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ABSTRAK 

 
Dengan semakin berkembangnya era globalisasi, ukuran pasar yang semakin besar dan 

permintaan konsumen yang terus meningkat, perusahaan kosmetik dituntut untuk dapat mencari 

inovasi strategi baru dan belajar memahami kebutuhan konsumen untuk meningkatkan tingkat 

kepuasan pada produk merek yang dihasilkan. Namun, meningkatnya pasar kosmetik di 

Indonesia bukan hanya disebabkan oleh kosmetik dari brand-brand lokal, tetapi masih banyak 

pasar kosmetik di Indonesia yang berasal dari luar negeri. Dengan hadirnya produk kosmetik 

impor di Indonesia, menyebabkan banyaknya brand kosmetik Indonesia yang mengalami 

penurunan minat konsumen, Salah satu brand kosmetik Indonesia yang mengalami penurunan 

minat konsumen adalah Sariayu dari Martha Tilaar. Oleh karena itu, peneliti ingin mengetahui 

apakah Brand Image, Product Knowledge, Product Quality, dan Price Promotion memiliki 

pengaruh terhadap Purchase Intention dari Produk Kecantikan Sariayu 

Penelitian ini berjenis kuantitatif dan pengumpulan data dilakukan dengan penyebaran 

kuesioner secara online. Pengolahan data dilakukan dengan teknik regresi linear menggunakan 

software IBM SPSS Statistics versi 25. 

Berdasarkan penelitian yang telah dilakukan menghasilkan temuan bahwa Product 

Knowledge, Product Quality, dan Price Promotion memiliki pengaruh positif terhadap Purchase 

Intention dari Produk Kecantikan Sariayu. 

 

 

 
Kata Kunci: Brand Image, Product Knowledge, Product Quality, dan Price Promotion, 

Purchase Intention 
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ABSTRACT 

 
With the development of the globalization era, the larger market size and increasing 

consumer demand, cosmetic companies are required to be able to find a new strategic innovations 

and learn to understand consumer needs to increase the level of satisfaction with the branded 

products they produce. However, the cosmetic market in Indonesia is not only caused by cosmetics 

from local brands, but there are still many cosmetic markets in Indonesia that come from abroad. 

With the presence of imported cosmetic products in Indonesia, the reason why many Indonesian 

cosmetic brands have decreased consumer interest. One of the Indonesian cosmetic brands that has 

decreased consumer interest is Sariayu from Martha Tilaar. Therefore, the researcher wanted to see 

whether Brand Image, Product Knowledge, Product Quality, and Price Promotion had an influence 

on the Purchase Intention from Sariayu Beauty Products. 

This research is a quantitative type and the data is carried out by distributing questionnaires 

online. Data processing was performed using linear regression techniques using IBM SPSS 

Statistics version 25 software. 

Based on the research that has been done, it has found that Product Knowledge, Product 

Quality, and Price Promotion have a positive effect on Purchase Intention from Sariayu Beauty 

Products. 

 

 

Keywords: Brand Image, Product Knowledge, Product Quality, dan Price Promotion, 

Purchase Intention 
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