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AKTIVITAS MARKETING COMMUNICATION
DI DIVISI KREDIT KONSUMER
PT BANK PEMBANGUNAN DAERAH JAWA BARAT DAN
BANTEN, TBK

Pasca Isyana Maharani

ABSTRAK

Pada sektor kredit di perbankan, kredit jenis konsumsi masih menjadi unggulan
selama pandemi COVID-19. Sehingga, setiap bank berlomba-lomba
mengunggulkan produk-produk kredit konsumer mereka, termasuk pada Bank BJB
yang melalui Divisi Kredit Konsumer menggunakan berbagai strategi, salah
satunya aktivitas marketing communication yang beragam kepada target konsumen.
Adapun tujuan praktik kerja magang dilaksanakan untuk mempelajari aktivitas
marketing communication dan mengimplementasikan ilmu yang terkait dengan
marketing communication pada pengalaman kerja nyata di Divisi Kredit Konsumer
PT Bank Pembangunan Daerah Jawa Barat dan Banten, Thk atau Bank BJB. Selain
itu, mendapatkan kecakapan dalam pengalaman kerja nyata terkait dengan proses
adaptasi dan koordinasi, serta penerapan ilmu komunikasi di Divisi Kredit
Konsumer pada PT Bank Pembangunan Daerah Jawa Barat dan Banten, Tbk juga
merupakan tujuan lain dalam melakukan proses magang di Bank BJB. Terdapat
beberapa aktivitas yang dilakukan dalam praktik kerja magang di bank BJB selama
enam puluh hari, yaitu ikut serta dalam kegiatan morning briefing serta
berkontribusi dalam beberapa strategi marketing communication di dalam Divisi
Kredit Konsumer yang diawali dengan mempelajari target market dan produk
kredit konsumer. Adapun pada aktivitasnya yaitu membantu mengusulkan
marketing communication campaign, juga berkontribusi dalam program sales
promotion dan event for employee relations di divisi tersebut. Melalui praktik kerja
magang ini juga dapat diketahui bahwa aktivitas marketing communication tidak
hanya terdapat di dalam unit Marketing Communication, melainkan ada dan
dibutuhkan pada setiap divisi yang bertanggung jawab atas produk dan layanan
Bank BJB, termasuk pada Divisi Kredit Konsumer.

Kata Kunci: Bank BJB, Marketing Communication, Sales Promotion, Kredit
Konsumer
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MARKETING COMMUNICATION ACTIVITIES
IN CREDIT CONSUMER DIVISION
PT BANK PEMBANGUNAN DAERAH JAWA BARAT DAN
BANTEN, TBK

Pasca Isyana Maharani

ABSTRACT

In the credit sector in banking, consumer loans are still the top priority during the
COVID-19 pandemic. Therefore, each bank competes to excel in their credit
consumer products, including Bank BJB, which through the Credit Consumer
division uses various strategies, including marketing communication activities that
target various consumers. The purpose of the internship is to study marketing
communication activities and implementing knowledge that related to marketing
communications on real field in the Credit Consumer division at PT Bank
Pembangunan Daerah Jawa Barat dan Banten, Tbk or Bank BJB. In addition,
getting real field experience related to the adaptation and coordination process, as
well as the application of communication science in the Credit Consumer division
at PT Bank Pembangunan Daerah Jawa Barat dan Banten, Tbk is also another goal
in the internship process at Bank BJB. There are several activities carried out in
the internship practice at Bank BJB for sixty days, which are participating in
morning briefing activities and contributing to several marketing communication
strategies within the Credit Consumer division which begins with studying the
target market and consumer credit products. As for the activities, those are helping
to propose marketing communication campaigns, also contributing to sales
promotion programs and events for employee relations in the division. Through this
internship practice, it can also be seen that marketing communication activities are
not only contained in the Marketing Communication unit, but exist and are needed
in every division that is responsible for Bank BJB's products and services, including
the Credit Consumer division.

Keywords: Bank BJB, Marketing Communication, Sales Promotion, Credit
Consumer
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