DAFTAR PUSTAKA

Buku

Abu-Ruhman, A. H., & Alhadid, A. Y. (2014). The Impact of Social Media
Marketing on Brand Equity: An Empirical Study on Mobile Service
Providers in Jordan. Rev. Integr. Bus. Econ. Res. Vol 3(1), 336 As'ad, H.
Abu-Rumman dan Anas Y. Alhadid.

Ali, 1. T. (2011). Analisis Hubungan Implementasi Multimedia pada Learning
Management System Terhadap Kemampuan Mahasiswa dalam Penguasaan
Materi Pembelajaran. Jurnal Sains dan Teknologi 10 (1), 3.

Baker, K. (2016). Social Media Marketing in the Film Industry: Using Social Media
to Create a Successful Marketing Campaign for the Theatrical Release of a
Film. 6.

Bestari, N. P. (2020, Desember 31). cnbclndonesia.com. Retrieved from
cnbclindonesia.com:
https://www.cnbcindonesia.com/tech/20201231175605-37-212819/2020-
pertama-dalam-sejarah-sekolah-tutup-beralih-ke-online

Coles, L. (2015). Marketing with Social Media: Easy Steps to Success for Business.
Melbourne: Wiey.

Dodson, I. (2016). The Art of Digital Marketing: The Definitive Guide to Creating
Strategy, Targeted, and Measureable Online Campaign. Canada,: Wiley.

Eka, R. (2019, Oktober 7). Indonesia’s Digital Economy is Now at $40 Billion, E-
commerce as the Biggest Participant. Retrieved from Daily Social:
https://dailysocial.id/post/indonesias-digital-economy-is-now-at-40-
billion-e-commerce-as-the-biggest-participant

Fill, C., & Turnbull, S. (2016). Marketing Communications: Discovery, Creation
and Conversations. United Kingdom: Pearson Education Limited.

Fill, C., & Turnbull, S. (n.d.). Marketing Communications: Discovery, Creation and
Conversations. United Kingdom: Pearson Education Limited.

Fishbein, M. (2014). Growth Hacking with Content Marketing How to Increase
Website Traffic.

Google, Temasek and Bain & Company. (2018). E-Conomy SEA 2018. Google,
Temasek and Bain & Company.

Google, Temasek and Bain & Company; . (2018). E-Conomy SEA 2018. Google,
Temasek and Bain & Company.



Google; Temasek, and Bain & Company. (2019). E-Conomy SEA 2019. Google,
Temasek and Bain & Company.

Google; Temasek, and Bain & Company. (2019). E-Conomy SEA 2019. Google;
Temasek, and Bain & Company.

Gramedia Mitra Edukasi. (2018). Profil Gramedia Mitra Edukasi. Gramedia Mitra
Edukasi.

Gramedia Mitra Edukasi. (2019). Kawan Muamua Company Profile. Gramedia
Mitra Edukasi.

Gramedia Mitra Edukasi. (2020). Struktur Organisasi GMEI. Gramedia Mitra
Edukasi.

Gregory, A. (2010). Planning and Managing Public Relations Campaigns: A
Strategic Approach (PR in Practice). London: Kogan Page.

Gunelios, S. (2011). 30-Minute Social Media Marketing. United States: The
McGraw-Hill Companies.

Kotler, P., Kertajaya, H., & Seriawan, . (2016). Marketing 4.0: Moving from
Traditional to Digital. Wiley.

Lidwina, A. (2020, November 2020). Kata Data. Retrieved from Kata Data:
https://katadata.co.id/muhammadridhoi/analisisdata/5fbb49999be5a/halua
n-baru-pendanaan-bisnis-startup-di-asia-tenggara.

(2020). Olahan Laporan Magang.

Sammis, K., Lincoln, C., & Pomponi, S. (2015). Influencer Marketing For
Dummies. New Jersey: John Wiley & Sons, Inc.

Schaffner, A. (2019). Social Media Marketing Workbook 2019: How to Leverage
the Power of Facebook Advertising, Instagram Marketing, YouTube and
SEO to Explode Your Business and Personal Brand.

Schwab, K. (2019). Social Media Marketing Workbook 2019: How to Leverage the
Power of Facebook Advertising, Instagram Marketing, YouTube and SEO
to Explode Your Business and Personal Brand.

Sosial, T. M. (2020). Catatan Team Media Sosial. Jakarta Barat: Team Media
Sosial.

Temasek, and Bain & Company. (2019). E-Conomy SEA 2019. Google, Temasek
and Bain & Company.

Yahya, A. N. (2020, Juni 13). Kompas.com. Retrieved from Kompas.com:
1.911.358 Avrtikel ini telah tayang di Kompas.com dengan judul "UPDATE:
Kasus Baru Covid-19 Kembali Tembus 9.000-an, Positivity Rate 20,41
Persen”, Klik untuk baca:



https://nasional.kompas.com/read/2021/06/14/07502361/update-kasus-
baru-covid-19-kembali-tem



