[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

Aaker, David A. (1991). Managing Brand Equity: Capitalizing on the Value of a
Brand Name. New York: Free Press.

Aaker, David A. (1995). Building Strong Brands. New York: Free Press.

Adams, Sean, Noreen Morioka, & Terry Stone. (2004). Logo Design Workbook: A
Hands-On Guide to Creating Logos. Massachusetts: Rockport Publishers.

Anonim. (2008). Kamus Besar Bahasa Indonesia. (4™ ed). Jakarta: Balai Pustaka.

Berger, Arthur A. (2011). Media and Communication Research Methods.
California: Sage Publications.

Durianto, Darmadi. (2004). Strategi Menaklukan Pasar Melalui Riset Ekuitas dan
Perilaku Merek. Jakarta: Gramedia Pustaka.

Elliott, Inger McCabe. (2004). Batik: Fabled Cloth of Java. Singapura: Periplus.

Gelder, Sisco Van. (2005). Global Brand Strategy: Unlocking Branding Potential
Across Countries, Cultures, and Markets. London: Kogan Page Publishers.

Gill, Martha. (2000). Color Harmony Naturals. United States of America.
Rockport Publishers.

Haley, Allan. (2012). Typography Referenced. Beverly: Rockport Publishers.

Ishwara, Helen, Supriyapto Yahya, & Xenia Moeis. (2011). Batik Pesisir Pusaka
Indonesia. Jakarta: Gramedia Pustaka

Kartajaya, Hermawan. (2004). Hermawan Kartajaya on Positioning. Jakarta:
Gramedia Pustaka.

Kasali, Rhenald. (1998). Membidik Pasar Indonesia: Segmentasi, Targeting, dan

Positioning. Jakarta: Gramedia Pustaka.

Xiv

Perancangan Ulang..., Christian Antonius, FSD UMN, 2015



Keller, Kevin L. (2003). Strategic Brand Management: Building, Measuring, and
Managing Brand Equity. California: Prentice Hall.

Kotler, Philip & Kevin Lane Keller. (2011). Marketing Management. New Jersey:
Pearson Prentice Hall.

Kotler, Phillip & Gary Armstrong. (2014). Principles of Marketing (15 ed).
England: Pearson Education.

Kusrianto, Adi. (2007). Pengantar Desain Komunikasi Visual. Yogyakarta: Andi.

Lamb, Hair, & McDaniel. (2012). Essentials of Marketing. South-Western:
Cengage Learning.

Landa, Robin. (2011). Graphic Designs Solutions (4™ ed). Wadswoth: Cengage
learning.

Murphy, John & Michael Rowe. (1998). How to Design Trademarks and Logos.
Ohio: North Light Book.

Nazir, Moh. (2005). Metode Penelitian. Bogor: Ghalia Indonesia.

Rangkuti, Freddy. (2002). The Power of Brands: Teknik Mengelola Brand Equity
dan Strategi Pengembangan Merek. Jakarta: Gramedia Pustaka.

Rustan, Surianto. (2009). Mendesain Logo. Jakarta: Gramedia Pustaka.

Santrock, John W. (2011). Life Span Development. New York: McGraw-Hill.

Supriyono, Rakhmat. (2010). Desain Komunikasi Visual. Yogyakarta: Andi.

Susanto, A. B. dan Wijanarko, Himawan. (2004). Power Branding: Membangun
Merek Unggul dan Organisasi Pendukungnya. Jakarta: Quantum Bishis &

Manajemen.

XV

Perancangan Ulang..., Christian Antonius, FSD UMN, 2015



Temporal, Paul. (2002). Hi-Tech Hi-Touch Branding: Creating Brand Power in
the Age of Technology. Singapore: John Wiley.

Temporal, Paul. (2014). Branding for the Public Sector: Creating, Building, and
Managing Brands People Will Value. Southern Gate: John Wiley.

Wheeler, Alina. (2006). Designing Brand Identity. New Jersey: John Wiley.

XVi

Perancangan Ulang..., Christian Antonius, FSD UMN, 2015





