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STRATEGI MEDIA RELATIONS SKPR ASIA DALAM
MEMBANGUN HUBUNGAN DENGAN JURNALIS:
TINJAUAN TERHADAP MEDIA GATHERING
E.N.A.K.

ABSTRAK

Oleh : Laurensia

Perkembangan dunia digital dan munculnya internet menyebabkan
beberapa perubahan di masyarakat, tidak terkecuali perubahan terhadap
media massa di Indonesia. Perubahan ini ditandai dengan adanya media
baru seperti media online dan media sosial. Selain itu, terdapat
pengurangan kepercayaan publik terhadap objektifitasan pemberitaan di
media massa yang dipengaruhi oleh agenda setting dan konglomerasi
media menyebabkan media massa bukanlah satu-satunya media Public
Relations untuk mengomunikasikan suatu pesan.

Strategi media relations dilakukan oleh SKPR Asia dalam upayanya
untuk membangun hubungan dengan media. Kegiatan media relations
yang dipilih SKPR Asia adalah media gathering yang sering disebut
sebagai ENAK (Epic, Asik, Nimbrung, Kumpul). Penelitian ini mencoba
menganalisis secara deskriptif mengenai strategi media relations untuk
membangun hubungan baik dengan jurnalis dengan menggunakan
pendekatan kualitatif dengan cara wawancara dan studi dokumen seperti
foto, gambar, data, buku, artikel dan website SKPR Asia sendiri.

Kesimpulan penelitian ini memberikan gambaran mengenai
seberapa pentingnya msedia bagi suatu agensi PR. Proses perencanaan
media relations di era digital tersebut dilakukan melalui 4 tahap
perencanaan PR dimulai dari research, objectives, programming,
evaluation. Hubungan dengan media yang baik dapat dilakukan melalui
pendekatan interakif. Beberapa strategi relations seperti serving the
media, providing verification facitilies, dan building personal relationship
with the media juga dilakukan SKPR Asia untuk membangun hubungan
dengan jurnalis yang diinginkan.

Kata Kunci : New Media, Media Social, Media Relations, Media Gathering,
Hubungan baik dengan Media, Perencanaan Media Relations.
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STRATEGY MEDIA RELATIONS OF SKPR ASIA IN
BUILDING RELATIONS WITH JOURNALISTS:
REVIEW OF MEDIA GATHERING E.N.A.K.

ABSTRACT

By : Laurensia

The development of the digital world and the emergence of the
internet caused some changes in this society. Some of it is the changes of
mass media in Indonesia. These changes are characterized by the
presence of new media such as online media and social media. In
addition, public’s trust about the objectiveness in mass media is
decreasing because of agenda setting that led to mass media is not the
only way for Public Relations to communicate their message.

SKPR Asia is a Public Relations consultant that is doing media
relations strategy in attempt to establish a good relations with journalist.
This media relations is being covered in media gathering that often
referred to E.N.A.K (Epic, Nimbrung, Asik, Kumpul). This study tries to
analyze descriptively about media relations strategy to establish good
relations with journalists using qualitative approach with interviews and
study documents such as photos, images, data, books, articles, and
website SKPR Asia itself.

The conclusion of this study describe how important the media for a
PR agency in this digital era. The planning process of the media relations
in this digital era is done through 4 stages starting from research,
objectives, programming, and evaluation. Some other relations strategy
such as serving the media, providing verification facilities, and building a
personal relationship with the media has also been doing by SKPR Asia to
build relationship with desired journalists.

Keywords : New Media, Media Social, Media Relations, Media

Gathering,Good Relationship with Media, Media Relations planning
process.
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