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ABSTRAK 

Dengan berkembangnya industri makanan saat ini, membuka peluang bagi 

pengusaha untuk membuka restoran. Hal itu didukung dengan berkembangnya 

budaya masyarakat yang merayakan suatu moment spesial di restoran. Karena hal itu, 

saat ini banyak bermunculan restoran-restoran baru, khusunya yang bertema fine 

dining. Restoran fine dining adalah restoran yang mengadopsi ciri khas Eropa mulai 

desain interiornya, sampai pada jenis makanan yang dihidangkan kepada konsumen. 

Adapun permasalahan pada penelitian ini diajukan untuk mengetahui apakah 

atmosphere, food quality, quality of interaction, dan perceived price yang ditawarkan 

oleh restoran Salt Grill sebagai objek penelitian mampu mempengaruhi repurchase 

intention melalui customer satisfaction. 

Model teoritis dalam penelitian ini disampaikan dengan 5 hipotesis yang akan 

diuji menggunakan Structural Equation Model. Sampel dalam penelitian ini 

berjumlah 115 responden, wanita dan pria yang baru pertama kali makan di restoran 

Salt Grill yang berusia 18 sampai diatas 36 tahun dan berdomisili di Jakarta.  

Hasil analisis menunjukan bahwa atmosphere, food quality, quality of 

interaction, dan perceived perice berpengaruh positif terhadap customer satisfaction, 

dan customer satisfaction berpengaruh positif terhadap repurchase intention. 

Kesimpulan penelitian ini adalah dari ketujuh hipotesis yang diajkukan dalam 

penelitian ini tidak semuanya sesuai dengan hasil temuan penelitian sebelumnya. 

Sehingga berdasarkan kesimpulan tersebut, maka dapat disarankan bahwa restoran 

Salt Grill harus memperhatikan atmosphere, quality of interaction, dan perceived 

price untuk dapat meningkatkan customer satisfaction. 

Kata Kunci: Atmosphere, Food Quality, Quality of Interaction, Perceived 

Price, Customer Satisfaction, Repurchase Intention 
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ABSTRACT 

          With the development of the food industry today, opening up opportunities for 

entrepreneurs to open a restaurant. This is supported by a culture of people who 

celebrate a special moment in the restaurant. Because of it, many new restaurants 

popping up, especially themed fine dining. Restaurant is a fine dining restaurant that 

adopt the hallmark of Europe began to design the interior, to the kind of food that 

was serve to the consumer. 

          The issues raised in this study to determine whether the atmosphere, food 

quality, quality of interaction, and perceived price offered by the restaurant Salt Grill 

as research objects can influence through customer satisfaction, repurchase 

intention. 

          The theoretical model presented in this study with 5 hypotheses to be tested 

using Structural Equation Model. The sample in this study amounted to 115 

respondents, men and women who first ate at the restaurant Salt Grill 18 to over 36 

years old and live in Jakarta.  

          Results of the analysis showed that the atmosphere, food quality, quality of 

interaction, and perceived perice positive effect on customer satisfaction, customer 

satisfaction and a positive effect on repurchase intention. 

          The conclusion of this study is on the seventh hypothesis proposed in this study 

are not all consistent with the findings of previous studies. So based on these 

conclusions, it can be suggested that the restaurant Salt Grill must pay attention to 
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atmosphere, quality of interaction, and perceived price to increase customer 

satisfaction. 

Keywords: Atmosphere, Food Quality, Quality of Interaction, Perceived Price, 

Customer Satisfaction, Repurchase Intention 
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