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Copyright and reuse: 

This license lets you remix, tweak, and build upon work 
non-commercially, as long as you credit the origin creator 
and license it on your new creations under the identical 
terms. 



 xiii 

DAFTAR PUSTAKA 

BUKU : 

Adams, Sean., Morioka, Noreen. 2004. Logo Design Workbook : A Hands-on 

Guide to Creating Logos. Massachusetts: Rockport Publishers. 

Altstiel, Tom., Grow, Jean. 2010. Advertising Creative : Strategy, Copy, and 

Design. California: Sage Publications. 

Ambrose, Gavin., Harris, Paul. 2009. Basics Design 08 : Design Thinking. 

Lausanne : AVA Publishing. 

Armstrong, Gary., Kotler, Philip. 2012. Principles of Marketing. New Jersey: 

Prentice-Hall, Inc. 

Barry, Pete. Advertising Concept Book. 2012. United Kingdom : Thames & 

Hudson. 

Belch, George., Belch, Michael A. 2009. Advertising and Promotion: An 

Integrated Marketing Communications Perspective. New York: McGraw-

Hill. 

Chaffey, Dave. 2009. E-Business and E-Commerce Management: Strategy, 

Implementation, and Practice. United Kingdom: Pearson Education Limited. 

Clow, Kenneth E., Baack, Donald. 2007. Integrated Advertising, Promotion, and 

Marketing Communications. United Kingdom : Pearson Prentice Hall.

Perancangan Media ..., Aditya Pratama, FSD UMN, 2014



 xiv 

 

Kapferer, Jean-Noël. 2008. The New Strategic Brand Management. London: 

Kogan Page. 

Keller, Kevin L., Kotler, Philip. 2012. Marketing Management. New Jersey: 

Prentice-Hall, Inc. 

Kim, Chung-Hyung., Kahle, Lynn R. 2006. Creating Images and Psychology of 

Marketing Communication. New Jersey: Lawrence Erlbaum Asoociates, Inc. 

Lauer, David A., Pentak, Stephen. 2008. Design Basics. Wadsworth : Cengage 

Learning. 

Moriarty, Sanda Ernst., Mitchell, Nancy, Wells, William. 2012. Advertising & 

IMC : Principles & Practice. United Kingdom : Pearson Education. 

Pricken, Mario. 2002. Creative Advertising : Ideas and Techniques from the 

World’s Best Campaigns. United Kingdom : Thames & Hudson. 

Sachari, Agus. 2005. Pengantar Metodologi Penelitian Budaya Rupa : Desain, 

Arsitektur, Seni Rupa, dan Kriya. Jakarta : Erlangga. 

Shimp, Terence A. 2010. Advertising, Promotion, and other aspects of Integrated 

Marketing Communications. Canada: South-Western. 

Wilmshurst, John, Mackay, Adrian. 2007. Fundamentals of Advertising. New 

York: Elsevier . 

Perancangan Media ..., Aditya Pratama, FSD UMN, 2014



 xv 

INTERNET 

Website Green Melon, www.greenmelon.nl 

Website JHKYPE24,www.jkhype24.wordpress.com 

Website Hypebeast, www.hypebeast.com 

 Website LTHRKRFT,  https://www.facebook.com/lthrkrft.leathergoods 

Website Monkey Catfish Leather, https://www.facebook.com/MonkeyCatfish 

Website Toxel, www.toxel.com 

Website Voyej, www.voyejstore.com 
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