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ABSTRAK 

 Quality of shopping environment merupakan hal yang perlu diperhatikan 

dan dijaga oleh para retailer. Quality of shopping environment berpengaruh 

terhadap kenyamanan konsumen dalam melakukan aktivitas berbelanja. Quality of 

shopping environment diduga dipengaruhi oleh 3 faktor yaitu features of store, 

physical environment, dan pedestrian access. 

Dalam penelitian ini penulis menggunakan tiga variabel independen yaitu, 

features of stores, Physical Environment, Pedestrian Access dan memiliki satu 

variabel dependen yaitu, Quality of Shopping Environment. Tujuan penelitian ini 

adalah untuk menganalisis bagaimana pengaruh features of stores, physical 

environment, dan pedestrian access terhadap quality of shopping environment.  

Penelitian ini menggunakan pendekatan kuantitatif. Sampel dalam 

penelitian ini adalah 105 pengunjung Pasar Baru di Jakarta dengan menggunakan 

metode non-probability sampling serta menggunakan convenience sampling dalam 

penelitian ini. Instrumen penelitian ini menggunakan kuesioner dan dianalisis 

dengan mengunakan analisis linear regression. 
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ABSTRACT 

 Quality of shopping environment are things that need attention and kept 

by the retailer . Quality of shopping environment affect the consumer in the comfort 

of shopping activity . Quality of shopping environment thought to be influenced by 

three factors: features of stores, physical environment , and pedestrian access. 

 In this research, researchers use four variables independent are Features 

of store, Physical Environment, , Pedestrian Access and also have one variable 

dependent is Quality of Shopping Environment. In this research to measure how 

influence Features of Stores, physical environment, pedestrian access. 

 This research using a quantitative approach. Sample of this research is 105 

visitor of  Pasar Baru in Jakarta with using non-probability sampling method and 

convenience sampling in this research. This research used questionnaire as 

research instrument and analyzed with linier regression.  
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