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STRATEGI KOMUNIKASI PEMASARAN PARIWISATA

JATILUHUR VALLEY AND RESORT PADA MASA PANDEMI
Fauziah Asmi Alhaqgi

ABSTRAK

Sektor pariwisata merupakan sektor potensial untuk dikembangkan sebagai salah
satu sumber pendapatan pemerintah, masyarakat maupun swasta. Munculnya
pandemi COVID-19 yang mengakibatkan banyak pemangku usaha, dan pengelola
wisata ditutup sementara. Pandemi COVID-19 merupakan wabah penyakit yang
mengakibatkan perusahaan tutup sementara. Penurunan dan kenaikan yang dialami
oleh pariwisata harus mencari cara untuk mempertahankan eksistensi dan
pendapatan wisata. Jatiluhur Valley and Resort merupakan pariwisata milik Perum
Jasa Tirta Il yang berada di Purwakarta, mengalami penurunan dan kenaikan selama
masa pandemi. Metode penelitian kualitatif deskriptif dengan metode studi kasus
ini membahas bagaimana implementasi dalam menjalankan strategi komunikasi
pemasaran pariwisata dan juga faktor pendukung dan penghambat bagi Jatiluhur
Valley and Resort pada masa pandemi. Penelitian ini menggunakan wawancara
mendalam dan observasi sebagai teknik pengumpulan data. Hasil penelitian
menunjukkan strategi komunikasi pemasaran pariwisata yang digunakan oleh
Jatiluhur Valley and Resort merupakan langkah awal untuk mempertahankan
eksistensi dan sekaligus mempromosikan kawasan wisata melalui beberapa
aktivitas strategi komunikasi pemasaran seperti personal selling, direct marketing,
sales promotion, advertising, internet marketing dan word of mouth. Komunikasi
pemasarannya dikelola dengan atraksi, amenitas dan aksesibilitas. Jatiluhur Valley
and Resort seterusnya memfokuskan kepada penerapan strategi komunikasi
pemasaran pariwisata pasca pandemi.

Kata kunci: Komunikasi Pemasaran Pariwisata, Komunikasi Pemasaran,
Pariwisata, Jatiluhur Valley dan Resort
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JATILUHUR VALLEY AND RESORT TOURISM MARKETING

COMMUNICATION STRATEGY DURING PANDEMIC
(Fauziah Asmi Alhaqi)

ABSTRACT (English)

The tourism sector is a potential sector to be developed as a source of government,
public and private income. The emergence of the COVID-19 pandemic has resulted
in many business stakeholders and tourism managers being temporarily closed. The
COVID-19 pandemic is a disease outbreak that causes the company to temporarily
close. The decline and increase experienced by tourism must find ways to maintain
the existence and income of tourism. Jatiluhur Valley and Resort is a tourism
property owned by Perum Jasa Tirta Il in Purwakarta, which has decreased and
increased during the pandemic. This descriptive qualitative research method with
the case study method discusses how to implement the tourism marketing
communication strategy and also the supporting and inhibiting factors for Jatiluhur
Valley and Resort during the pandemic. This study uses in-depth interviews and
observation as data collection techniques. The results show that the tourism
marketing communication strategy used by Jatiluhur Valley and Resort is the first
step to maintain the existence and at the same time promote the tourist area through
several marketing communication strategy activities such as personal selling,
direct marketing, sales promotion, advertising, internet marketing and word of
mouth. Its marketing communications are managed with attractions, amenities and
accessibility. Jatiluhur Valley and Resort will continue to focus on implementing
post-pandemic tourism marketing communication strategies.

Keywords: Tourism Marketing Communications, Marketing Communications,
Tourism, Jatiluhur Valley and Resort
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