[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

Ambrose, G., & Harris, P. (2011). Basic Design Layout 2nd Edition. London:
AVA Publishing.

Arnston. A, (2012). Graphic Design Basic, Sixth Edition. USA: Clark Baxter

Ardhi. Y. (2013). Merancang Media Promosi Unik dan Menarik. Y ogyakarta:
TAKA Publisher.

Graver, A., & Jura, B. (2012). Best Practices fir Graphic Designers, Grids and
Page Layouts: An Essential Guide for Understanding and Applying Page
Design Principles.

Landa, R. (2010). Advertising By Design, Generating and Designing Creative
Ideas Across Media, Second Edition. Hoboken: John Wiley and Sons, Inc.

Landa, R. (2011). Graphic Design Solutions, Fourth Edition. Boston, USA:
Wadsworth, Cengage [ earning.

Landa, R. (2014). Graphic Design Solutions, Fifth Edition. Boston, USA:
Wadsworh, Cengage Learning.

Ritchie, W. B., Carr, N. & Copper, P. C. (2003). Managing Educational Tourism.
Clevedon, England: Channel View Publications.

Moilanen, T., & Rainisto, S. (2009). How to Brand Nations, Cities and
Destinations, A Planning Book for Place Branding. London: Palgrave
Macmillan.

Morioka, N., Adams, S. & Stone, L. T. (2006) Color Design Workbook, A real
Guide to Using Color in Graphic Design. Beverly: Rocport Publisher, Inc.

Morissan (2010). Komunikasi Pemasaran Terpadu. Jakarta: Kencana.

Xiv

Perancangan Promosi Agrowisata..., Luthfi Herdiansyah, FSD UMN, 2017



Shaughnessy, J. (2004). Pesrsuasion In Advertising. London: Routledge.

Sherin, A. (2012). Design Elements: Color Fundamentals. Beverly: Rockport
Publisher.

Sugiyama, K., & Andre,T. (2012). The Dentsu Way: Secrets of cross switch
marketing from the world’s most innovative advertising agency. New
York: McGraw-Hill.

Suwantoro, G. (2004). Dasar-Dasar Pariwisata. Yogyakarta: Andi.

Withrow, S., & Harris, J. (2008). Vector Graphic and Illustration: A Master Class
In Digital Image Making. Singapore: PageOne.

Yusuf, A.M. (2014). Metode Penelitian: Kuantitatif, Kualitatif & Penelitian

Gabungan. Jakarta: Prenada Media Group.

XV

Perancangan Promosi Agrowisata..., Luthfi Herdiansyah, FSD UMN, 2017





