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AKTIVITAS PROMOSI PRODUK LOKAL DAN KAIN TENUN DI 

DEKRANASDA PROVINSI NTT 

 

Juniken Imelda Ratu Radja 

 

ABSTRAK 

 

Dewan Kerajinan Nasional Daerah Provinsi Nusa Tenggara Timur atau singkatnya 

Dekranasda Provinsi NTT, merupakan suatu organisasi bagi peminat seni dan kerajinan 

yang berada langsung dibawah Dewan Kerajinan Nasional Pusat dan Dinas Perindustrian 

dan Perdagangan. Pada Dekranasda Provinsi NTT memfokuskan dalam membina warisan 

budaya khas Nusa Tenggara Timur seperti kain tenun, kerajinan tangan serta produk lokal 

UMKM. Dengan adanya kewajiban mata kuliah kerja magang atau internship bagi 

seluruh peserta didik Universitas Multimedia Nusantara, maka penulis sebagai mahasiswi 

UMN turut melaksanakan kewajiban kerja magang pada Dekranasda Provinsi NTT 

selama tiga bulan. Pada kerja magang ini, penulis melaksanakan tugas dan tanggung 

jawab pada Divisi Humas, Promosi, dan Publikasi yang mana memberi kesempatan dan 

pengalaman baru bagi penulis seperti menerima kunjungan dari tamu, membuat konten 

untuk promosi dan publikasi untuk media sosial, serta diberi kesempatan untuk mewakili 

kantor dalam beberapa kegiatan luar. Dengan adanya kerja magang yang dilakukan, 

diharapkan penulis mampu menerapkan ilmu dan pengetahuan yang didapat dikampus, 

maupun menyerap kembali ilmu melalui kerja magang di Dekrnasda Provinsi Nusa 

Tenggara Timur. 

 

Kata Kunci : Kerja Magang, Promosi, Produk Lokal, Kain Tenun, Dekranasda Provinsi 

NTT 

 

 

 

 

 

 

 

 

 

 

 

 



 

Aktifitas Promosi Produk…, Juniken Imelda Ratu Radja, UMN 

viii  

PROMOTION ACTIVITY FOR LOCAL PRODUCTS AND WOVEN FABRICS 

IN DEKRANASDA EAST NUSA TENGGARA PROVINCE 

Juniken Imelda Ratu Radja 

 

ABSTRACT 

 

The Regional National Crafts Council of East Nusa Tenggara Province or in short the 

Dekranasda of NTT Province, is an organization for arts and crafts enthusiasts that is 

directly under the Central National Crafts Council and the Department of Industry and 

Commerce. The Dekranasda of NTT Province focuses on fostering the cultural heritage 

of East Nusa Tenggara such as woven fabrics, handicrafts and local MSME products. 

With the obligation of internship or internship courses for all students of Multimedia 

Nusantara University, the author as a UMN student also carries out the obligation of 

internship at the National Dekranasda of NTT Province for three months. In this 

internship, the author carries out his duties and responsibilities in the Public Relations, 

Promotion, and Publication Division which provides new opportunities and experiences 

for writers such as receiving visits from guests, creating content for promotion and 

publication for social media, as well as being given the opportunity to represent the office. 

in some outdoor activities. With the internship, it is hoped that the author will be able to 

apply the knowledge and knowledge gained on campus, as well as re-absorb knowledge 

through internships at the Dekranasda of NTT Province 

 

Keywords : Internship, Promotion, Local Products, Woven Fabrics, Dekranasda NTT 
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