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Hak cipta dan penggunaan kembali: 

Lisensi ini mengizinkan setiap orang untuk menggubah, 
memperbaiki, dan membuat ciptaan turunan bukan untuk 
kepentingan komersial, selama anda mencantumkan nama 
penulis dan melisensikan ciptaan turunan dengan syarat 
yang serupa dengan ciptaan asli. 

 

Copyright and reuse: 

This license lets you remix, tweak, and build upon work 
non-commercially, as long as you credit the origin creator 
and license it on your new creations under the identical 
terms. 



 

xiv 
 

DAFTAR PUSTAKA 

Arntson, A. E. (2012). Graphic design basic 6th edition. Boston: Wadsworth. 

Ambrose, G. & Harris, P. (2009). The fundamentasl of graphic design. 

Switzerland: AVA Publishing. 

Ambrose, G. & Harris, P. (2005). Layout. Lausanne: AVA Publishing. 

Belch, G. E. & Belch, M. A. (2012). Advertising and promotion: an interrgrated 

marketing communication perspective. Newyork: McGraw-Hills 

Companies. 

Berendt, J. & Heussman, G. (2009). The jazz book from ragtime to the 21st 

century. German: Lawrence hill books. 

Dabner, dkk. (2014). Graphic design school. New Jersey: John Wiley & Sonc inc 

Graver, A & Jura, B. (2012). Best practices for graphic designers: grid and page 

layout. Beverly, MA: Rockport Publishers 

Landa, R. (2014). Graphic design solution. United States; Clark Baxter.  

Landa, R. (2010). Advertising by design 2nd edition: Generating and Designing 

Creative ideas Across Media. United States: Clark Baxter. 

Langford, dkk. (2010). Langford’s basic photography. Burlington. MA: Focal 

press. 

. M.A., Morrisan. (2010). Periklanan: komunikasi pemasaran terpadu. Jakarta: 

Kencana 

Prakel, D. (2006). Basic photography: composition. London: AVA Publishing. 

Sarwono, J. (2006). Metode penelitian kuantitatif dan kualitatif. Yogyakarta: 

Graha Ilmu. 

Perancangan Promosi..., Muhammad Awliya Aris, FSD UMN, 2018




