DAFTAR PUSTAKA

Evan, D. (2010). Social Media Marketing : The Next Generation Of Business
Engagement. Indiana: Wiley Publishing.

Fandy, T. (2016). Service, Quality & satisfaction. Yogyakarta: Andi.

Genulius, S. (2011). 30-Minute Social Media Marketing. United States: McGraw-
Hill Companies.

Lefebvre, R. C. (2013). Social marketing and social change: Strategies and tools
for improving health, well-being and the environment. San Francisco, CA:
Jossey-Bass.

Lovett, J. (2011). Social Media Metrix . Indiana: Wiley Publishing Inc.

Tjiptono, F. (2016). Pemasaran : Esensi dan Aplikasi. Yogyakarta: Andi.

Tuten, T. L. (2008). Advertising 2.0: Social Media Marketing in a Web 2.0 World.
United States: Praeger Publishers.

Chary. (2014). Social Media Marketing-The Paradigm Shift in International
Marketing. 10S Journal .

Hootsuite (We are Social): Indonesian Digital Report 2021. Diakses Januari 27,

2021, dari https://wearesocial.com/blog/2021/01/digital-2021-the-latest-

insights-into-the-state-of-digital

Onino. (Februari 2021). 20 Fakta Mengagumkan Statistik Instagram Selama Tahun

2018. Diakses pada 19 Februari 2021, dari www.onino.web.id

Proboyekti, Umi. (2019). Research. Diakses pada 20 Mei 2021, dari

http://lecturer.ukdw.ac.id/othie/pengantar_riset.pdf

33


https://wearesocial.com/blog/2021/01/digital-2021-the-latest-insights-into-the-state-of-digital
https://wearesocial.com/blog/2021/01/digital-2021-the-latest-insights-into-the-state-of-digital
http://www.onino.web.id/
http://lecturer.ukdw.ac.id/othie/pengantar_riset.pdf

