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ABSTRAK 

 

 
Berkembangnya teknologi internet di seluruh dunia mendorong ssemakin banyak 

orang yang meluangkan waktunya untuk melakukan kegiatannya secara online ketimbang 

offline dan juga menghadirkan ide untuk menciptakan suatu teknologi yang dapat 

memudahkan orang berbelanja makanan dengan mudah seperti layanan pesan-antar 

makanan Shopee food. Layanan Shopee food hadir untuk menawarkan tempat untuk para 

restoran memajang setiap produk di Shopee food untuk diperjualbelikan. Akan tetapi 

layanan Shopee food memiliki tantangan yang mana masih belum banyak yang 

menggunakan layanan Shopee food. Hal ini diduga karena masalah kemudahan 

penggunaan pada layanan Shopee food. Dengan begitu, pada penelitian ini terlihat bahwa 

kualitas informasi yang disediakan dapat mempengaruhi manfaat dan kemudahan 

penggunaan dari para pengguna Shopee food. Selain itu terlihat juga bahwa manfaat yang 

diterima, pnegaruh sosial, dan juga kebiasan mereka dalam menggunakan layanan pesan- 

antar makanan dapat mempengaruhi niat mereka dalam menggunakan layanan Shopee food 

secara terus menerus. 

Penelitian ini menggunakan metode desktriptif kuantitatif dengan mengumpulkan 

data dari 180 responden yang kemudian diolah menggunakan software SmartPLS versi 

3.3.4. Temuan dari penelitian ini adalah information quality berpengaruh positif terhadap , 

performance expectancy dan effort expectancy. Serta performance expectancy, social 

influence, dan habit memiliki pengaruh positif terhadap continuous use intention pada 

layanan Shopee food. 

Kata kunci: information quality, UTAUT2, performance expectancy, effort expectancy, 

social influence, facilitating conditions, hedonic motivation, price value, habit, 

continuous use intention. 
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ABSTRACT 

 

 
The development of internet technology around the world encourages more 

and more people to spend their time doing their activities online rather than offline 

and also presents the idea of creating a technology that can make it easier for 

people to shop for food easily, such as the Shopee food delivery service. Shopee 

food services are here to offer a place for restaurants to display every product on 

Shopee food for sale. However, the Shopee food service has challenges where not 

many people use Shopee food services. This is allegedly due to ease of use problems 

with Shopee food services. Thus, this study shows that the quality of the information 

provided can affect the benefits and ease of use of Shopee food users. In addition, 

it is also seen that the benefits received, social influences, and also their habits in 

using food delivery services can affect their intention to use Shopee food services 

continuously. 

This study uses a quantitative descriptive method by collecting data from 

180 respondents which is then processed using SmartPLS software version 3.3.4. 

The findings of this study are information quality has a positive effect on 

performance expectancy and effort expectancy. And performance expectancy, 

social influence, and habit have a positive influence on continuous use intention on 

Shopee food services. 

Keywords: information quality, UTAUT2, performance expectancy, effort 

expectancy, social influence, facilitating conditions, hedonic motivation, price 

value, habit, continuous use intention. 
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