[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

Blackwell, R. D., Miniard, P. W., & Engel, J. F. (2006). Consumer Behavior.

Mason: Melissa Acuna.

Celik, H. (2011). Influence of social norms, perceived playfulness and online
shopping anxiety on customers' adoption of online retail shopping. International
Journal of Retail & Distribution Management , 390-413.

Chaffey, D. (2007). E-Business and E-Commerce Management. London: Pearson

Education.

Chang, H. H., & Wang, H. W. (2011). The Moderating effect of customer
perceived value on online shopping behaviour. Online Information Review , 333-
359.

Choi, J. W., Seol, H. J., Lee, S. J,, Cho, H. M., & Park, Y. T. (2008). Customer

Satisfaction Factor of Mobile Commerce in Korea. Internet Research , 313-335.

Chu, C. W., & Lu, H. P. (2007). Factor influencing online music purchase

intention in Taiwan. Internet Research , 139-155.

Compeau, D., Higgins, C. A., & Huff, S. (1999). Social Cognitive Theory and
Individual Reaction to Computing Technology. Management Information Systems
Quarterly , 145-158.

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User
Acceptance of Information Technology. Management Information System
Quarterly , 319-340.

Freischlad, N. (2015, Maret 19). Lima rahasia Zalora tetap bertahan di industri
fashion hingga tahun ketiga. Dipetik Maret 20, 2015, dari Tech In Asia:
http://id.techinasia.com/poin-penting-perayaan-ulang-tahun-ketiga-ecommerce-

fashion-zalora

Ghozali, H. I. (2013). Analisis Multivariate SPSS 21. Semarang: Badan Penerbit
Universitas Diponegoro.

125

Analisis Pengaruh..., Juniati, FB UMN, 2015



Gliem, J. A., & Gliem, R. R. (2003). Calculating, Interpreting, and Reporting
Cronbach's Alpha Reliability Coefficient for Likert-Types Scales. Dalam Midwest
Research-to-Practice Conference in Adult, Continuing, and Community
Education (hal. 87). Ohio.

Grant, R. (2013, Desember 3). Asian fashion retailer Zalora raises $112M —
doubling its funding in just 6 months. Dipetik Maret 19, 2015, dari Venture Beat:
http://venturebeat.com/2013/12/03/zalora-raises-112m-breaking-its-own-funding-
record-in-southeast-asia/

Hair, J. F., Black, W. C., & Anderson, R. E. (2010). Multivariate Data Analysis.

United States: Pearson.

Havelka, D., Beasley, F., & Broome, T. (2004). A study of computer anxiety

among business students. Mid-American Journal of Business , 63-71.

Horwits, J. (2014, Januari 16). Statistik Pengguna Internet di Asia dan Indonesia.
Dipetik  Maret 13, 2015, dari Tech In Asia Indonesia:
http://id.techinasia.com/statistik-pengguna-internet-di-asia-dan-indonesia-
slideshow/

Igbaria, M., Zinatelli, N., Cragg, P., & Cavaye, A. L. (1997). Personal computing
acceptance factors in small firms: a structural equation model. Management

Information System , 279-305.

International Telecommunication Union. (2014, Mei 5). ICT Facts and Figures
2014. Dipetik Maret 12, 2015, dari ITU International: http://www.itu.int/en/ITU-
D/Statistics/Documents/facts/ICTFactsFigures2014-e.pdf

Internet World Stats. (2014, Juni 30). Asia Internet Usage Stats Facebook and
Population Statistics. Dipetik Maret 12, 2015, dari Internet World Stats:

http://www.internetworldstats.com/stats3.htm

Internet World Stats. (2014, Juni 30). Internet Users in The World. Dipetik Maret

12, 2015, dari Internet World Stats: http://www.internetworldstats.com/stats.htm

126

Analisis Pengaruh..., Juniati, FB UMN, 2015



Islam, M. Z., Kim, P. C., & Hasan, 1. (2013). Intention to use advance mobile
phone service (AMPS). Management Decision , 824-838.

Juli, C. (2013, Juli 19). Zalora Luncurkan Aplikasi Belanja di Android dan Raih
Penghargaan MURI. Dipetik April 1, 2015, dari Stratup Bisnis:
http://startupbisnis.com/zalora-luncurkan-aplikasi-belanja-di-android-dan-raih-

penghargaan-muri/

Keegan, W. J., & Green, M. C. (2008). Global Marketing. United States of
America: Pearson Prentice Hall.

KEMENKOMINFO. (2015, Maret 7). Pemerintah Terus Genjot Pengguna e-
Commerce. Dipetik Maret 19, 2015, dari KOMINFO:
http://kominfo.go.id/index.php/content/detail/4546/Menkominfo%3A+Pemerintah
+Terus+Genjot+Pengguna+e-Commerce/0/berita_satker#.\VQo57NKUdJg

Khalifa, M., & Shen, K. N. (2008). Explaining the adoption of transactional B2C

mobile commerce. Journal of Enterprise Information Management , 110-124.

Khan, H., Talib, F., & Faisal, M. N. (2015). An analysis of the barriers to the
proliferation of M-commerce in Qatar. System and Information Technology , 54-
81.

Kim, J. Y., & Forsythe, S. (2010). Factor affecting adoption of product
virtualization technology for online consumer electronics shopping. International
Journal of Retail & Distribution Management , 190-204.

Koetsier, J. (2013, Mei 22). Fashion & beauty startup Zalora scores $100M
investment to grow in Southeast Asia. Dipetik Maret 19, 2015, dari Venture Beat:
http://venturebeat.com/2013/05/22/fashion-beauty-startup-zalora-scores-100m-

investment-to-grow-in-south-east-asia

Laudon, K. C., & Traver, C. G. (2014). E-commerce 2014. London: Pearson

Education.

Li, M., Dong, Z. Y., & Chen, X. (2012). Factor influencing consumption

experience of mobile commerce. Internet Research , 120-141.

127

Analisis Pengaruh..., Juniati, FB UMN, 2015



Liputan 6. (2013, Februari 25). BKKBN: Tahun Ini Penduduk Indonesia Capai
250 Juta Jiwa. Dipetik Maret 6, 2015, dari Liputan 6:
http://health.liputan6.com/read/521272/bkkbn-tahun-ini-penduduk-indonesia-

capai-250-juta-jiwa

Lu, H. P., & Su, P. Y. (2009). Factor Affecting Purchase Intention on Mobile
Shopping Websites. Internet Research , 442-458.

Luarn, P., & Lin, H. H. (2004). Toward an understanding of the behavioral

intention to use mobile banking. Computers in Human Behavior , 873-891.

Lunden, I. (2013, Mei 22). Zalora Rocket Internet's SE Asian Zappos Clone,
Raises $100M More From Summit, Kinnevik And More. Dipetik Maret 19, 2015,
dari  TechCrunch: http://techcrunch.com/2013/05/22/zalora-rocket-internets-se-

asian-zappos-clone-raises-100m-more-from-summit-kinnevik-and-more
Lydia, A. V. (2014). Aplikasi Zalora Dipercantik. Jakarta: Zalora Indonesia.
Malhotra, N. K. (2012). Basic Marketing Research. New Jersey: Pearson.

Microsoft Indonesia. (2015, Januari 7). Bisnis E-Commerce di Indonesia Begitu
Berkembang Saar Ini. Dipetik Maret 18, 2015, dari SWA:
http://swa.co.id/business-update/microsoft/bisnis-e-commerce-di-indonesia-

begitu-berkembang-saat-ini

Miftachul, A. (2012). J.P. Morgan To Invest in Another Rocket Internet Startup,
Zalora. Dipetik Maret 19, 2015, dari Daily Social: https://en.dailysocial.net/post/j-

p-morgan-to-invest-in-other-rocket-internet%E2%80%99s-startup-zalora

Millward, S. (2014, December 23). Indonesia diproyeksi lampaui 100 juta
pengguna smartphone di 2018, keempat di dunia. Dipetik Maret 19, 2015, dari
Tech In Asia: http://id.techinasia.com/jumlah-pengguna-smartphone-di-indonesia-
2018

Mooij, M. D. (2011). Consumer Behavior and Culture. United States: SAGE

Publications.

128

Analisis Pengaruh..., Juniati, FB UMN, 2015



Nusa Research. (2014). E-Commerce Indonesia. Indonesia: W&S Market

Research.

Nysveen, H., Pedersen, P. E., & Thorbjgrnsen, H. (2005). Explaining intention to
use mobile chat services: moderating effects of gender. Journal of Consumer
Marketing , 247-256.

Schiffman, L. G., Kanuk, L. L., & Wisenblit, J. (2010). Consumer Behavior. New

Jersey: Pearson Education.
Strauss, J., & Frost, R. (2009). E-Marketing. New Jersey: Pearson Education.

Suki, N. M., Ramayah, T., & Suki, N. M. (2008). Internet Shopping Acceptance -
Examing the influence of intrinsic versus extrinsic motivations. Direct Marketing ,
97-110.

Tapscott, D. (2009). Grown Up Digital - How The Net Generation Is Changing
Your World. New York: McGraw-Hill.

Thatcher, J. B., & Perrewé, P. L. (2002). An Empirical Examination of Individual
Traits As Antecedents to Computer Anxiety and Computer Self Efficacy.

Management Information Systems Quarterly , 381-396.

Turban, E., King, D., Lee, J., Ting, P. L., & Turban, D. (2012). Electronic
Commerce - A Managerial and Social Networks Perspective. New Jersey: Pearson

Education.

Wei, T. T., Marthandan, G., Alain Yee, L. C., Keng, B. O., & Arumugam, S.
(2009). What drives Malaysian m-commerce adoption? An empirical Analysis.
Industrial Management & Data System , 370-388.

Wijanto, S. H. (2008). Structural Equation Modeling dengan LISREL 8.8: Konsep

dan Tutorial. Yogyakarta: Graha limu.

Zalora. (2015). About. Dipetik Maret 19, 2015, dari Zalora:
http://www.zalora.co.id/about/

129

Analisis Pengaruh..., Juniati, FB UMN, 2015





