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Perbedaan Perceived Quality suatu Merek Berdasarkan Komentar User 

Generated Content Halaman Facebook 
 

ABSTRAK 

(Oleh Dimas Justianus) 

 

 Aktivitas masyarakat di media sosial yang paling mudah dan sering 

dilakukan adalah komentar, untuk itu penelitian ini memilih user generated content 

dalam bentuk komentar. Penelitian ini bertujuan untuk menemukan ada atau 

tidaknya perbedaan penilaian perceived quality suatu merek ketika dihadapkan oleh 

komentar user generated content yang bersifat positif dan negatif. Dikaitkan 

dengan teori elaboration likelihood model, penelitian ini ingin melihat apa 

komentar user generated content halaman Facebook sebagai stimuli akan 

memberikan efek pada perubahan pandangan masyarakat mengenai brand tertentu. 

Penelitian ini menggunakan metode eksperimen yang dilakukan kepada 141 

partisipan. Dalam penelitian eksperimen ini, terdapat dua jenis variabel  yakni, 

variabel kontrol dan variabel terikat. Variabel kontrol dalam penelitian  ini adalah 

komentar UGC halaman Facebook yang akan dijadikan treatment yang berjenis 

positif dan negatif, sementara variabel terikatnya adalah perceived quality suatu 

merek yang akan didapatkan melalui penilaian partisipan berdasarkan treatment 

yang disajikan. Setelah dilakukannya uji eksperimen, ditemukan bahwa terdapat 

perbedaan penilaian perceived quality suatu merek ketika partisipan dihadapkan 

dengan komentar user generated content yang positif dan yang negatif. Melalui 

hasil penelitian tersebut, ditemukan bahwa komentar UGC yang bersifat positif 

menghasilkan penilaian perceived quality yang lebih tinggi dibandingkan dengan 

komentar UGC bersifat negatif. Maka karena itu, komentar UGC yang memiliki 

sifat pesan berbeda secara ilmiah dan teruji secara statistik dapat mempengaruhi 

penilaian perceived quality suatu merek. 
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Perceived Quality Difference of a Brand Based on User Generated Content 

Comments on Facebook page 

 

 

ABSTRACT 

(By Dimas Justianus) 

 

The easiest and most frequently done community activity on social media is 

commentary, for this reason the research selects user generated content in the form 

of comments. This study aims to find whether or not there is a difference in the 

assessment of a brand's perceived quality when faced with positive and negative 

user generated content comments. Associated with the elaboration likelihood model 

theory, this research wants to see what comments Facebook user generated content 

pages as stimuli will have an effect on changing people's views about a particular 

brand. This study uses an experimental method conducted on 141 participants. In 

this experimental study, there are two types of variables, control variables and 

dependent variables. The control variables in this study are UGC comments on 

Facebook pages which will be used as positive and negative treatments, while the 

dependent variable is the perceived quality of a brand that will be obtained through 

the assessment of participants based on the treatment presented. After the 

experimental test, it was found that there was a difference in the assessment of a 

brand's perceived quality when participants were faced with positive and negative 

user generated content comments. Through the results of the study, it was found 

that positive UGC comments resulted in a higher perceived quality rating compared 

to negative UGC comments. Therefore, UGC comments that have the nature of 

messages that are scientifically different and tested statistically can influence the 

assessment of perceived quality of a brand. 
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