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ABSTRAK 
 

Tingginya angka kemacetan di Jakarta telah menjadi persoalan yang sulit 
ditangani sejak 10 tahun terakhir. Banyaknya jumlah kendaraaan di jalanan kota 
Jakarta membuat suasana semakin padat dan sesak. Pemerintah sebagai satu-satunya 
instansi yang memiliki tanggung jawab dan wewenang untuk mengurus segala 
permasalahan kota Jakarta perlu memikirkan solusi efektif yang dapat menurunkan 
angka kemacetan di Jakarta. Upaya yang dapat dilakukan adalah dengan mengurangi 
waktu pemerosesan pembayaran tol di gardu toll. Permasalahan dalam penelitian ini 
adalah untuk mengetahui minat seorang konsumen untuk melakukan sesuatu 
(behavioral intention) dipengaruhi oleh sifat dan toleransi konsumen pada beberapa 
hal, yaitu : optimis (optimism), ketidaknyamanan (discomfort), keinginan menjadi yang 
pertama sebagai pengguna (innovativeness), dan ketidakamanan (insecurity) melalui 
persepsi konsumen tersebut terhadap mudah atau sulitnya sebuah inovasi teknologi 
digunakan  (perceived ease of use) serta manfaat yang dapat dirasakan (perceived 
usefulness) oleh mereka. Model penelitian disampaikan dengan 7 hipotesis dan diuji 
dengan menggunakan metode Structural Equation Model (SEM). Unit sample 
penelitian ini  adalah 125 responden yang berusia 17-44 tahun, mengendarai sendiri 
kendaraan mereka, membeli e-toll card dalam 3 bulan terakhir, namun belum 
melakukan pengisian ulang saldo e-toll cardnya dan berdomisi di Jabodetabek. Sebuah 
Kuesioner didesain untuk mengumpulkan informasi dari para pengguna E-Toll Card 
Mandiri. Hasil penelitian mendapatkan temuan bahwa terdapat hubungan positif dan 
signifikan antara optimism terhadap perceived ease of use, innovativeness terhadap 
perceived ease of use, insecurity terhadap perceived ease of used, perceived ease of use 
terhadap perceived usefulness dan perceived ease of use berpengaruh terhadap 
behavioral intention. Namun tidak ditemukan pengaruh positif atau signifikan antara 
optimism dengan perceived usefulness, innovativeness dengan perceived usefulness, 
insecurity dengan perceived usefulness dan perceived usefulness dengan behavioral 
intention. 

Kata kunci: Discomfort, innovativeness, optimism, insecurity, perceived ease of use, 
perceived usefulness, behavioral intention, E-Toll Card Mandiri 
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ABSTRACT 

With the high amount of traffic in Jakarta, it has Become Difficult Issues to dealt with 
since the last 10 years. And the massive amount of vehicles in Jakarta street making 
the traffic worse The government as the Sole Agencies Who has the responsibility and 
authority to review the city take care Any issues should be thought of Effective Solutions 
That Reduce the traffic problem in Jakarta. What can be done is to Reduce processing 
time of toll payments at toll Substation. The problem with this reasearch is how to find 
out people interest in doing something (Behavioral Intention) influenced by attitudes 
and tolerance of the consumers on several things: Optimism, Discomfort, 
Innovativeness, and Insecurity through the perception of the difficulty againts the use 
of Innovation Technology As well as the benefits that can be felt (perceived usefulness) 
By them. Research Model delivered with 7 hypothesis and tested using Structural 
Equation Model method (SEM). The study sample unit are 125 respondens aged 
beetwen 17-44 years,  driving their own vehicles, Buying e-toll card in the last 3 
months, but not doing Replenishment Balance e-toll card And stay in Jabodetabek. A 
questionnaire was designed to gather information from users of E-Toll Card Mandiri. 
Results of this findings are positive and significant relationship Between optimism 
against the perceived ease of use, innovation Against the perceived ease of use, 
insecurity Against the perceived ease of use, perceived ease of use against perceived 
usefulness and perceived ease of use behavioral intentions Against effect.But 
significant positive impact between optimism perceived usefulness, innovation with 
perceived usefulness, perceived insecurity with usefulness and perceived behavioral 
intention with usability havent been found 
 

keyword: Discomfort, Innovativeness, Optimism, Insecurity, Perceived Ease of Use, 
Perceived Usefulness, Behavioral Intention, E-Toll Card Mandiri 
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