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ABSTRAKSI 

Perancangan kampanye sosial ini bertujuan untuk meningkatkan awareness dan 

mengedukasi masyarakat terhadap hand foot mouth disease. Hand foot mouth 

disease merupakan penyakit menular yang disebabkan oleh virus dan 

penularannya sangat dipengaruhi oleh kebersihan. Hand foot mouth disease 

berpotensi menyebabkan KLB di Indonesia, tetapi masih banyak masyarakat yang 

belum mengetahuinya. Kampanye ini menggunakan tahapan AIDA (Attention, 

Interest, Desire, Action) dengan menggunakan berbagai media, yaitu poster, 

brosur, x-banner, media sosial, dan merchandise. 

Kata kunci: kampanye, hand foot mouth disease, kebersihan, AIDA. 
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ABSTRACT 

This social campaign is designed to increase society's awareness and knowledge 

about hand footmouth disease. Hand foot mouth disease caused by virus and 

sanitation. Hand foot mouth disease potentially cause the epidemic in Indonesia, 

but there are so many people don't know about it. This social campaign is 

designed with The AIDA Step which are Attention, Interest, Desire, and Action 

and using some media such as poster, brochure, x-banner, social media, and 

merchandise.  

Keywords: campaign, hand foot mouth disease, sanitation, AIDA. 
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