[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

Adukaite, A., Reimann, A. M., Marchiori, E., & Cantoni, L. (2012). Information and
Communication Technologies in Tourism. Information and Communication

Technologies in Tourism, 45-57. https://doi.org/10.1007/978-3-7091-7596-5

Adriyani, Novita. (2018, Juli 18). Fenomena Tik Tok, Buah Perkembangan TIK?.
Diakses dari

https://www.kompasiana.com/brangta/5b4eb963bde5754dc12a7992/fenomena-

tik-tok-buah-perkembangan-tik

Aksoy, L., van Riel, A., Kandampully, J., Wirtz, J., Den Ambtman, A., Bloemer, J., ...
Gurhan Canli, Z. (2013). Managing brands and customer engagement in online
brand communities. Journal of Service Management, 24(3), 223-244.

https://doi.org/10.1108/09564231311326978

Ardian, Gerry. (2018, Juli 12). PERJALANAN APLIKASI TIK TOK DI

INDONESIA. Diakses dari http://blog.nolimit.id/2018/07/12/perjalanan-aplikasi-

tik-tok-di-indonesia/

Ballantine, P. W., Jack, R., & Parsons, A. G. (2010). Atmospheric cues and their effect
on the hedonic retail experience. International Journal of Retail and Distribution

Management, 38(8), 641-653. https://doi.org/10.1108/09590551011057453

Barnes, S. J., & Vidgen, R. (2003). Measuring web site quality improvements: A case

study of the forum on strategic management knowledge exchange. Industrial

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://www.kompasiana.com/brangta/5b4eb963bde5754dc12a7992/fenomena-tik-tok-buah-perkembangan-tik
https://www.kompasiana.com/brangta/5b4eb963bde5754dc12a7992/fenomena-tik-tok-buah-perkembangan-tik
http://blog.nolimit.id/2018/07/12/perjalanan-aplikasi-tik-tok-di-indonesia/
http://blog.nolimit.id/2018/07/12/perjalanan-aplikasi-tik-tok-di-indonesia/

Management and Data Systems, 103(5-6), 297-309.

https://doi.org/10.1108/02635570310477352

Bertot, J. C., Snead, J. T., Jaeger, P. T., & McClure, C. R. (2006). Functionality,
usability, and accessibility: Iterative user-centered evaluation strategies for digital
libraries.  Performance  Measurement and Metrics, 7(1), 17-28.

https://doi.org/10.1108/14678040610654828

Bhattacherjee, A. (2001). Qarterjy CONTINUANCE : MIS Quarterly, 25(3), 351-370.

Bonner, J. (1983). Article Information. 104.

Brodie, R. J., Hollebeek, L. D., Juri¢, B., & Ili¢, A. (2011). Customer engagement:
Conceptual domain, fundamental propositions, and implications for research.
Journal of Service Research, 14(3), 252-271.

https://doi.org/10.1177/1094670511411703

Chang, C. C. (2013). Examining users’ intention to continue using social network
games: A flow experience perspective. Telematics and Informatics, 30(4), 311—

321. https://doi.org/10.1016/j.tele.2012.10.006

Cho, V., Cheng, T. C. E., & Lai, W. M. J. (2009). The role of perceived user-interface
design in continued usage intention of self-paced e-learning tools. Computers and

Education, 53(2), 216-227. https://doi.org/10.1016/j.compedu.2009.01.014

Choi, D., & Kim, J. (2004). Why People Continue to Play Online Games: In Search of

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019



Critical Design Factors to Increase Customer Loyalty to Online Contents.
CyberPsychology & Behavior, 7(1), 11-24.

https://doi.org/10.1089/109493104322820066

Cleff, T., & Cleff, T. (2013). Univariate Data Analysis. In Exploratory Data Analysis

in Business and Economics. https://doi.org/10.1007/978-3-319-01517-0_3

Clovercrusoe. (2018, September 9). 10 Aplikasi yang paling banyak di-download di
Google Play Store pada Februari 2018. Diakses dari

https://steemit.com/tech/@clovercrusoe/cara-mengganti-akun-payment-di-

google-play-store

CNN Indonesia. (2018, Juli 04). Mengenal Beda Musical.ly dan 'Saudara Kandung' Tik

Tok. Diakses dari https://www.cnnindonesia.com/teknologi/20180704125801-

192-311441/mengenal-beda-musically-dan-saudara-kandung-tik-tok

CNN Indonesia. (2019, Februari 07). Smule dan Tik Tok, Dua Aplikasi Paling Banyak
Konten Negatif. Diakses dari

https://www.cnnindonesia.com/teknologi/20190206202146-185-366983/smule-

dan-tik-tok-dua-aplikasi-paling-banyak-konten-neqatif

Considine, E., & Cormican, K. (2016). Self-service Technology Adoption: An
Analysis of Customer to Technology Interactions. Procedia Computer Science,

100, 103-109. https://doi.org/10.1016/j.procs.2016.09.129

Dermawan, Hardiansah. (2015, Desember 18). Mau Kreatif..? Pakai Sosial Media.

Diakses dari http://hardiansahdermawan.blogspot.com/2015/03/mau-Kkreatif-

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://steemit.com/tech/@clovercrusoe/cara-mengganti-akun-payment-di-google-play-store
https://steemit.com/tech/@clovercrusoe/cara-mengganti-akun-payment-di-google-play-store
https://www.cnnindonesia.com/teknologi/20180704125801-192-311441/mengenal-beda-musically-dan-saudara-kandung-tik-tok
https://www.cnnindonesia.com/teknologi/20180704125801-192-311441/mengenal-beda-musically-dan-saudara-kandung-tik-tok
https://www.cnnindonesia.com/teknologi/20190206202146-185-366983/smule-dan-tik-tok-dua-aplikasi-paling-banyak-konten-negatif
https://www.cnnindonesia.com/teknologi/20190206202146-185-366983/smule-dan-tik-tok-dua-aplikasi-paling-banyak-konten-negatif
http://hardiansahdermawan.blogspot.com/2015/03/mau-kreatif-pakai-sosial-media.html

pakai-sosial-media.html

Dessart, L., Veloutsou, C., & Morgan-thomas, A. (2015). Consumer engagement in
online brand communities : a social media perspective.

https://doi.org/10.1108/JPBM-06-2014-0635

Eshet, E., & Bouwman, H. (2012). Addressing the Context of Use in Mobile
Computing: A Survey on the State of the Practice. Interacting with Computers,

27(4), 392-412. https://doi.org/10.1093/iwc/iwu002

Fintech, Dunia. (2018, Juli 09). Perkembangan Tik Tok di Indonesia. Diakses dari

https://www.duniafintech.com/perkembangan-tik-tok-di-indonesia/

Hellier, P. K., Geursen, G. M., Carr, R. A, & Rickard, J. A. (2003). Customer
repurchase intention. In European Journal of Marketing (Vol. 37).

https://doi.org/10.1108/03090560310495456

Hollebeek, L. D., Chen, T., & Hollebeek, L. D. (2014). Exploring positively- versus
negatively-valenced  brand  engagement : a conceptual ~ model.

https://doi.org/10.1108/JPBM-06-2013-0332

Indopremier. (2016, April 07). Teknologi membuat semua menjadi lebih mudah.

Diakses ' dari  https://www.indopremier.com/article.php?page=88 Teknoloqi-

membuat-semua-menjadi-lebih-mudah

Isabel, Gelsi. (2016, Desember 09). Dampak Perkembangan Teknologi bagi

Msyarakat. Diakses dari

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


http://hardiansahdermawan.blogspot.com/2015/03/mau-kreatif-pakai-sosial-media.html
https://www.duniafintech.com/perkembangan-tik-tok-di-indonesia/
https://www.indopremier.com/article.php?page=88_Teknologi-membuat-semua-menjadi-lebih-mudah
https://www.indopremier.com/article.php?page=88_Teknologi-membuat-semua-menjadi-lebih-mudah

https://www.kompasiana.com/qgelsiisabel/5849aee42b7a61951c5ead447/dampak-

perkembangan-teknologi-bagi-msyarakat

Iskandar. (2018, Juli 03). Kemkominfo Resmi Blokir Tik Tok. Diakses dari

https://www.liputan6.com/tekno/read/3577729/kemkominfo-resmi-blokir-tik-tok

Iskandar. (2018, Juli 06). Saingi Tik Tok, Aplikasi Ini Dilengkapi 300 Efek Unik.

Diakses dari  https://www.liputan6.com/tekno/read/3580491/sainqgi-tik-tok-

aplikasi-ini-dilengkapi-300-efek-unik

Islam, J., & Rahman, Z. (2017). The impact of online brand community characteristics
on customer engagement: An application of Stimulus-Organism-Response
paradigm. Telematics and Informatics, 34(4), 96-109.

https://doi.org/10.1016/j.tele.2017.01.004

Islam, M. N., & Bouwman, H. (2016). Towards user-intuitive web interface sign design
and evaluation: A.semiotic framework. International Journal of Human Computer

Studies, 86, 121-137. https://doi.org/10.1016/j.ijhcs.2015.10.003

Jang, H., Olfman, L., Ko, I., Koh, J., & Kim, K. (2008). The Influence of On-Line Brand
Community Characteristics on Community Commitment and Brand Loyalty.

12(3), 57-80. https://doi.org/10.2753/JEC1086-4415120304

Jeon, M., & Jeong, M. (2009). ScholarWorks@UMass Amherst A Conceptual
Framework to Measure E-Servicescape on a B&amp;B  Website A

CONCEPTUAL FRAMEWORK TO MEASURE E-SERVICESCAPE ON A

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://www.kompasiana.com/gelsiisabel/5849aee42b7a61951c5ea447/dampak-perkembangan-teknologi-bagi-msyarakat
https://www.kompasiana.com/gelsiisabel/5849aee42b7a61951c5ea447/dampak-perkembangan-teknologi-bagi-msyarakat
https://www.liputan6.com/tekno/read/3577729/kemkominfo-resmi-blokir-tik-tok
https://www.liputan6.com/tekno/read/3580491/saingi-tik-tok-aplikasi-ini-dilengkapi-300-efek-unik
https://www.liputan6.com/tekno/read/3580491/saingi-tik-tok-aplikasi-ini-dilengkapi-300-efek-unik

B&amp;B WEBSITE. 0-8. Retrieved from

https://scholarworks.umass.edu/refereed/Sessions/Saturday/14

Jones, M. A., Reynolds, K. E., & Arnold, M. J. (2006). Hedonic and utilitarian
shopping value: Investigating differential effects on retail outcomes. Journal of

Business Research, 59(9), 974-981. https://doi.org/10.1016/j.jbusres.2006.03.006

Kang, J. Y. M., Mun, J. M., & Johnson, K. K. P. (2015). In-store mobile usage:
Downloading and usage intention toward mobile location-based retail apps.
Computers in Human Behavior, 46, 210-217.

https://doi.org/10.1016/j.chb.2015.01.012

Kennedy-Eden, H., & Gretzel, U. (2012). A taxonomy of mobile applications in
tourism. E-review of Tourism Research. E-Review of Tourism Research, 10(2),

47-50. Retrieved from http://ro.uow.edu.au/commpapers/2510

Keprinews.co.id. (2018, Juli 04). Inilah Sejarah Aplikasi Tik Tok Di Indonesia, Yang
Kini Tiada Diblokir Pemerintah. Diakses dari

https://keprinews.co.id/hiburan/inilah-sejarah-aplikasi-tik-tok-di-indonesia-

vang-kini-tiada-diblokir-pemerintah/04/07/2018/

Khechine, H., Pascot, D., & Bytha, A. (2014). Interdisciplinary Journal of E-Learning
and-Learning Objects UTAUT Maodel for Blended Learning: The Role of Gender
and Age in the Intention to Use Webinars. Interdisciplinary Journal of E-Learning
and Learning Objects, 10, 33-52. Retrieved from

http://www.ijello.org/VVolumel0/1JELLOv10p033-052Khechine0876.pdf

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://keprinews.co.id/hiburan/inilah-sejarah-aplikasi-tik-tok-di-indonesia-yang-kini-tiada-diblokir-pemerintah/04/07/2018/
https://keprinews.co.id/hiburan/inilah-sejarah-aplikasi-tik-tok-di-indonesia-yang-kini-tiada-diblokir-pemerintah/04/07/2018/

Kim, Y. H., Kim, D. J., & Wachter, K. (2013). A study of mobile user engagement
(MoEN): Engagement motivations, perceived value, satisfaction, and continued
engagement intention. Decision Support Systems, 56(1), 361-370.

https://doi.org/10.1016/j.dss.2013.07.002

Kotler, Philip, K. L. keller. (2016). Marketing Management Global Edition15th

Edition. (Vol. 15E). https://doi.org/10.1080/08911760903022556

Kotler, P., & Armstrong, G. (2017). Kotler_and_Armstrong_-_Principles_of Mar.

Kulter, B. (IRMM). (2015). Relative Importance of Perceived Value, Satisfaction and
Perceived Risk on Willingness to Pay More. International Review of Management

and Marketing, 5(7-8), 897-917. https://doi.org/10.1016/j.sbspro.2013.10.517

KumparanTech. (2018, Februari 21). Begini Cara Pakai Tik Tok, Aplikasi Berbagi dan
Bikin Video Kekinian. Diakses dari

https://kumparan.com/@kumparantech/beqgini-cara-pakai-tik-tok-aplikasi-

berbagi-dan-bikin-video-kekinian

Layzuardi, Kelvin. (2018, Desember 17). Ini 6 Kelebihan TikTok Dibandingkan
Aplikasi Video Sharing Lainnya. Diakses dari

https://nextren.grid.id/amp/011268871/ini-6-kelebihan-tiktok-dibandingkan-

aplikasi-video-sharing-lainnya?page=3

Lee, Y. E., & Benbasat, I. (2004). A Framework for the Study of Customer Interface

Design for Mobile Commerce. International Journal of Electronic Commerce,

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://kumparan.com/@kumparantech/begini-cara-pakai-tik-tok-aplikasi-berbagi-dan-bikin-video-kekinian
https://kumparan.com/@kumparantech/begini-cara-pakai-tik-tok-aplikasi-berbagi-dan-bikin-video-kekinian
https://nextren.grid.id/amp/011268871/ini-6-kelebihan-tiktok-dibandingkan-aplikasi-video-sharing-lainnya?page=3
https://nextren.grid.id/amp/011268871/ini-6-kelebihan-tiktok-dibandingkan-aplikasi-video-sharing-lainnya?page=3

8(3), 79-102. https://doi.org/10.1080/10864415.2004.11044299

Lee, Y. W., Strong, D. M., Kahn, B. K., & Wang, R. Y. (2002). AIMQ: A methodology
for information quality assessment. Information and Management, 40(2), 133—

146. hitps://doi.org/10.1016/S0378-7206(02)00043-5

Lestari, Hesti Puji. (2018, Juli 13). Aplikasi LIKE Tak Akan Ulangi Kesalahan Tik

Tok, Canggih Deh. Diakses dari https://nextren.grid.id/read/01898102/aplikasi-

like-tak-akan-ulangi-kesalahan-tik-tok-cangqih-deh?page=all

Li, Y. M., & Yeh, Y. S. (2010). Increasing trust in mobile commerce through design
aesthetics.  Computers  in  Human  Behavior, 26(4), 673-684.

https://doi.org/10.1016/j.chb.2010.01.004

Lin, J. C. C., & Lu, H. (2000). Towards an understanding of the behavioural intention
to use a web site. International Journal of Information Management, 20(3), 197—

208. https://doi.org/10.1016/S0268-4012(00)00005-0

Lizzi, G., Prosino, S., & Cantoni, L. (2012). Information and Communication
Technologies in Tourism. Information and Communication Technologies in

Tourism, 363-374. https://doi.org/10.1007/978-3-7091-7596-5

Lvivity. (2019, Januari 31). Interesting Mobile App Market Statistics for 2019. Diakses

dari https://Ivivity.com/mobile-app-statistics-for-2019

Magrath, V., & McCormick, H. (2013). Branding design elements of mobile fashion

retail apps. Journal of Fashion Marketing and Management, 17(1), 98-114.

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://nextren.grid.id/read/01898102/aplikasi-like-tak-akan-ulangi-kesalahan-tik-tok-canggih-deh?page=all
https://nextren.grid.id/read/01898102/aplikasi-like-tak-akan-ulangi-kesalahan-tik-tok-canggih-deh?page=all
https://lvivity.com/mobile-app-statistics-for-2019

https://doi.org/10.1108/13612021311305164

Maharani, Esthi. (2017, September 19). Tik Tok, Aplikasi Video Asal Cina Jajal Pasar
Indonesia. Diakses dari

https://trendtek.republika.co.id/berita/trendtek/aplikasi/17/09/19/owigz4335-tik-

tok-aplikasi-video-asal-cina-jajal-pasar-indonesia

Mahbub, Amri. (2017, Desember 12). LIKE Raih Penghargaan Aplikasi Terpopuler di

Google Play. Diakses dari https://tekno.tempo.co/read/1041590/like-raih-

penghargaan-aplikasi-terpopuler-di-google-play

Malhotra, N. K., Nunan, D., & Birks, D. F. (n.d.). MARKETING.

Massie, Davi. (2019, November 10). Hidup Cerdas Memanfaatkan Kemajuan
Teknologi  Digital, Dengan  Modem  WiFi M5. Diakses dari

https://www.kompasiana.com/dvmassie/5a058f52de200d380d11b762/hidup-

cerdas-memanfaatkan-kemajuan-teknologi-digital-dengan-

modemmifim5?page=all

Maxmanroe.com. (2019, Maret 03). Pengertian Media Sosial Secara Umum, Fungsi,
Tujuan, Jenis Sosmed. Diakses dari

https://www.maxmanroe.com/vid/teknologi/internet/pengertian-media-

sosial.html

Nabila, Marsya (2018, Februari 19). APJII: Penetrasi Pengguna Internet Indonesia

Capai 143 Juta Orang. Diakses dari https://dailysocial.id/post/apjii-survei-

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://trendtek.republika.co.id/berita/trendtek/aplikasi/17/09/19/owigz4335-tik-tok-aplikasi-video-asal-cina-jajal-pasar-indonesia
https://trendtek.republika.co.id/berita/trendtek/aplikasi/17/09/19/owigz4335-tik-tok-aplikasi-video-asal-cina-jajal-pasar-indonesia
https://tekno.tempo.co/read/1041590/like-raih-penghargaan-aplikasi-terpopuler-di-google-play
https://tekno.tempo.co/read/1041590/like-raih-penghargaan-aplikasi-terpopuler-di-google-play
https://www.kompasiana.com/dvmassie/5a058f52de200d380d11b762/hidup-cerdas-memanfaatkan-kemajuan-teknologi-digital-dengan-modemmifim5?page=all
https://www.kompasiana.com/dvmassie/5a058f52de200d380d11b762/hidup-cerdas-memanfaatkan-kemajuan-teknologi-digital-dengan-modemmifim5?page=all
https://www.kompasiana.com/dvmassie/5a058f52de200d380d11b762/hidup-cerdas-memanfaatkan-kemajuan-teknologi-digital-dengan-modemmifim5?page=all
https://www.maxmanroe.com/vid/teknologi/internet/pengertian-media-sosial.html
https://www.maxmanroe.com/vid/teknologi/internet/pengertian-media-sosial.html
https://dailysocial.id/post/apjii-survei-internet-indonesia-2017

internet-indonesia-2017

Nabila, Marsya. (2019, Juni 23). Google: 86% Orang Indonesia Akses Internet dari

Smartphone. Diakses dari https://dailysocial.id/post/google-86-orang-indonesia-

akses-internet-dari-smartphone

Nikou, S., & Mezei, J. (2013). Evaluation of mobile services and substantial adoption
factors with Analytic Hierarchy Process (AHP). Telecommunications Policy,

37(10), 915-929. https://doi.org/10.1016/j.telpol.2012.09.007

O’Kane, B. (2013). 2013: the Breakout Year for Mobile Measurement. International
Journal ~ of Mobile Marketing, 8(1), 86-94. Retrieved from
http://search.ebscohost.com/login.aspx?direct=true&db=bth&AN=89412795&si

te=bsi-live

Oliver R. L. (1980). A Cognitive Model of the Antecedents and Consequences of
Satisfaction Decisions. Journal of Marketing Research, 17(4)(November), 460-

469.

Overby, J. W., & Lee, E. J. (2006). The effects of utilitarian and hedonic online
shopping value on consumer preference and intentions. Journal of Business

Research, 59(10-11), 1160-1166. https://doi.org/10.1016/j.jbusres.2006.03.008

Pansari, A., & Kumar, V. (2017). Customer engagement: the construct, antecedents,
and consequences. Journal of the Academy of Marketing Science, 45(3), 294-311.

https://doi.org/10.1007/s11747-016-0485-6

10

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://dailysocial.id/post/apjii-survei-internet-indonesia-2017
https://dailysocial.id/post/google-86-orang-indonesia-akses-internet-dari-smartphone
https://dailysocial.id/post/google-86-orang-indonesia-akses-internet-dari-smartphone

Putri, Virgina Maulita. (2018, Desember 17). Tak Hanya di Indonesia, Tik Tok Klaim

Populer di 17 Negara. Diakses dari https://inet.detik.com/cyberlife/d-

4347645/tak-hanya-di-indonesia-tik-tok-klaim-populer-di-17-negara

Pratama, Alfhatin. (2018 November 26). Wow, TikTok Aplikasi Terpopuler di Dunia!.

Diakses dari https://www.digination.id/read/012699/wow-tiktok-aplikasi-

terpopuler-di-dunia.

Pratama, Donnie. (2018, Desember 08). Tembus 100 Juta Download, TikTok Duduki

Peringkat 9 di Play Store. Diakses dari https://selular.id/2018/12/tembus-100-

juta-download-tiktok-duduki-peringkat-9-di-play-store/

Putra, Aditya Wibawa. (2018, Maret 16). Tik Tok — Sosial Media Berbasis Video Yang

Sedang Sangat Populer. Diakses dari https://gadgetren.com/2018/03/16/apa-itu-

tik-tok-video-media-sosial/

Ramayah, T., Ahmad, N. H., & Lo, M. C. (2010). The role of quality factors in intention
to continue using an e-learning system in Malaysia. Procedia - Social and
Behavioral Sciences, 2(2), 5422-5426.

https://doi.org/10.1016/j.sbspro.2010.03.885

Reinaldi, Helmi. (2017, September 15). Tik Tok, Aplikasi Video Unik Resmi

Diluncurkan di Indonesia. Diakses dari https://www.unbox.id/artikel/tik-tok-

aplikasi-video-unik-resmi-diluncurkan-di-indonesia/

Richard, M. O., & Chebat, J. C. (2016). Modeling online consumer behavior:

Preeminence of emotions and moderating influences of need for cognition and

11

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://inet.detik.com/cyberlife/d-4347645/tak-hanya-di-indonesia-tik-tok-klaim-populer-di-17-negara
https://inet.detik.com/cyberlife/d-4347645/tak-hanya-di-indonesia-tik-tok-klaim-populer-di-17-negara
https://www.digination.id/read/012699/wow-tiktok-aplikasi-terpopuler-di-dunia
https://www.digination.id/read/012699/wow-tiktok-aplikasi-terpopuler-di-dunia
https://selular.id/2018/12/tembus-100-juta-download-tiktok-duduki-peringkat-9-di-play-store/
https://selular.id/2018/12/tembus-100-juta-download-tiktok-duduki-peringkat-9-di-play-store/
https://gadgetren.com/2018/03/16/apa-itu-tik-tok-video-media-sosial/
https://gadgetren.com/2018/03/16/apa-itu-tik-tok-video-media-sosial/
https://www.unbox.id/artikel/tik-tok-aplikasi-video-unik-resmi-diluncurkan-di-indonesia/
https://www.unbox.id/artikel/tik-tok-aplikasi-video-unik-resmi-diluncurkan-di-indonesia/

optimal stimulation level. Journal of Business Research, 69(2), 541-553.

https://doi.org/10.1016/j.jbusres.2015.05.010

Rizkia, Choiru. (2017, Maret 13). 5 Aplikasi Video Lipsync di Smartphone. Diakses

dari https://selular.id/2017/03/5-aplikasi-video-lipsync-di-smartphone/

Rosyadi, Muhammad Imron. (2018, Desember 04). TikTok Jadi Aplikasi Terbaik di

Play Store. Diakses dari https://inet.detik.com/mobile-apps/d-4329137/tiktok-

jadi-aplikasi-terbaik-di-play-store

Ryu, K., Han, H., & Jang, S. S. (2010). Relationships among hedonic and utilitarian
values, satisfaction and behavioral intentions in the fast-casual restaurant industry.
International Journal of Contemporary Hospitality Management, 22(3), 416-432.

https://doi.org/10.1108/09596111011035981

Sari, Indah Permata. (2018, Juli 05). Asal-usul Aplikasi Tik Tok dan Perkembangannya
di Dunia. Wajib Tahu!, Diakses dari

https://cewekbanget.grid.id/read/06893247/asal-usul-aplikasi-tik-tok-dan-

perkembangannya-di-dunia-wajib-tahu?page=all

Schiffman, L., & Wisenblit, J. (2015). Consumer Behavior Consumer perception. In

Perception.

Shah, C., & Marchionini, G. (2013). Awareness in CIS. International Review of
Research - in ~Open and Distance  Learning,  14(4), 90-103.

https://doi.org/10.1002/asi

12

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://selular.id/2017/03/5-aplikasi-video-lipsync-di-smartphone/
https://inet.detik.com/mobile-apps/d-4329137/tiktok-jadi-aplikasi-terbaik-di-play-store
https://inet.detik.com/mobile-apps/d-4329137/tiktok-jadi-aplikasi-terbaik-di-play-store
https://cewekbanget.grid.id/read/06893247/asal-usul-aplikasi-tik-tok-dan-perkembangannya-di-dunia-wajib-tahu?page=all
https://cewekbanget.grid.id/read/06893247/asal-usul-aplikasi-tik-tok-dan-perkembangannya-di-dunia-wajib-tahu?page=all

So, K. K. F., King, C., & Sparks, B. (2014). Customer Engagement With Tourism
Brands: Scale Development and Validation. Journal of Hospitality and Tourism

Research, 38(3), 304-329. https://doi.org/10.1177/1096348012451456

Syafitri, Irmayani. (2019, Maret 05). Sejarah Perkembangan Teknologi di Dunia
Maupun di  Indonesia dari Masa ke Masa. Diakses dari

https://www.nesabamedia.com/sejarah-dan-perkembangan-teknologi/.

Tarute, A., Nikou, S., & Gatautis, R. (2017). Mobile application driven consumer
engagement. Telematics and Informatics, 34(4), 145-156.

https://doi.org/10.1016/j.tele.2017.01.006

Technology, EIKON. (2018, November 01). Tips Manajemen Waktu Untuk Kerja

Produktif Dan Efisien. Diakses dari https://blog.eikontechnology.com/kerja-

produktif-dan-efisien-dengan-tips-manajemen-waktu-berikut-ini/

Teknologi.id. (2018, Juni 22). Kategori Aplikasi Paling Populer di Apple App Store

pada Mei 2018. Diakses dari https://teknologi.id/tekno/kategori-aplikasi-paling-

populer-di-apple-app-store-pada-mei-2018/

Tohir. (2019, Januari 01). 5 Aplikasi Terbaik Edit Video di Smartphone Android Anda.

Diakses dari https://www.labtekno.com/aplikasi-edit-video-smartphone-android

Turley, L. W., & Milliman, R. E. (2000). Atmospheric effects on shopping behavior:
A review of the experimental evidence. Journal of Business Research, 49(2), 193—

211. https://doi.org/10.1016/S0148-2963(99)00010-7

13

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://www.nesabamedia.com/author/irmayani19/
https://www.nesabamedia.com/sejarah-dan-perkembangan-teknologi/
https://blog.eikontechnology.com/kerja-produktif-dan-efisien-dengan-tips-manajemen-waktu-berikut-ini/
https://blog.eikontechnology.com/kerja-produktif-dan-efisien-dengan-tips-manajemen-waktu-berikut-ini/
https://teknologi.id/tekno/kategori-aplikasi-paling-populer-di-apple-app-store-pada-mei-2018/
https://teknologi.id/tekno/kategori-aplikasi-paling-populer-di-apple-app-store-pada-mei-2018/
https://www.labtekno.com/aplikasi-edit-video-smartphone-android

Van Doorn, J., Lemon, K. N., Mittal, V., Nass, S., Pick, D., Pirner, P., & Verhoef, P.
C. (2010). Customer engagement behavior: Theoretical foundations and research
directions. Journal of Service Research, 13(3), 253-266.

https://doi.org/10.1177/1094670510375599

Vivek, S. D., Beatty, S. E., & Morgan, R. M. (2012). Customer Engagement: Exploring
Customer Relationships Beyond Purchase. Journal of Marketing Theory and

Practice, 20(2), 122-146. https://doi.org/10.2753/MTP1069-6679200201

William, Indra. (2014, Oktober 10). Dampak Positif Internet dan Negatif bagi Manusia.
Diakses dari

https://www.kompasiana.com/lilmbone/54f96399a3331135028b50bd/dampak-

positif-internet-dan-negatif-bagi-manusia

Winarso, Bambang. (2015, November 25). Apa Itu Dubsmash, Sejarah dan Cara

Menggunakannya?. Diakses dari https://dailysocial.id/post/apa-itu-dubsmash

Wolfinbarger, M., Gilly, M. C., Wolfinbarger, M., & Gilly, M. C. (2001). shopping

online for freedom and Fun. California Mnagement Review, 43(2).

Wu, G. (2006). Conceptualizing and measuring the perceived interactivity of websites.
Journal of Current Issues and Research in Advertising, 28(1), 87-104.

https://doi.org/10.1080/10641734.2006.10505193

Yen, H. J. R., & Gwinner, K. P. (2003). Internet retail customer loyalty: The mediating

role of relational benefits. International Journal of Service Industry Management,

14

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://www.kompasiana.com/lilmbone/54f96399a3331135028b50bd/dampak-positif-internet-dan-negatif-bagi-manusia
https://www.kompasiana.com/lilmbone/54f96399a3331135028b50bd/dampak-positif-internet-dan-negatif-bagi-manusia
https://dailysocial.id/post/apa-itu-dubsmash

14(5), 483-500. https://doi.org/10.1108/09564230310500183

Yudiantika, Aditya Rizki. (2011, Oktober 23). Berekspresi dan Berkreasi Melalui
Media Sosial. Diakses dari

https://www.kompasiana.com/adityarizki/551¢1826813311927f9de236/berekspr

esi-dan-berkreasi-melalui-media-sosial?page=all

Yuslianson. (2018, Desember 04). Ini Daftar Aplikasi Android Terbaik 2018, Apa

Saja?. Diakses dari https://www.liputan6.com/tekno/read/3798620/ini-daftar-

aplikasi-android-terbaik-2018-apa-saja

Zhang, D., Adipat, B., & Zhang, D. (2016). Challenges , Methodologies , and Issues in
the Usability Testing of Mobile Applications Challenges , Methodologies , and
Issues in the Usability Testing of Mobile Applications. 7318(December), 293-308.

https://doi.org/10.1207/s15327590ijhc1803

Zhao, Z., & Balagué, C. (2015). Designing branded mobile apps: Fundamentals and
recommendations. Business Horizons, 58(3), 305-315.

https://doi.org/10.1016/j.bushor.2015.01.004

Zheng, Y., Zhao, K., & Stylianou, A. (2012). The impacts of information quality and
system quality on users ’ continuance intention in information-exchange virtual
communities : 'An empirical investigation. Decision Support Systems.

https://doi.org/10.1016/j.dss.2012.11.008

15

Analisis pengaruh functionality...,Rezza Setyawan, FB UMN, 2019


https://www.kompasiana.com/adityarizki/551c1826813311927f9de236/berekspresi-dan-berkreasi-melalui-media-sosial?page=all
https://www.kompasiana.com/adityarizki/551c1826813311927f9de236/berekspresi-dan-berkreasi-melalui-media-sosial?page=all
https://www.liputan6.com/tekno/read/3798620/ini-daftar-aplikasi-android-terbaik-2018-apa-saja
https://www.liputan6.com/tekno/read/3798620/ini-daftar-aplikasi-android-terbaik-2018-apa-saja

UMN

UNIVERSITAS
MULTIMEDIA
NUSANTARA

16





