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ABSTRAK 

Financial Technology merupakan salah satu bisnis yang sedang marak di 

Indonesia. Fintech dengan kategori Digital Payments memiliki nilai transaksi yang 

baik, tetapi tidak memiliki jumlah kenaikan pengguna yang signifikan. Hal ini 

disebabkan karena sebagian besar masyarakat Indonesia hanya menggunakan 

dompet elektronik apabila didukung oleh adanya manfaat atau promo yang 

diberikan.  

Dengan memilih OVO sebagai objeknya, penelitian ini dilakukan untuk 

mengetahui apakah pengaruh Behavioral Intention to Adopt hanya berdasarkan atas 

Price Value saja. Karena terdapat pula komponen penting lainnya yang mendukung 

seseorang untuk menggunakan OVO seperti Performance Expectancy, Effort 

Expectancy, Social Influence, Facilitating Conditions, dan Perceived Technology 

Security. Keseluruhan komponen ini dapat berpotensi untuk meningkatkan 

Intention to Recommend yang sangat diperlukan bagi perusahaan dalam artian 

peningkatan dan perluasan pengguna daripada aplikasi OVO tersebut. 

Didalam penelitian ini terdapat 8 hipotesis dan akan diuji dengan menggunakan 

Structural Equation Model (SEM) dan perangkat LISREL versi 8.80. Sampel yang 

dikumpulkan minimal berjumlah 185 responden dengan metode kuesioner. 

Kesimpulannya adalah semua hipotesis yang diajukan terbukti berpengaruh positif.  

Kata kunci: Financial Technology, Mobile Payment, Price Value, Performance 

Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions, 

Perceived Technology Security, Behavioral Intention to Adopt, Intention to 

Recommend. 
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ABSTRACT 

Financial Technology is one of the booming business in Indonesia. Fintech with 

the Digital Payments category has a good deal value, but it does not have a 

significant amount of user increases. This is because most of the people of 

Indonesia only use electronic wallet if supported by the benefits or promo given. 

By selecting OVO as its object, this research is conducted to find out whether 

the effect of Behavioral Intention to Adopt is only based on Price Value alone. 

Because there are other important components that support a person to use OVO 

such as Performance Expectancy, Effort Expectancy, Social Influence, Facilitating 

Conditions, and Perceived Technology Security. All of these components can 

potentially increase the need for Intention to Recommend which is indispensable to 

the company in terms of enhancement and expansion of the user rather than the 

OVO application. 

In this study there are 8 hypotheses and will be tested using Structural Equation 

Model (SEM) and LISREL device version 8.80. Samples collected at least amounted 

to 185 respondents with questionnaire method. The conclusion is that all 

hypotheses are proved to have a positive effect. 

Keywords: Financial Technology, Mobile Payment, Price Value, Performance 

Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions, 

Perceived Technology Security, Behavioral Intention to Adopt, Intention to 

Recommend.  
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