey. Journal of Electronic

Commerce Research.

Chang, C. (2013). Exploring the determinants of e-learning systems continuance

intention in academic libraries. Library Management, 34(1/2), 40-55.

Chang, C.-C., Hung, S.-W., Cheng, M.-J., & Wu, C.-Y. (2015). Exploring the
intention to continue using social networking sites: The case of Facebook.

Technological Forecasting and Social Change, 95, 48-56.

Chen, M.-Y., & Teng, C.-I. (2013). A comprehensive model of the effects of online
store image on purchase intention in an e-commerce environment.
Electronic Commerce Research, 13(1), 1-23.

167
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Cheong, J. H., & Park, M.-C. (2005). Mobile internet acceptance in Korea. Internet
Research, 125-140.

Chiu, C. M., Wang, E. T., Fang, Y. H., & Huang, H. Y. (2014). Understanding
customers' repeat purchase intentions in B2C e-commerce: the roles of
utilitarian value, hedonic value, and perceived risk. Information Systems
Journal, 24(1), 85-114.

Choua, J., & Hong, J. (2013). Assessing the impact of quality determinants and user
characteristics on successful enterprise resource planning project

implementation. Journal of Manufacturing Systems, 792-800.

Clyde, A.L. (2000). Library & the web: a strategic planning approach to web site
management. The Electronic Library, Vol. 18 No. 2, pp. 97-108.

Cox, S. R., S. Rutner, P., & Dick, G. (2012). Information Technology
Customization: How is it Defined & How Are Customization Decisions
Made?. 49-54.

Curran, J. M., & Meuter, M. L. (2005). Self- service technology adoption:

comparing three technologies. Journal of Services Marketing, 103—-113.

Databoks. (2016, Desember 8). Indonesia Penggemar Bola Nomor Dua di Dunia.
Retrieved from:
https://databoks.katadata.co.id/datapublish/2016/12/08/indonesia-

penggemar-bola-nomor-dua-di-dunia

Davis, Bagozzi, & Warshaw. (1989). User acceptance of computer technology: A

comparison of two theoretical models. Management Science, 982-1002.

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, & user acceptance
of information technology. MIS Quarterly, 13(3), 319-340.

Davis, F. D. (1993). User acceptance of information technology: system
characteristics, user perceptions & behavioral impacts. International Journal
of Man Machine Studies, 38(3), 475-487.

168
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



DeLone, W. H., & McLean, E. R. (1992). Information systems success: The quest

for the dependent variable. Information Systems Research, 3, 60-95

Doll, W. J., Hendrickson, A., & Deng, X. (1998). Using Davis’s Perceived
Usefulness & Ease-of-use Instruments for Decision Making: A
Confirmatory & Multigroup Invariance Analysis. Decision Sciences, 29(4),
839-869.

Ducoffe, R.H. (1996). Advertising value & advertising on the web. Journal of
Advertising Research, Vol. 36 No. 5, pp. 21-35.

Elseidi, R. I. (2018). Understanding Egyptian Consumers’ Intentions in Online
Shopping. International Journal of Online Marketing, 8(3), 1-18.

eMarketer. (2018). Penonton Video Digital Indonesia Diprediksi Mencapai 100
Juta Orang pada 2021. Retrieved from:
https://databoks.katadata.co.id/datapublish/2018/12/06/penonton-video-
digital-indonesia-diprediksi-mencapai-100-juta-orang-pada-2021

Fathema, N., Shannon, D., & Ross, M. (2015). Expanding the Technology
Acceptance Model (TAM) to examine faculty use of Learning Management
Systems (LMSs) in higher education institutions. MERLOT Journal of
Online Learning & Teaching.11(2), 210-232.

Flavian, C., Gurrea, R., & Orus, C. (2009). The effect of product presentation mode
on the perceived content & continent quality of web sites. Online
Information Review, 33(6), 1103-1128.

Flixed. (2019, Desember 2). Streaming Services: Costs Visualized. Retrieved from

Flixed: https://flixed.io/insights/streaming-services-costs-visualized/

Franedya, Roy (2019, 31 Mei). Resmi! Pemilik SCTV akuisisi Vidio.com dan
Kapanlagi.com dari EMTEK. Retrieved from CNBC Indonesia:
https://www.cnbcindonesia.com/tech/20190531180750-37-76240/resmi-

pemilik-sctv-akuisisi-vidiocom-kapanlagi-dari-emtek

169
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara


https://www.cnbcindonesia.com/tech/20190531180750-37-76240/resmi-pemilik-sctv-akuisisi-vidiocom-kapanlagi-dari-emtek
https://www.cnbcindonesia.com/tech/20190531180750-37-76240/resmi-pemilik-sctv-akuisisi-vidiocom-kapanlagi-dari-emtek

Gan, C., Wee, H., Ozanne, L., & Kao, T. (2008). Consumers purchasing behavior
towards green products in New Zealand. Innovative Marketing, 410-417.

Gao, L., Bai, X., & Park, A. (Tony). (2014). Understanding Sustained Participation
in Virtual Travel Communities from the Perspectives of is Success Model
and Flow Theory. Journal of Hospitality & Tourism Research, 41(4), 475—
509.

Ghozali, Imam. (2018). Aplikasi Analisis Multivariate dengan program IBM SPSS

25 Edisi ke-9. Semarang: Badan Penerbit Universitas Diponegoro.

Gilmore, J.H. & Pine, B.J. 1l (2000). Introduction: Customization that counts”, in
Gilmore, J.H. & Pine, B.J. 11, (Eds.), Markets of One: Creating Customer-
Unique Value through Mass Customization, Harvard Business School
Press, Boston, MA.

Goldsmith, R. E., & Freiden, J. B. (2004). Have it your way: consumer attitudes
toward personalized marketing. Marketing Intelligence & Planning, 22(2),
228-239.

Google Play Store. Vidio (Reviews). Retrieved from Google Play Store:
https://play.google.com/store/apps/details?id=com.vidio.android&showAll

Reviews=true

Gorla, N., Somers, T. M., & Wong, B. (2010). Organizational impact of system
quality, information quality, and service quality. The Journal of Strategic
Information Systems, 19(3), 207—228.

Greenfield, D., Eljiz, K., & Butler-Henderson, K. (2017). It Takes Two to Tango:
Customization and Standardization as Colluding Logics in Healthcare
Comment on “(Re) Making the Procrustean Bed Standardization and
Customization as Competing Logics in Healthcare.” International Journal

of Health Policy and Management, 7(2), 183-185.

170
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Gusni, Hurriyati, R, & Dirgantari, P. D. (2020). Pengaruh Perceived Usefulness dan
Perceived Ease of Use terhadap Attitude dan Actual Usage Go-Pay. Jurnal
Manajemen dan Kewirausahaan, Vol. 8, No. 1, 2020: 22-33.

Haines, M. N. (2009). Understanding Enterprise System Customization: An
Exploration of Implementation Realities and the Key Influence Factors.

Information Systems Management, 26(2), 182—-198.

Hair, J., Black, W., Babin, B., & Andreson, R. (2014). Mulitvariate Data Analysis.

Pearson New International Edition.

Ham, M., Jeger, M., & Frajman Ivkovi¢, A. (2015). The role of subjective norms in
forming the intention to purchase green food. Economic Research-
Ekonomska Istrazivanja, 28(1), 738—748.

Han, M., Wu, J., Wang, Y., & Hong, M. (2018). A Model & Empirical Study on
the User’s Continuance Intention in Online China Brand Communities
Based on Customer-Perceived Benefits. Journal of Open Innovation:
Technology, Market, & Complexity, 4(4), 46.

Hasan, B. (2010). Exploring gender differences in online shopping attitude.
Computers in Human Behavior, 26(4), 597-601.

Hsu, P.-F., Yen, H. R., & Chung, J.-C. (2015). Assessing ERP post-implementation
success at the individual level: Revisiting the role of service quality.
Information & Management, 52(8), 925-942.

Igbaria, M., Guimaraes, T., & Davis, G. (1995). Testing the determinants of
microcomputer usage via a structural equation model. Journal of

Management Information Systems, 87-114.

Indrawati, & Pratomo, D. (2017). Online Collaboration Adoption Measurement

Material: A Case Study in Indonesia’s ABC Telco Company. Applied
Mechanics & Materials, 865, 713-7109.

171
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Indrawati. (2014). The Use of Modified Unified Theory of Acceptance and Use of
Technology to Predict the Behavioral Intention Toward Website. Applied
Mechanics and Materials, 568-570, 1586-1592.

Jacoby, J. & Kaplan, L.B. (1972), The components of perceived risk. Proceedings
of the Third Annual Conference of the Association for Consumer Research,

Association for Consumer Research, Provo, UT, pp. 382-93.

Jacoby, J., Olson, J. C., & Haddock, R. A. (1971). Price, brand name, & product
composition characteristics as determinants of perceived quality. Journal of
Applied Psychology, 55(6), 570-579.

Johnson, K. L., & Misic, M. M. (1999). Benchmarking: a tool for Web site

evaluation and improvement. Internet Research, 9(5), 383-392.

Jun, J. K., Lee, W. J., & Jung, J. K. (2019). The Mediating Roles of Trust and
System Quality in Achieving System Success: A System Integrator
Perspective. Journal of Asian Finance, Economics and Business, 6(2), 203-
212.

Juniwati. (2014). Influence of perceived usefulness, ease of use, risk on attitude and
intention to shop online. European Journal of Business and Management,
6(27), 218-229. ISSN 2222-1905 (Paper) ISSN 2222-2839

Kalyanaraman, S., & Sundar, S. (2006). The Psychological Appeal of Personalized
Content in Web Portals: Does Customization Affect Attitudes & Behavior.
Journal of Communication, 56(1), 110-132.

Kanonang, G. (2021, Februari 5). Disney+ Kuasai Pasar Layanan Streaming Video
di Indonesia. Retrieved from: https://dailysocial.id/post/disney-kuasai-

pasar-layanan-streaming-video-di-indonesia

Kim, D. J., Ferrin, D. L., & Rao, H. R. (2008). A trust-based consumer decision-
making model in electronic commerce: The role of trust, perceived risk, &
their antecedents. Decision Support Systems, 44(2), 544-564

172
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Kim, Y., & Lee, H. S. (2014). Quality, Perceived Usefulness, User Satisfaction, &
Intention to Use: An Empirical Study of Ubiquitous Personal Robot Service.
Asian Social Science, 10(11).

King, W.R. & He, J. (2006), “A Meta-analysis of the technology acceptance
model”, Information & Management, Vol. 43 No. 6, pp. 740-755.

Kobsa, A., Koenemann, J., & Pohl, W. (2001). Personalised hypermedia
presentation techniques for improving online customer relationships. The

Knowledge Engineering Review, 16(02), 111.

Kotler, P., & Armstrong, G. (2016). Principle of Marketing, 16th edition. Pearson:
Global Edition, 16/e.

Kulkarni, U. R., Ravindran, S., & Freeze, R. (2006). A Knowledge Management
Success Model: Theoretical Development and Empirical Validation.
Journal of Management Information Systems, 23(3), 309-347.

Kumar, P., & Bajaj, R. (2019). Exploring the influence of demographic factors on
perceived performance risk among youth towards online shopping in

Punjab. International Journal of Business & Globalisation, 23, 4

Lang, C. (2018). Perceived risks and enjoyment of access-based consumption:
identifying barriers and motivations to fashion renting. Fashion and
Textiles, 5(1).

Lederer, A. L., Maupin, D. J., Sena, M. P., & Zhuang, Y. (2000). The technology
acceptance model and the World Wide Web. Decision Support Systems,
29(3), 269-282.

Lee, B., Yoon, J. R., & Lee, L. (2009). Learners’ acceptance of e-learning in South
Korea: Theories & results. 1320-1329.

Lee, K. C., & Chung, N. (2009). Understanding factors affecting trust in &
satisfaction with mobile banking in Korea: A modified DeLone &

McLean’s model perspective. 385-392.

173
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Leon, S. (2018). Service mobile apps: a millennial generation perspective.
Industrial Management & Data Systems.

Lestari, E. D. & Soesanto, O. R. C. (2020) Predicting Factors That Influence
Attitude to Use and Its Implications on Continuance Intention To Use
SVOD: Study On Netflix Users Of Indonesia. DeReMa (Development of
Research Management): Jurnal Manajemen Vol. 15 No. 2, September 2020.

Li, Y & Huang, J. (2009). 'Applying Theory of Perceived Risk and Technology
Acceptance Model in the Online Shopping Channel’. World Academy of
Science, Engineering and Technology, Open Science Index 29,
International Journal of Economics and Management Engineering, 3(5), 505
- 511.

Liao, C., Lin, H.N. & Liu, Y.P. (2010). Predicting the use of pirated software a
contingency model integrating perceived risk with the theory of planned
behavior. Journal of Business Ethics, VVol. 91 No. 2, pp. 237-252.

Lim, K. B., Yeo, S. F,, Goh, M. L., & Gan, J. A. (2018). A Study on Consumer
Adoption of Ride-Hailing Apps in Malaysia. Journal of Fundamental &
Applied Sciences, 132-1142.

Lin, H. (2007). The role of online and offline features in sustaining virtual
communities: an empirical study. Internet Research, 119-138.

Lin, J.C. & Lu, H. (2000). Towards an understanding the behavioral intention to
use a Web site. International Journal of Information Management, Vol. 20
No. 3, pp. 197-208.

Lind, D., Marchal, W., & Wathen, S. (2017). Statistical Techniques in Business &
Economics. 17" Edition. McGraw-Hill Education.

Liou, D.-K., Hsu, L.-C., & Chih, W.-H. (2015). Understanding broadband
television users’ continuance intention to use. Industrial Management &

Data Systems, 115(2), 210-234.

174
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Liu, C. & Arnett, K.P. (2000). Exploring the factors associated with web site
success in the context of electronic commerce. Information & Management,
Vol. 38, pp. 23-33.

Lokadata. (2020). Pengguna internet di Indonesia, 1998-Q2 2020. Retrieved from:
https://lokadata.beritagar.id/chart/preview/pengguna-internet-di-indonesia-
1998-02-2020-1617089144

Lu, J., & Bai, H. (2021). Information Usefulness and Attitude Formation a Double-
Dependent Variable Model (DDV) to Examine the Impacts of Online
Reviews on Consumers. Journal of Organizational and End User Computing
(JOEUC), 33(6), 1-22.

Maciejewski, G. (2011). The Meaning of Perceived Risk in Purchasing Decisions
of The Polish Customers. Analele Stiintifice Ale University Alexandru loan
Cuza Din lasi — Stiinte Econ 1954-2015 58, 281-304, 2011.

Malhotra, N. K. (2020). Marketing Research: An Applied Orientation, Global

Edition. Seventh Edition. Pearson Education Limited.

Maulana, Adhi (11 September 2015). Aplikasi Vidio.com Jadi Tempat Baru untuk
Nonton Video Seru. Retrieved From Liputan 6:
https://www.liputan6.com/tekno/read/2314984/aplikasi-vidiocom-jadi-

tempat-baru-untuk-nonton-video-seru

Media Partner Asia. (2021, Mei 18). MPA Report: Premium Video Captures 10%
of Total Video Streaming Minutes in Southeast Asia; Svod Platforms Add
5 Million New Subscribers in Q1 2021. Retrieved from:
https://www.media-partners-asia.com/AMPD/Q1_2021/PR.pdf

Mou, J., Shin, D.-H., & Cohen, J. F. (2015). Trust & risk in consumer acceptance
of e-services. Electronic Commerce Research, 17(2), 255-288.

Park, E. (2013). The adoption of tele-presence systems. Kybernetes, 42(6), 869—
887.

175
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara


https://www.liputan6.com/tekno/read/2314984/aplikasi-vidiocom-jadi-tempat-baru-untuk-nonton-video-seru
https://www.liputan6.com/tekno/read/2314984/aplikasi-vidiocom-jadi-tempat-baru-untuk-nonton-video-seru

Pereira, R., & Tam, C. (2021). Impact of enjoyment on the usage continuance
intention of video-on-demand services. Information & Management,
103501.

Pertami, Ni Putu Ananda Putri dan Sukaatmadja, | Putu Gde. (2021). The Role of
User’s Attitude Mediating The Effect of Perceived Ease of Use & Social
Influence towards The Continuance Usage Intention of TikTok.
International Journal of Economics & Management Studies. Volume 8 Issue
1, 98-104, January, 2021.

Piller, F., & Muller, M. (2004). A marketing approach for mass customization.
International Journal of Computer Integrated Manufacturing, 17 (7), 583—
593.

Prakarsa, G., Nasution, V. M., Rmadhiana, I. N., & Ginanjar, A. R. (2020).
Integration of Mobile Perceived Compatibility, Mobile Perceived Financial
Resources, and Mobile Perceived System Quality with TAM in Virtual
Hotel Operator Applications in Indonesia. International Journal of Global
Operations Research, Vol. 1, No. 2, pp. 62-70, 2020.

Praveena, K. & Thomas, S. (2014) Continuance intention to use facebook: A study
of perceived enjoyment & TAM. Bonfring International Journal of

Industrial Engineering and Management. Sci.2014,4, 24-29

Purnamaningsih, Erhan, T. P. & Rizkalla, N. (2018). Faktor-Faktor yang
Mempengaruhi Penggunaan Application-Based Short Distance Delivery
Service Telaah Pada Onlineshop Di Area Jabodetabek’, ULTIMA
Management, 10(2), 110-119.

Renny, Guritno, S., & Siringoringo, H. (2013). Perceived Usefulness, Ease of Use,
& Attitude Towards Online Shopping Usefulness Towards Online Airlines
Ticket Purchase. Procedia - Social & Behavioral Sciences, 81, 212-216.

Resti Fitriani, W., Hidayanto, A. N., Sandhyaduhita, P. I., Purwandari, B., &

Kosandi, M. (2019). Determinants of Continuance Intention to Use Open

176
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Data Website: An Insight from Indonesia. Pacific Asia Journal of the
Association for Information Systems, 96-120.

Rui-Hsin, K., & Lin, C.-T. (2018). The usage intention of e-learning for police
education and training. Policing: An International Journal, 41(1), 98-112.

Samudro, A. (2019, Desember 29). Kini Layanan Streaming Lebih Diminati
Pengguna Dibanding TV Kabel. Retrieved from: https://tirto.id/kini-
layanan-streaming-lebih-diminati-pengguna-dibanding-tv-kabel-epEb

Schepers, J., & Wetzels, M. (2007). A Meta-analysis of the technology acceptance
model: investigating subjective norm and moderation effects. Information

and Management, 90-103.

Schubert, P., & Selz, D. (1999). Web assessment-measuring the effectiveness of
electronic commerce sites going beyond traditional marketing paradigms.
Proceedings of the 32nd Annual Hawaii International Conference on
Systems Sciences. HICSS-32. Abstracts and CD-ROM of Full Papers.

Seddon, P. B. (1997) “A Respecification & Extension of the DeLone & McLean
Model of IS Success,” Information Systems Research (8) 3, pp. 240-253.

Shih, H.-P. (2004). An empirical study on predicting user acceptance of e-shopping
on the Web. Information & Management. 41(3), 351-368.

Shin, D. (2012). 3DTV as a social platform for communication & interaction.
Information Technology & People, 25(1), 55-80.

Shin, D. (2013). User experience in social commerce: In friends we trust. Behavior
& Information Technology. 32(1), 52—67.

Shin, D.H. (2009). Determinants of customer acceptance of multi-service network:
An implication for IP-based technologies. Information & Management. Vol.
46 No. 1, pp. 16-22.

Similarweb. Retrieved from: https://www.similarweb.com/top-

websites/indonesia/category/arts-&-entertainment/tv-movies-&-streaming/

177
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Skewes, M. C., & Gonzalez, V. M. (2013). The Biopsychosocial Model of
Addiction. Principles of Addiction, 61-70.

Srinivasan, S.S., Anderson, R. & Ponnavolu, K. (2002). Customer loyalty in e
commerce: An exploration of its antecedents & consequences. Journal of
Retailing, VVol. 78 No. 1, pp. 41-50.

Statista. (2021). Worldwide digital population as of January 2021. Retrieved from:
https://www.statista.com/statistics/617136/digital-population-worldwide/

Statista. Video Streaming (SvaD). Retrieved from:
https://www.statista.com/outlook/dmo/digital-media/video-on-

demand/video-streaming-svod/Indonesia

Suanpang, P. (2012.) “Internet Protocol Television (IPTV) Implication for
Education”. Journal of Software Engineering & Applications. Vol. 5, pp.
50-55.

Suryawirawan, O.A. (2021). The effect of college students’ technology acceptance
on e-commerce adoption. BISMA (Bisnis dan Manajemen), 14(1), 46-62.

Susanto, Y.B., & Pratiwi, S.C. (2019). The Effect of Technology Readiness,
Service Quality and Perceived Risk on Relationship Quality, and the
Implications for Continuance of Intention-Study on Users of BCA Mobile
Banking Applications. International Journal of Innovation, Creativity and
Change., Volume 5 (Issue 6), 720-734.

Teng, C.-1. (2010). Customization, immersion satisfaction, & online gamer loyalty.
Computers in Human Behavior, 26(6), 1547—-1554.

Thong, J. Y. L., Hong, W., & Tam, K.-Y. (2002). Understanding user acceptance
of digital libraries: what are the roles of interface characteristics,
organizational context, & individual differences? International Journal of
Human-Computer Studies, 57(3), 215-242.

178
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Ueltschy, L. C., Krampf, R. F., & Yannopoulos, P. (2004). A Cross-National Study
of Perceived Consumer Risk Towards Online (Internet) Purchasing.
Multinational Business Review, 12(2), 59-82.

Van der Heijden, H., Verhagen, T. & Creemers, M. (2003). Understanding online
purchase intentions: Contributions from technology & trust perspectives.

European Journal of Information Systems, Vol. 12 No. 1, pp. 41-48.

Venkatesh, V. (2000). Determinants of perceived ease of use: Integrating control,
intrinsic motivation, & emotion into the technology acceptance model.
Information Systems Research, 11(4), 342-365

Verhagen, T., Meents, S. & Tan, Y.H. (2006). Perceived risk & trust associated
with purchasing at electronic marketplaces. European Journal of
Information Systems, Vol. 15 No. 6, pp. 542-555.

Vijayasarathy, L. R. (2004). Predicting consumer intentions to use on-line
shopping: the case for an augmented technology acceptance model.
Information & Management, 41(6), 747-762.

Wang, C.-Y., Chou, S. T., & Chang, H.-C. (2009). Examining the impacts of
perceived value and perceived quality on users’ intention to join web 2.0
communities. Proceedings of the 11th International Conference on
Electronic Commerce - ICEC *09.

We Are Social. (2021). DIGITAL 2021: INDONESIA. Retrieved from:
https://datareportal.com/reports/digital-2021-indonesia

We Are Social. (2021). DIGITAL AROUND THE WORLD. Retrieved from:

https://datareportal.com/global-digital-overview

Widyastuti, 1. (2012). Penerimaan Layanan Mobile Broadband Wireless Access di
Kota Yogyakarta. Buletin Pos dan Telekomunikasi, Volume 10 No. 01.

179
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



Wixom, B. H., & Todd, P. A. (2005). A Theoretical Integration of User Satisfaction
and Technology Acceptance. Information Systems Research, 16(1), 85—
102.

Wu, J.-H., & Wang, S.-C. (2005). What drives mobile commerce?. Information &
Management, 42(5), 719-729.

Wu, J.-J., Khan, H. A., Chien, S.-H., & Wen, C.-H. (2021). Effect of customization,
core self-evaluation, & information richness on trust in online insurance
service: Intelligent agent as a moderating variable. Asia Pacific

Management Review.

XUE, Dong-Fei. (2015). Analysis of the Influence Factors of Bank Financial
Products Customer Satisfaction Based on the Perceived Risk & Perceived
Benefits Theory. International Journal of Managerial Studies & Research
(UMSR), Volume 3, Issue 2, February 2015, PP 9-14.

Yang, M., Shao, Z., Liu, Q., & Liu, C. (2017). Understanding the quality factors
that influence the continuance intention of students toward participation in
MOOCs. Educational Technology Research and Development, 65(5),
1195-1214.

Yoo, W.-S,, Suh, K.-S., & Lee, M.-B. (2002). Exploring the Factors Enhancing
Member Participation in Virtual Communities. Journal of Global
Information Management, 10(3), 55-71.

Yuan, S., Liu, Y., Yao, R., & Liu, J. (2016). An investigation of users’ continuance
intention towards mobile banking in China. Information Development,
32(1), 20-34.

Yusra, Y. (2021, Oktober 14). Kekuatan Konten Original dan Olahraga Dukung
Pertumbuhan Vidio. Retrieved from DailySocial:
https://dailysocial.id/post/konten-original-olahraga-pertumbuhan-vidio-

emtek

180
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara


https://dailysocial.id/post/konten-original-olahraga-pertumbuhan-vidio-emtek
https://dailysocial.id/post/konten-original-olahraga-pertumbuhan-vidio-emtek

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, & Value: A
Means-End Model & Synthesis of Evidence. Journal of Marketing, 52(3),
2-22.

Zielke, S. (2009). Exploring How Perceived Store Price-Level & Customer
Characteristics Influence Price Related Emotions. Advances in Consumer
Research (Volume 36).

Zoominfo. Vidio. Retrieved from Zoominfo:
https://www.zoominfo.com/c/vidio/369167089

181
Analisis Faktor-Faktor yang..., Audi Gus Imaduddin Jalil, Universitas Multimedia Nusantara



