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ANALISIS FAKTOR YANG MEMENGARUHI MINAT 

PENGGUNAAN SNAPCHAT DAN INSTAGRAM STORIES 

DENGAN TECHNOLOGY ACCEPTANCE MODEL 

ABSTRAK 

Oleh Vincent Valiant Coa 

 

Fitur ephemeral messaging atau pos yang terhapus secara otomatis semakin 

digemari masyarakat khususnya kalangan muda. Snapchat dan Instagram menjadi 

dua jejaring sosial yang terbilang sukses setelah mengadopsi fitur tersebut. 

Penelitian ini mencoba mengangkat tren teknologi baru dan menarik tersebut 

dengan menganalisis faktor-faktor yang memengaruhi minat penggunaan Snapchat 

dan Instagram stories di kalangan generasi muda, khususnya generasi Z. Metode 

yang dipakai penelitian ini adalah analisis SEM (Structural Equation Modeling) 

dengan  empat variabel utama dari kerangka dasar TAM (Technology Acceptance 

Model) serta perceived enjoyment, dan social presence. Dari 6 hipotesis yang 

diajukan, hasil analisis menunjukkan 4 hipotesis diterima dan 2 hipotesis ditolak 

pada Snapchat. Sedangkan 5 hipotesis diterima dan 1 hipotesis ditolak pada 

Instagram Stories 

Dapat disimpulkan bahwa Social Presence menjadi variabel eksogen yang 

memiliki peran besar memengaruhi variabel lain. Faktor Perceived Enjoyment 

menjadi yang berpengaruh paling besar terhadap minat penggunaan Snapchat dan 

Instagram Stories. 

 

 

Kata kunci : Structural Equation Modeling, Technology Acceptance Model, 

pengaruh, generasi Z, Snapchat, Instagram 
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ANALYZING FACTORS INFLUENCING BEHAVIORAL 

INTENTION TO USE SNAPCHAT AND INSTAGRAM STORIES 

WITH TECHNOLOGY ACCEPTANCE MODEL  

ABSTRACT 

By Vincent Valiant Coa 

 

Ephemeral messaging – a feature which posts will be disappeared 

automatically after a certain time, is currently becoming more popular among the 

young. Snapchat and Instagram are two social networks which recently gain their 

users after adopting such feature. The research takes up this technology trend in 

such a way by analyzing the factors that probably affect the behavioral intention to 

use Snapchat and Instagram stories among generation Z. Factors are analyzed  

using SEM (Structural Equation Modeling), with basis model and variables from  

TAM (Technology Acceptance Model).  From six hypothesis proposed for Snapchat 

analysis, four hypothesis are accepted, while the other two are rejected. Meanwhile, 

on Instagram Stories analysis, five hypothesis are accepted and one hypothesis is 

rejected. 

This study finds out the Social Presence is a exogenous variable which has a 

major role in affecting other variables. While, Perceived Enjoyment influenced the 

behavioral intention to use Snapchat and Instagram Stories the most. 

 

Key words : Structural Equation Modeling, Technology Acceptance Model, 

influence, generation Z, Snapchat, Instagram 
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