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ABSTRAK

Kanker payudara adalah jenis kanker tertinggi yang menyerang perempuan di
Indonesia. Angka kematian akibat kanker payudara di negara berkembang termasuk
Indonesia mencapal 30% dari jumlah penderita. Padahal, sebenarnya angka
kematian dapat ditekan dengan adanya kesadaran yang lebih lanjut terhadap kanker
payudara. Terdorong oleh hal ini, berbagai organisasi dan perusahaan melakukan
kegiatan khusus di bulan Oktober yang diperingati sebagai bulan kesadaran akan
kanker payudara untuk meningkatkan kesadaran masyarakat akan pentingnya
deteksi dini. Parkway Cancer Centre adalah institusi spesialis kanker yang
merupakan bagian dari kelompok rumah sakit Parkway Hospitals Singapore yang
merupakan institusi kesehatan berlokasi di Singapura. Parkway Cancer Centre
melakukan kegiatan promosi di Indonesia karena Indonesia adalah negara asing
dengan tingkat pasien tertinggi bagi Parkway Cancer Centre. Kiat public relations
terutama media relations dipilih Parkway Cancer Centre sebagai pendukung
kegiatan promosi, karena adanya Peraturan Menteri Kesehatan No.
1787/MENKES/PER/XI11/2010 tentang Iklan dan Publikasi Pelayanan Kesehatan
yang membatasi Parkway Cancer Centre.

Kampanye#IFightCancer diadakan oleh Parkway Cancer Centre di bulan
Oktober 2015 terdiri dari kegiatan media gathering dan seminar kesehatan untuk
menyadarkan masyarakat tentang bahaya kanker yang menyerang perempuan.
Rangkaian kampanye ini merupakan bentuk marketing public relations yang
dilakukan Parkway Cancer Centre sehubungan dengan batasannya dalam
melakukan iklan dan publikasi. Penelitian membahas dan menganalisis proses
media relations dari kegiatan media gathering #IFightCancer menggunakan konsep
proses media relations dari Hayes, Hendrix dan Kumar yang membagi proses
media relations menjadi tahap riset, objektif, pembuatan program, dan evaluasi.

Hasil analisis yang dilakukan menunjukkan kegiatan media yang dilakukan
Parkway Cancer Centre berhasil memenuhi objektif jumlah jurnalis dan total PR
Value yang ditetapkan di awal. Kegiatan media gathering #lFightCancer
mengunakan pesan kunci berupa fakta-fakta tentang penyakit kanker serviks dan
kanker payudara. Kekurangan dari kegiatan media gathering #IFightCancer ada
pada bagian evaluasi yang kurang dipaparkan dengan spesifik.

Kata kunci: media relations, proses media relations
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ABSTRACT

Breast cancer is the number one cancer that attacks Indonesian women. The
mortality rate of breast cancer in developing countries including Indonesia has
reached 30% from it’s total patients. The mortality rate could be reduced with a
widespread awareness of the illness. Encouraged by that, various organizations and
companies are doing special activities in October, which is commemorated as breast
cancer awareness month. Parkway Cancer Centre, a cancer specialist institution
which also is a part of the Parkway Hospitals Singapore group, did a series of
special activities on October 2015 as a part of breast cancer awareness campaign.
Parkway Cancer Centre specially carry out a promotional activities in Indonesia,
since Indonesia is the foreign country with biggest-earning for Parkway Hospitals
Singapore group. Public relations, and media relations specially, is chosen as a
promotional tool because Parkway Cancer Centre was limited by Peraturan Menteri
Kesehatan No. 1787/ MENKES/PER/XI1/2010 about Advertising and Publication
which limits Parkway Cancer Centre’s advertising programs.

The #IFightCancer campaign was held by Parkway Cancer Centre on October
2015 and consisted of two events: a media gathering and a health seminar to
sensitize the public about the danger of cancers that attack women. The campaign
is Parkway Cancer Centre’s way of marketing public relations regarding its
limitation of Peraturan Menteri Kesehatan No. 1787/MENKES/PER/XI1/2010.
This thesis analyzes the media relations process of the #IFightCancer media
gathering with Hayes, Hendrix & Kumar’s concept of media relations process,
including four segments: initial research, appointing objectives, programming the
event, and evaluating the event.

Result of the analysis done shows that the media events of Parkway Cancer
Centre succeed in fulfilling its objective of the number of media personnel attending
and the PR Value discussed at the beginning of planning. The #IFightCancer media
gathering used cancer facts as the key message. Lastly, the #IFightCancer media
gathering lacked of a qualitative evaluation.

Keywords: media relations, media relations process
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You will always be my little girl.
Your choices will sometimes break my heart.
You are drawn to the city because you want to disappear.

Because Shinji, you don’t know eve . And one day,
you’ll know even less.

- Shinji Moon, “T,

o»

My poor mother
ged for a sheep

r Rhythms”

There’s no such thing as perfect. You’re
beautiful as you are, Courage. Even with
your imperfections, you can do anything.

- Fish to Courage

Courage the Cowardly Dog, Season 2, Episode 26 pt. 2
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