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ABSTRAK 

Musik adalah suatu hasil karya seni berupa bunyi dalam bentuk lagu atau 

komposisi yang mengungkapkan pikiran dan perasaan penciptanya melalui unsur-

unsur pokok musik yaitu irama, melodi, harmoni, serta ekspresi sebagai suatu 

kesatuan. Seiring perkembangan jaman para musisi ingin lebih mengenalkan 

musik melalui sebuah acara yang tengah populer yaitu festival musik.  

Java Jazz Festival merupakan festival musik Jazz pertama yang 

diselenggarakan di Indonesia dan juga merupakan festival musik terbesar di 

Indonesia yang menjadi objek dari penelitian ini. Penelitian ini bertujuan untuk 

mengetahui permasalahan apakah Repurchase Intention pengunjung dipengaruhi 

oleh Core Service Quality, Peripheral Service Quality, Perceived Value, dan 

Customer Satisfaction. 

Penelitian ini menggunakan metode kuantitatif, data diperoleh dari 

penyebaran kuesioner sebanyak 105 responden dengan usia minimal 15 tahun dan 

menyaksikan Java Jazz Festival 2015. Model penelitian ini menguji 8 hipotesis 

dengan menggunakan Structural Equation Model dengan software Lisrel 8.8. 

Hasil dari analisis data menunjukkan bahwa core service quality dan 

peripheral service quality tidak memberikan pengaruh langsung terhadap 

repurchase intention, namun melalui perceived value dan customer satisfaction 

yang dirasakan oleh pengunjung Java Jazz Festival 2015. 

 

Kata kunci : Core Service Quality, Peripheral Service Quality, Perceived Value, 

Customer Satisfaction, dan Repurchase Intention. 
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ABSTRACT 

Music is a work of art in the form of sound in a song or composition that 

expresses thoughts and feelings of the creator through the basic elements of music 

is rhythm. Over the times, musicians want to introduce music through an event 

that was popular, music festival. 

 Java Jazz Festival is a jazz music festival first held in Indonesia and also 

the largest music festival in Indonesia, which is the object of this research. The 

purpose of  this research is to determine whether Repurchase Intention problems 

visitors are affected  by Core Service Quality, Peripheral Service Quality, 

Perceived Value, and Customer Satisfaction. 

 This research is using quantitative method, data obtained from 

questionnaires were 105 respondents with a minimum age of 15 years and watch 

Java Jazz Festival in 2015. This research model to test 8 hypothesis by using 

software Lisrel 8.8. 

 The result of the data analysis showed that core service quality and 

peripheral service quality do not provide a direct influence on repurchase 

intention, but it gives effect through perceived value and customer satisfaction 

perceived by visitors of Java Jazz Festival 2015. 

Keyword : Core Service Quality, Peripheral Service Quality, Perceived Value, 

Customer Satisfaction, and Repurchase Intention. 
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