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ABSTRAK

Masalah pada penelitian ini adalah pembayaran mobile yang menjadi sebuah
alternative dalam melakukan pembayaran khusunya transportasi online Go-Jek.
Tujuan dari penelitian ini adalah untuk mengetahui perkembangan pembayaran
mobile pada layanan transportasi online di Indonesia karena pembayaran mobile
diproyeksikan akan terus berkembang di masa depan. Pentingnya penelitian ini
adalah mengetahui bagaimana pembayaran mobile dapat lebih dikembangkan dan
bermanfaat bagi masyarakat Indonesia dengan memasukkan beberapa variabel,
yaitu perceived usefulness, perceived ease of use, attitude toward mobile payment,
perceived credibility, perceived self-efficacy, behavior intention mobile payment
dan Menggunakan Go-Pay sebagai objek penelitian.

Design penelitian yang digunakan adalah descriptive research design dengan
menggunakan sampling technique non-probability dan jugdemental sampling.
Metode yang digunakan adalah structural equation model (SEM), diolah
menggunakan software Lisrel LISREL 8.80.

Adapun temuan dalam Studi ini menyimpulkan perceived usefulness, perceived
ease of use terhadap attitude terhadap mobile payment, dan attitude toward mobile
payment terhadap behavior intention mobile payment, dan perceived self-efficacy
berpengaruh positif terhadap perceived ease of use.

Penelitian ini memberikan kesimpulan pengetahuan tentang bagaimana sebuah
teknologi mobile payment akan selalu digunakan setiap hari oleh masyarakat.
Namun, penelitian lebih lanjut diharapkan dapat menyelidiki pengaruh Go-Pay
terhadap fitur Go-Life dan dampaknya terhadap bisnis semacam itu, dengan lebih
banyak responden meningkatkan generalisasi dan menambahkan variabel trust,
privacy, dan price risk.

Kata kunci: perceived usefulness, perceived ease of use, attitude toward mobile
payment, perceived credibility, perceived self-efficacy, behavior intention mobile
payment, mobile payment, Go-Pay
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ABSTRACT

The problem with this research is mobile payments that become an alternative in
making payments especially Go-Jek online transportation. The purpose of this
research is to know the development of mobile payment on the online
transportation service in Indonesia because mobile payment is projected will
continue to grow in the future. The importance of this research is to know how
mobile payments can be more developed and beneficial to the Indonesian people
by including some variables, namely perceived usefulness, perceived ease of use,
attitude toward mobile payment, perceived credibility, perceived self-efficacy,
behavioral intention mobile payment and Using Go -Pay as the object of research.

The research design used was descriptive research design using non-probability
sampling technique and also sampling sampling. The method used is structural
equation model (SEM), processed using Lisrel LISREL 8.80 software.

The findings in this study conclude perceived usefulness, perceived ease of use to
attitude toward mobile payment, and attitude toward mobile payment to behavior
intention mobile payment, and perceived self-efficacy have positive effect on
perceived ease of use.

This study provides the conclusion of knowledge about how a mobile payment
technology will always be used every day by the community. However, further
research is expected to investigate the effect of Go-Pay on Go-Life features and
their impact on such businesses, with more respondents improving generalizations
and adding trust, privacy, and price risk variables.Keywords: perceived
usefulness, perceived ease of use, attitude toward mobile payment, perceived
credibility, perceived self-efficacy, behavior intention mobile payment, mobile
payment, Go-Pay

Keyword: perceived usefulness, perceived ease of use, attitude toward mobile
payment, perceived credibility, perceived self-efficacy, behavior intention mobile
payment, mobile payment, Go-Pay
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