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ABSTRAKSI

Pia Apple Pie merupakan satu-satunya oleh-oleh kuliner Bogor dengan
positioning sebagai spesialis pie. Pada mulanya Pia Apple Pie menjual apple pie
saja, namun seiring berjalannya waktu Pia Apple Pie menambah varian menu,
sehingga Pia Apple Pie membentuk positioning baru sebagai spesialis pie. Namun
identitas Pia Apple Pie belum dapat merepresentasikan positioning yang mereka
miliki. Hal ini berdampak pada awareness masyarakat terhadap Pia Apple Pie,
banyak yang tidak mengetahui bahwa Pia Apple Pie memiliki produk lain selain
produk apple pie. Selain itu terjadi juga ketidakkosistenan pengaplikasian logo di
berbagai media. Urgensi dari permasalahan ini adalah saat ini, bisnis kuliner di
kota Bogor terus mengalami peningkatan, sehingga banyak pesaing Pia Apple Pie
bermunculan dari segi kuliner oleh-oleh. Solusi dari permasalahan ini adalah
dengan cara melakukan rebranding, dengan tujuan agar Pia Apple Pie dapat
merepresentasikan positioningnya sebagai spesialis pie sehingga Pia Apple Pie
dapat bersaing dengan kompetitor lainnya.

Kata kunci : rebranding, identitas visual, positioning.
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ABSTRACT

Pia Apple Pie is the only souvenir from Bogor that positioned itself as pie
specialist. In the beginning, Pia Apple Pie only sells apple pie, but as time goes by
Pia Apple Pie adds some other variants that reshape its new positioning as apple
pie specialist. However, the identity of Pia Apple Pie has not been able to
represent their positioning. This has an impact on the public awareness of Pia
Apple Pie. Many people do not know that Pia Apple Pie has other product
variants besides apple pie. In addition, there is also inconsistentcy of logo
application in various media. Urgency of this problem is that currently culinary
business in the city of Bogor continues to develop, therefore many Pia Apple Pie
competitors especially in food souvenir sector begin to show up. The solution of
this problem is to do rebranding, with the aim that Pia Apple Pie can represent its
positioning as pie specialist so that Pia Apple Pie can compete with other
competitors.

Keywords: rebranding, visual identity, positioning

viil

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



DAFTAR ISI

LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT. ............c.c..... ii
HALAMAN PENGESAHAN TUGAS AKHIR.........ccccecceviesursrensuicsnnssensaccsanens iv
KATA PENGANTAR........couinsinnuinensicsaissasssesssssssssassssssssssssssassssssassssssssssssssss v
ABSTRAKSIH........ooiviiiiinnissnnsaissenssecssecsisessnssssssssssnsssssssssassssssssssssssassssssssssssssssss vii
ABSTRACT ...auouuonananannnonnncniissensarssesssessasssssssssssssssssssssssssssssssssssssssssssasssesssssssssns viii
DAFTAR ISL.auauuininiiisissiisicsenssessnssnssssssnssstssssssssssssssssassssssssssssssssssssssssssssssssns ix
DAFTAR GAMBAR...........oitvrninnuinsensicsnissessanssnssssssassssssssssssssasssessssssssssssssess xiii
DAFTAR TABEL....cuucouineisuicneissensnissnsssessansssnssssssnssnssssssscssssssessssssassssssssssasssssss XX
DAFTAR LAMPIRAN ...uuiotiiiiintisennaiceisesssisssssssssssssssssessssssssssssssssssssssssssss xxi
BAB I PENDAHULUAN ...uciiviiinnuinensisssissesssesssssssssassssssssssssssssssssssssssssssssssssas 1
B Latar Bollllange . B ........... S0 ... G ........... ... 1
1.2.  Rumusan Masalah .........ccc..oooiiiiiiii e 3
AN DBatasan[BilSa 2SS N . S S NN U B 3
1.4. Tujuan Tugas AKRIT .......ccccceiiiiiiiieee e sree e e e e e 4
1.5. SRRt | ugas AT ... ... .. . 5
BAB II TINJAUAN PUSTAKA.....ccccceueeeidiecinnnnedinnscsrasorssscssssstessssntossssossnsssass 6
A NRRLY 272 7 777 O Y TS Oty o SO SO o SO TN SO X NSO 6
2.1.1. Pchgertiat®Brand..... R BN.... Sew.... . Set®. 0. 0 N........ 6

2.18. Fuhggi Bragdk ...... %L ......R...... % ... Be...... £ % ........... 6

2.20 BFANAING .c...ooooeieeeeeeee ettt et en 7

X

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



2.2.1. Pengertian Branding...............cccciueeeecuveeeceeeeiieeeieeeee e 7

2.2.2. Manfaat Branding ...........cccceeeeueeeeeeeecieeecie e 7
2483, Proses Branding ...........c.oocceeeeeeeeciieecieeeeeeeciieeeee e 8
235 Brand EQUILY ........ ettt ssa s aaaaanneaannaaannade v eeeerveeeannes 10
2.3.1. Pengertian Brand EGUILY .........c.cocovveeeeeeeecieeeiieeeieeenteeeeieeens 10
G ] 112 17 < P SR 11
2.4.1. Pengertian Rebranding...............cccoveeeeeeecuveesiieeesiieeeeiseeeeieen, 11
2.5, ViSUGL TACTIILY ...oooneeeeeeeeeeeeeee ettt eeta e e aaeesaaaennseeennseeenenes 12
2.5.1. Pengertian Visual Identity .............cccooeveeeeeeeeceeenineeeeiieeeieen, 12
2.9 Proses Desain Visual Identity .............ccoeeeeveeeceeeeceeeeeiieenneenn, 13
AN, 0 R 000 SN 14
2.6.1. Pengertian LoZO ..ocvveeeiieeeieeeeeeeee e 14
2.6.2. JENIS OGO evvieeiiieeeeee e 15
2.7 BENTUK .ot 19
SR  Warna . S ... SESEEEE ... SR ... SRR .......... 0. 20
2.8.1. | gk G T OB B Ok e e 20
2.8.2. Kombinast Warna..........c...cooiiiiiiiiiiiini it 20
e Psikologi Warna ........eeeeeeeieeeiie e e esaeessaee s 25
2.9, Layout dan Grid .............cccoueeeeeieeiiieeiieeeiie et 28
2.9.1. StrukiuDashe..... Reg ... ... K. B FR .. e 30
218 Tipografig.......cmmm:....fiee.e - ih--o e e eesoflveeeee flihereeeenrees 33
2 K ellasaniee1e . ihaet.. Ba _Eonmehd | e e e MR e .. 35
BN FitoPrafig B..... et BNE..... B.... 0k . K% . el . 36
X

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



2.12.1. KOMPOSIST ceuvrrerurrreaureeainreeaseeessssianseeensseeesseeesseeessseeesssessssees 36

2.13.  Brand GUIAELINES ......................ooooueeeiieeiiieesieeesie e eee e 38
BAB III METODOLOGI ....ccucooueinuiernnnsensnssunssessnnssncssassanssssssassnsssssssasssssssssseses 41
3.1, Gambaran UmUm ......oooueiiiiiiiiiiiiiiieiie ittt 41
3.2.  Metodologi Pengumpulan Data.........cccccociieiiiiiniiieiieceie e 42
3.2.1. WaAWANCATA ..cceeeiiiiiniiiiieeiie ettt sttt et e 43
3.2.2. KUESIONET ....ooiiiiiiiiiii e 53
3.2.3. SHUAY EXISTITG c...veeeeveeeiieeeeieeasieesissessssseasssessssessssssssesseessseennes 60

3.3, Metodologi Perancangan............ccceeerueieeiieeeiiieesiiieesieeesnee e eeee e 65
3.3.1. Perancangan Branding ............cccceccceeeeeeeecieeesieeeeiieeeieeeeieeens 65
BAB IV PERANCANGAN DAN ANALISIS ..ccoccevvuiieininencensnessancsessacssanssenes 68
4.1, PeranCangan ........cccoeccuveeeeeiiieeeesiiieeeeeiteeeeeieeeeesiaeeeeenitreeeennbaeeeeennaeas 68
4.1.1. Tujuan Perancangan...........ccoccveeeeveeeiiieecieeeie e 68
4.1.2. Pampcanganele@oo ......... ... 00 ................ 000 ......... 68

AR AnalisiSHESE ... SESETE ... SRR .. S ... B 76
4.2.1. ] B B O OB PR B W 77
4.2.2. | B MR A R R, 00 e 84
4.2.3. Woecfacc @p...... ... . 9. 0. 0. 92
4.2.4. SUPCTGIAPIIC ... aae e 94
4.2.5. BhotoFraphysele 8. 0%, N 8 8 & % S . 98
4.2.6. Brind Gulelineg ... 1048 ... F=.... 0 . 0. Q... EX.... 100
4.2.7. Brgmgd Appligation g..g......sogem.......80........ 0% ........dl..-.e.... 103
4.2.8. Media PLan .............cccuvveeeeeaiieecieeeceeeee et 128

X1

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



IVERSITAS

UN
MU
N U

Xii

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



DAFTAR GAMBAR

Gambar 2.1. Proses Pembuatan Logo ........ccccovieiiiiiiiiiiiiecieeeiiec e, 13
Gambar 2.2. WOrdmarks ............ccccoioiiiiiiiiiiiiii ettt 15
Gambar 2.3. Lettermark ...............cccoouiiiiiiiiiiaie ettt 16
Gambar 2.4. Pictorial SYMbBOL................cc.ooeeiiieeiiiieeiiieeaiieessseessssesssssesssseesnseennns 16
Gambar 2.5. ADSIFACE LOZO ......cceecueeeeeiieeiieeiieeesieeesaaeasssaessssesssssessssessasesensseennns 17
Gambar 2.6. Non-representational LOZO .............c..cccoeeeecueessueesieeasinaesneeeenneennns 17
Gambar 2.7. Character ICON LOZO ..........cc..ccccueeeeiureeiieeeiieesieeesiseessssaeesseeenseennns 18
Gambar 2.8. COmMbBINALION LOZO ...........ocecveeaiieeeiieeeiieeeeiaessisaesseeseseeenseeenseennns 18
Gambar 2.9. EMbBIen LOGo..........ccocuuucuieiciieeiieeesiieeesieessaaesssseeeaeeenseeenseeensseeenns 19
Gambar 2.10. Primary COLOTS..........cccuueeeeueeeiieeeiieeeaiieeeiieeeieeeeieeesveeesseeenseeenns 21
Gambar 2.11. Secondary COIOTS ...........cccvuueeeuiieiiieeiieeecie et 22
Gambar 2.12. Tertary COLOF...........ooucueeeceieeeiieecieeecieeeee e eeeesee e e seaee e 22
Gambar 2.13. Complimentary HUES ............cccooueeiiueeeeciieeiiesiniieeeieeeeesdessaeeenaeeeans 23
Gambar 2.14. Split Complementary HUES ...........c......ueeeieeriieiniieeeiisenieesnaeennns 23
Gambar 2.15. Analogus COMDINALION ..............cceeeueeeeieeeiieeeeeiienieesnresesiseesnseeenns 24
Gambar 2.16. Triad Harmomnies ............cccc.....cocuuvieneiiiieaiieaieeeeiiieesiee s 24
Gambar 2.17. Tetrad Combination ..................ccccccevveiiiiiiiiniiinieieese et 25
Gamhar 2 18 Elemen G7id ... summ ... g g oo e S ool e eceee 29
Gambar 2.19. Single COIUMI ............c.ooveoeiiaiieecieeeeeee et e e 30
Ganpar 2.20. MultiColumd...... . 8.... FWL.... E ... L 8 0 . = . 31
Galigthr 2.8 . ModulghGridg\....... R.Y...." .. A.... 3 A 31
Gambar 2.22. Modular GFIAS ............coovceeiouiiiiiiiiiiieeeeeeeeee ettt 32
xiii

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



Gambar 2.23. BaASCLINE GFIAS «......oeeeeeeeeeeeeeeeeeeeeee e e e e e eeeeeeeaeeeeeeeeeeanens 32

Gambar 2.24. Compound GUIdS ...............ccceuveeeiiueeeiieesiiieeasiaeeeieeenieeenveeenneeenns 33
Gambar 2.25. Rule Of TRFIA. ................ooooieeeiieeeiieeeeieeeeeeesiaeesiaeseeaeeesveeenevee e 37
Gambar 2.26. GOIder RALIO ..........ccoiouiiiiiiiiiiiiiiii ittt 38
Gambar 2.27. Contoh Brand Guidelines Wonderful Indonesia 1 ......................... 39
Gambar 2.28. Contoh Brand Guidelines Wonderful Indonesia 2 ......................... 39
Gambar 2.29. Contoh Brand Guidelines Wonderful Indonesia 3 ......................... 40
Gambar 2.30. Contoh Brand Guidelines Wonderful Indonesia 4 ......................... 40
Gambar 3.1. Proses WawanCara............c.couieiiuiiniiiniienieeiieesieesieesie e 43
Gambar 3.2. Brosur Untuk Apple Pie dan Chicken Pie ............cccccccuveeeveeenennnnn. 45
Gambar 3.3. Brosur Apple Pie Tampak Depan...........cccoccveeevieeniiieniieeiiie e 46
Gambar 3.4. Brosur Apple Pie Tampak Belakang ................ccccoooeiiniiinniiinnnen, 46
Gambar 3.5. Brosur Biskuit Pie 1..........cccooiiiiiiiiiiiiiiiiiieeeeeeee e 47
Gambar 3.6. Brosur BiSKuit Pie 2..........ccccocoeiiiiiiiiiiiiiiiiieeeeeeeeee e 47
Gambar 3.7. Packaging Produk Pia Apple Pi€ .........covvviiieniiiieiiieeieee, 48
Gambar 3.8. Packaging Produk Pia Apple Pie ........ccoevviiiiiiiiiieieieieeeee 48
Gambar 3.9. Kartu Nama Pia Apple Pi€ .........coooiiiiiiiiie e, 49
Gambar 3.10. Logo Pia Apple Pie ..ccccveeeiiiiiiee e 50
Gambar 3.11. Interior Toko Pia Apple Pi€ .......ccovveviiieeiiieieeeeeeee e, 50
Gainbiar 3 JR Per@nyagnfDomieili .. Reg..... W ... K. B ER... ... 53
Gambar 3.13. Pertanyaan Oleh-oleh BOZOT .........cccruiiiiiiiiiniiienie i, 54
Gambar 3.14. Pertanyaan Pernah Membeli Produk Pia Apple Pie atau Tidak..... 55
Gambar 3.15. Pertanyaan Mengetahui Produk Pia Apple Pie dari mana.............. 55
X1v

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



Gambar 3.16. Pertanyaan Jika Ya, Produk Pia Apple Pie mana yang Anda Ketahui

....................................................................................................................... 56
Gambar 3.17. Pertanyaan Jika Tidak, Apakah Dapat Menebak ........................... 57
Gambar 3.18. Pertanyaan Mengenai gambar 1 ............ccccoeeviiieiiiieniie e, 57
Gambar 3.19. Pertanyaan Mengenai Kesan 1 ...........cccoooiieiiiiieiiiiiniieenicc e, 59
Gambar 3.20. Pertanyaan Mengenail Kesan 2 .........cccceeeiieeniieeniieenieeesiee e 59
Gambar 3.21. Pertanyaan Mengenai Kesan 4 ...........c..coooveeviieeiiieeniieeniee e 59
Gambar 3.22. Rot1 Unyil VENUS......ccoiiiiiiieeiieeiieceeeeie et 61
Gambar 3.23. Logo Unyil VENUS ......ccceeeiiiiiiiieeiiecieeeie et 62
Gambar 3.24 Lapis Bogor Sangkuriang...........cceccveeeoieeeiieeniieeniie e 63
Gambar 3.25. Logo Lapis Bogor Sangkuriang ............cccccceeevvieeiiiencieeniiiecieeene 63
Gambar 3.26. Strudel BOZOT .....ccoviiiiieeiiieciieeeeeeeee e 64
Gambar 3.27. Logo JUMBO ........uiiiiieeieeeeeeeeee et 65
Gambar 4.1. Mind Mapping .............cccueeeoueeeiciieeiieeeeieeeieeeeeesveeesveeesveeesenee e 70
Gambar 4.2. Brand PrOPOSIION ...............icocueciueeicueeeieessiaaessseeenreeensessssseessseesns 70
Gambar 4.3. SKetSa LOZO 1 .coouiiiiiiiieiieiieee ettt e see e sesne e 73
Gambar 4.4. SKetSa LOZO 2 ...uiiiiiiieeiieeiee ettt ete e et e veeeesaaeeenbe s e enneeeeeree e 73
Gambar 4.5. SKetsSa LOZ0 3 ....uiiiiiieiieeeeeee et e e e 74
Gambar 4.6. SKetsa LOZO 4 .....oooeeiieeieeeeeeeeee et 74
Gainblar 4 % Sketsh LoggrS ... B ... Beg..... .0 .. K. B FR. .. ... 75
Gambar 4.8. Sketsa Digital Logo 1.......cooieriiiiiiiiiiiiieecciiinneeeecie e siee e 75
Gambar 4.9. Sketsa Digital Log0 2......ooeouiieeiiiieiieeeeeeeeeeeee e 76
Gambar 4.10. Alternatif Logom........coociieieeeiie et Tt eeveee e stbe e e o as e 76

XV

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



Gambar 4.11. Log0 AKNIT ..ccccuiiiiiiie et 77
Gambar 4.12. Font Pia Apple Pie ...t 79
Gambar 4.13. FONt CAption 10Z0 .............ccueeeiiieeesiueeeiieeaieeessseeesssesenseeesseesnseennns 80
Gambar 4.14. LOZO0 PrimeT.......cooiiiieiiieiiie et eieeeeieeesteeesaeessneeeeaeeeenee e 80
Gambar 4.15. Log0 SEKUNAET ........oooiiiiiiiieeiieeeiieeeieeeeieeesteeesaeeesneeensaeeeneree e 81
Gambar 4.16. GFid LLOZO ....ccciiiiiiieeeiieeiieeesteeestteeesaesssaeesssaeesseeesnsaessnseeensseennns 82
Gambar 4.17. Clear Space LLOZO0 .......cuueeiuieeiiieeeiieeeiieeeiieesiseeessseeessseesssseeenseennns 83
Gambar 4.18. Minimum Size LOZO0.........cccuveeiiieeiiieeiieeeee et eeeeesiee e 84
Gambar 4.19. Warna Merah...........coooiiiiiiiiiiiiiieceee e 85
Gambar 4.20. Warna Hijau .........ccceeiiieiiiieiieeeiie e eeieeesieeesiae e esveeenveeeevee e 85
Gambar 4.21. Warna OFANGe ..........ccccueeeicieeeiieeesieeesssesssaaeaseeesiseeenseessseesnseenns 86
Gambar 4.22. Warna Birll .....cooooiiiiiii e 86
Gambar 4.23. Warna UNZU ......cccoveeeiiieeiiieeiee et eeieeesreeesveeesaeessaeesenee e 87
Gambar 4.24. Warna Merah Muda .........cccccooiiiiiiiiiiiiiceeeee e 87
Gambar 4.25. Warna KUning ............c..oeeiireiiiieeieeeeiieessieeessieeesieeesevesssseesssneennns 87
Gambar 4.26. Warna Sekunder Merah.............ccocioiiiiiiiiiiiiinieeeieeeen 88
Gambar 4.27. Warna Sekunder Hijau ............oveeiiieiiiieiiie et 88
Gambar 4.28. Warna Sekunder Orange............ccccueeecieeecieeeeceeeeeiieeiieessiseeseveeenns 88
Gambar 4.29. Warna Sekunder Birll........c.ccoooiiiiiiiiiiiiiiiiiccceeceeeeen 89
Gambar 4.30. Warna Sekunder Ungu ..c.........ciieeiiieiiieeeiiee e siecse e ciiee e 89
Gambar 4.31. Warna Sekunder Merah Muda .......ccceeiiiiiiinniiiniiiiniiniciieeeeen 89
Gambar 4.32. Warna Sekunder Kuning ...........ccccceeeeiieniiiieniiieeniie e 89
Ganhger 4.38. Full Golbr Vagwiion. BN ....... R....... e .. E'N ... el . . 90

Xvi

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



Gambar 4.34.

Gambar 4.35.

Gambar 4.36.

Gambar 4.37.

Gambar 4.38.

Gambar 4.39.

Gambar 4.40.

Gambar 4.41.

Gambar 4.42.

Gambar 4.43.

Gambar 4.44.

Gambar 4.45.

Gambar 4.46.

Gambar 4.47.

Gambar 4.48.

Gambar 4.49.

Gambar 4.50.

Gambar 4.51.

Gambar 4.52.

Gambar 4.53.

Gambar 4.54.

Gambar 4.55.

Gambar 4.56.

One Color VariQlioN..............ccccceeieiiioenniiniiiieiiieeee e 91
€ e L TR 91
White & BIACK ......cc...co.ooviiiiiiiiiiiiiiiceeeee e 92
Black E&WRILE ..coeeiiiiiiiiiiiiieiii e 92
Primary TYDEIACE .....cccueeeeeeieiieeaiieeaiiieesireeesseessssassssasssseennseesnnes 93
Second@ry TYPEfACE...............coovieicieeicieeesieeeeieeeiaeesiaeeaee e 94
SUPETGIAPNIC PAIETHL .......cceeeeeeeeieeeeeeeeeieeeiaeeeaaeessaeenseeeevee s 95
Supergraphic Warna Lain ...........ccccveeviieeiieeeiieeeie e e 96
Supergraphic Clear SPACe ..............ccccovveeeeeeeiieeeiiieesieeeeieeeeeennn 96
SUPETGIAPNIC TOU ..ceeieiie e s eieeeeeaee e s 97
Pengaplikasian Rule of Third ..............cccoveeeeuieeeeeeeieeeieeeieeee. 98
Hasil FOtO 1.t 99
Hasil FOtO 2 ..ot 99
Hasil FOtO 3 ..o 100
Cover Brand Guidelines ............cccco...coivemiieisiieneeiniiniesiiaaneene 101
Halaman Personality Pada Brand Guidelines.............................. 101
Halaman Logo Pada Brand Guidelines ................ccccceevveennnen.... 102
Halaman Supergraphic pada Brand Guidelines........................... 102
Halaman Packaging Pada Brand Guidelines ............................... 103
Staffonay f.....Rew...... Rt . ... 4. Q... . EX..... W 104
Retterbead e ... g...... 00 2 ... om— — ... 105
ENVEIONE .. .o 105 0, R roN, e iy e B e o B30 0o b e e 106
YVamaCard . ot ... BNE...... . R..... . 0  E'N ... el . . . 107

xXvii

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



Gambar 4.57. BUSTINESS CAFA..........uneeeeeeeeeeeeeeeeee et eeeeereeeeeeeeereeenans 108

Gambar 4.58 FOIACT .....coc.oiiiii e 109
Gambar 4.59. INSIAGFAN .........c..ccceeeeeeeeesieeeiieeesreessseesseeesssaeessseseenseeensseeesseens 110
Gambar 4.60. UKUIan Banner ..........cccooceeieiieiiiiiiieiee et 110
Gambar 4.61. Tampilan FaceDook..........ccouuiueeiiiiiiiieeeiieeeiieescieescee e 111
Gambar 4.62. Tampilan Website .................coovueeiieieeiieeeeiieeeiieesieeessseessseeeeeneens 111
Gambar 4.63. Sistem G7id POSEET ......coouiiiiiiiiiiiiiiiiiieiceeceeeeee e 112
Gambar 4.64. POSTET .........oiiiiiiii it 113
Gambar 4.65. Tampilan BroSur..........cccoeiieeiiiieiiiieiieeeiie e 113
Gambar 4.66. Tampilan PackG@ing .........ccccccoeeeiuieeiieeeiieeeiieesieeeeieeeeiee e 115
Gambar 4.67. Struktur Packaging Apple Pie.............ccccccvvueeeeeeecueeaciieeereeennnnn 116
Gambar 4.68. Struktur Packaging Chicken Pie ..................ccoooeveuveeecreeeereeannnn. 116
Gambar 4.69. Struktur Packaging Blueberry Pie ...........cccocevueeeceeeecreeesreeeennennn 117
Gambar 4.70. Struktur Packaging Black Pie .............ccccovueeeeeeeeceeenieeeieeeennennn 117
Gambar 4.71. Struktur Packaging Loving Pie ............ccccccceeieeeecreeesiiiesineennnn. 118
Gambar 4.72. Struktur Packaging BiSCuit Pie ............ccccooeevvieesiueeenieienineennnn. 118
Gambar 4.73. Secondary Packaging BiScuit Pie ..........ccccoecccuveiivieesieienineennnnnn. 119
Gambar 4.74 PAPEF BAG.......ccc......uueeieeeaiieeeeieeasteeeeiaasssaeeeseeensseeesssssssssaessseens 119
Gambar 4.75. MENUL......coiuiiiiiiiiiiieeee ettt 120
Gantr 4§ Vel Tag F.... . Ree.... . Beg.... . M. K. 0. E% . T ... 121
Gagnhar 4. 75, SCTaAZRM ... cmmmm oo e eeve - oo oo G+l vveeodiReeereeen 121
Galbar 4:/ Sx¥rehicley:. ... s a3es. Be  gEtrney | e SRR Nt . 122
Gangar 4. 0. FempgtHissugeest. ... BN . 0....... el . K% ... Sel . 123
xviil

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



Gambar 4.80. Nomor Me B s 124

Gambar 4.81. TRt CAd........ooooeeee e e 124

GaAMDAT .84, MUG ..o 126

Noteb S — 127

IVERSITAS

UN
MU
N U

Xix

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018



ceeeee 128

Tabel 4.1 Media

N
(g\|
—

Table 4.2 B

NIVERSITAS

N
U
U

TIMEDIA
ANTARA

L
S

U
M
N



LAMPIRAN A: SI BIMBINGAN ...coeveeeueeeeeceeeneeeeenes XXiv

xXxi

Perancangan Rebranding Pia..., Febbyana Wiramihardja, FSD UMN, 2018





