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"In the midst of deep sorrow
| see Your light is breaking through
The dark of night will not overtake me
I am pressing into You
Lord, You fight my every battle
Oh, and I will not fear
You're my strength
You're my defender
You're my refuge in the storm
Through these trials
You've always been faithful
You bring healing to my soul
| am not alone
| am not alone
You will go before me

You will never leave me"

- | Am Not Alone, Kari Jobe.
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PENGARUH PEMILIHAN EXO SEBAGAI BRAND AMBASSADOR
TERHADAP TINGKAT BRAND IMAGE NATURE REPUBLIC
(Survei pada followers Instagram @naturerepublic.id)

ABSTRAK
Oleh : Gissara Amadea

Tren skincare yang semakin populer di Indonesia menimbulkan peluang untuk
perusahaan skincare dalam menggarap market. Nature Republic merupakan salah
satu dari perusahaan skincare Korea yang baru ini membuka gerai pertama di
Indonesia pada 20 Januari 2018 di Lippo Mall Puri Jakarta. Salah satu alasan
ketenaran Nature Republic di Indonesia dikarenakan penggunaan EXO sebagai
brand ambassador, hal ini dapat berdampak pula pada brand image Nature
Republic. Hal ini dapat dibuktikan dengan nilai hitung korelasi pada variabel X
(brand ambassador) sebesar 0,676 dan menunjukkan adanya hubungan positif
yang kuat antara brand ambassador terhadap brand image. Penelitian ini juga
membuktikan adanya pengaruh sebesar 45,7% dan 54,3% lainnya dipengaruhi
oleh faktor-faktor yang tidak dibahas dalam penelitian ini.

Kata kunci: public relations, brand, brand ambassador, brand image, EXO,
Nature Republic
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THE EFFECTS OF CHOOSING EXO AS BRAND AMBASSADOR
TOWARDS NATURE REPUBLIC'S BRAND IMAGE LEVEL
(Survey on @naturerepublic.id followers on Instagram)

ABSTRACT
By: Gissara Amadea

Skincare trend is getting more popular in Indonesia, this creates opportunities for
skincare companies to expand their business. Nature Republic is one of South
Korea's skincare companies which recently opened its first outlet in Indonesia on
January 20, 2018 at Lippo Mall Puri Jakarta. One of the reasons for Nature
Republic's popularity in Indonesia is due to EXO as Nature Republic's brand
ambassador, this can also impact the brand image of Nature Republic. This can
be proven by the correlation value of variable X (brand ambassador) which is
0.676 and shows a strong positive relationship between brand ambassador
towards brand image. This study also proves that there is a 45,7% influence of
EXO as a brand ambassador towards Nature Republic's brand image, while the
other 54,3% are influenced by factors that are not found on this research findings.

Keywords: Public relations, brand, brand ambassador, brand image, EXO,
Nature Republic.
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