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IMPLEMENTASI PROGRAM CORPORATE SOCIAL 

RESPONSIBILITY KOMPAS GRAMEDIA  

(STUDI KASUS: BANK SAMPAH RW 02 GELORA 

JAKARTA PUSAT) 
 

ABSTRAK 

Oleh: Reviana Kristin 

Pada penelitian ini, peneliti ingin mengetahui lebih lanjut mengenai 

implementasi program CSR Bank Sampah yang dikembangkan oleh Kompas 

Gramedia. Peneliti memfokuskan penelitian ini dengan meneliti Bank Sampah yang 

ada di RW 02 Gelora. Dalam penelitian ini, peneliti menggunakan teori dan konsep 

yang dijadikan sebagai landasan dari penelitian ini. Teori yang peneliti gunakan 

adalah Corporate Communication dan CSR. Peneliti menggunakan konsep utama 

yaitu CSR Process Model Coombs & Holladay.  Selain itu peneliti menggunakan 

konsep  sustainable development, bank sampah, serta konsep community 

development. Penelitian ini menggunakan paradigma post-positivistik dengan jenis 

penelitian kualitatif dan bersifat deskriptif. Dalam penelitian ini, peneliti 

menggunakan metode studi kasus Robert K. Yin. Peneliti menggunakan wawancara 

sebagai data primer, dan observasi langsung serta dokumentasi sebagai data sekunder 

yang dapat menunjang data primer. Hasil penelitian ini menunjukkan program CSR 

Bank Sampah Kompas Gramedia termasuk ke dalam cause promotions dan corporate 

social marketing. Implementasi program Bank Sampah khususnya di RW 02 Gelora 

secara garis besar sudah sesuai dengan CSR Process Model dan terdapat penerapan 

community development pada program Bank Sampah RW 02 Gelora. 

 

Kata kunci: Corporate Social Responsibility, Implementasi CSR,  Bank Sampah   

RW 02 Gelora. 
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IMPLEMENTATION OF KOMPAS GRAMEDIA’S 

CORPORATE SOCIAL RESPONSIBILITY PROGRAM  

(CASE STUDY: WASTE BANK RW 02 GELORA 

CENTRAL JAKARTA) 
 

ABSTRACT 

By: Reviana Kristin 

In this study, researcher wanted to get the understanding about implementation 

process of the Waste Bank CSR Program by Kompas Gramedia. Researcher focused 

the research scope on Waste Bank in RW.02 Gelora. Researcher used concepts as the 

basis of this study, such as Corporate Communication and CSR concept. The main 

concept being used in this study was CSR Process Model by Coombs & Holladay. In 

addition, researcher used the concept of sustainable development, waste banks, as 

well as the concept of community development. This study used post-positivist 

paradigm with qualitative research and descriptive. In this study, researcher used the 

case method by Robert K. Yin. Researcher used the interview as the primary data 

collection method, while also used direct observation and documentation as 

secondary data collection method to support the primary data collection method. The 

results showed Waster Bank CSR program by Kompas Gramedia included in cause 

promotions and corporate social marketing. Implementation of Waste Bank, 

especially in RW.02 Gelora is in conformity with the CSR Process Model. 

Furthermore, there was implementation of community development in Waste Bank at 

RW.02 Gelora 

 

Keyword: Corporate Social Responsibility, CSR implementation, RW 02 Gelora 

Waste Bank. 
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