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ABSTRAK 

Memiliki karyawan yang berkualitas, berkomitmen, berdedikasi, produktif, dan memiliki 

loyalitas tinggi tentu merupakan sesuatu hal yang sangat penting, fakta mengenai keadaan  

tenaga kerja di Indonesia bahwa permintaan akan pekerja dengan kualifikasi tinggi 

melampaui suplai tenaga kerja yang ada. Hal ini menuntut perusahaan untuk dapat 

menjalankan proses recruitment secara efektif dan efisien agar mendapatkan karyawan 

yang berkualitas. Maka muncul sebuah permasalahan mendasar mengenai faktor apa saja 

yang dapat mempengaruhi intensitas niat para calon pelamar kerja untuk melamar 

pekerjaan (Intention to apply for a job) disuatu organisasi? 

Adapun beberapa faktor yang dipercaya dapat mempengaruhi intention to apply for a job 

seperti employer attractiveness. Employer employer used of social media, corporate 

reputation hingga job characteristics. Dengan memilih Astra Credit Companoes sebagai 

objek penelitian, penelitian ini memadukan studi secara deskriptif. Melalui metode 

nonprobability sampling. Dengan menggunakan teknik judgemental sampling, 

pengumpulan data dilakukan dengan menyediakan kuesioner baik secara online dan 

offline melalui media sosial kepada mahasiswa tingkat akhir di JABODETABEK, IPK 

diatas 2,75, memiliki pengalaman internship serta tertarik untuk melamar pekerjaan di 

Astra Credit Companies yang dianggap sebagai calon karyawan yang berkualitas. Data 

yang diperoleh kemudian diolah dengan metode Structural Equation Model (SEM) 

dengan aplikasi AMOS versi 22.0. 

Lebih lanjut hasil uji hipotesis yang dilakukan penelitian ini menemukan bahwa terdapat 

hubungan yang positif diantara employer attractiveness dengan corporate reputation, 

employer employer used of social media dengan corporate reputation, corporate 

reputation dengan intention to apply for a job serta job characteristics dengan intention 

to apply for a job. Adapun RMSEA dari penelitian ini adalah 0,079 dan nilai X2/df senilai 

2,24. 

Kata kunci : Employer Branding, Employer attractiveness, Employer employer used of 

social media, Corporate reputation, Intention to apply for a job, Job characteristics 
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ABSTRACT 

Having qualified, committed, dedicated, productive, and highly loyal employees is 

certainly very important, the facts about the employment situation in Indonesia that 

demand quality workers beyond the existing supply of labor. This requires companies to 

be able to run the recruitment process effectively and efficiently in order to get quality 

employees. So comes the underlying problem of what factors can affect the intensity of 

job applicant candidates to apply for a job (the purpose of applying for a job) within an 

organization? 

As for several factors that are believed to affect the intention to apply for a job such as 

employer attractiveness. Employer employer used of social media, corporate reputation 

to job characteristics. By selecting Astra Credit Companoes as the object of research, 

this research combines descriptive study. With nonprobability sampling method by using 

judgemental sampling technique, data collection is done by providing questionnaires 

both online and offline through social media to final year students in JABODETABEK, 

GPA above 2.75, have internship experience and are interested to apply for jobs in Astra 

Credit Companies which are considered as prospective employees quality. The data 

obtained is then processed by the method of Structural Equation Model (SEM) with 

application of AMOS version 22.0. 

Furthermore, the hypothesis test results of this study found a positive relationship 

between the attractiveness of the company with the reputation of the company, the 

company that used social media with the reputation of the company, the reputation of the 

company with the intention to apply for jobs and job characteristics with the intention to 

apply for a job. The RMSEA of this study is 0.079 and the value of X2 / df is 2.24. 

 

keyword : Employer Branding, Employer attractiveness, Employer employer used of 

social media, Corporate reputation, Intention to apply for a job, Job characteristics 
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