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Perbandingan Motif dan Kepuasan Penggunaan Fitur LINE Today 

ABSTRAK 
Oleh: Philline Novenica 

Penelitian ini dilatarbelakangi bahwa khalayak aktif menggunakan media untuk 

memenuhi kebutuhannya. Khalayak dihadapkan oleh berbagai media, salah satunya fitur 

LINE Today. Kemudahan yang ditawarkan LINE Today diharapkan memenuhi kebutuhan 

informasi, sehingga memuaskan khalayak. Penelitian ini ingin mengetahui ada tidaknya 

perbedaan antara motif dan kepuasan dalam penggunaan LINE Today. Penelitian ini 

bersifat ekspalantif dan menggunakan metode survei dengan sampel sebesar 400 

responden. Pengambilan sampel menggunakan teknik purposive sampling. Data penelitian 

dianalisis menggunakan Paired T-Test. Hasil penelitian menunjukkan adanya perbedaan 

motif penggunaan LINE Today dengan kepuasan yang diperoleh, dimana mean GS lebih 

kecil dari GO (67,90 < 69,40) dengan signifikansi 0,002. Hasil penelitian juga 

menunjukkan adanya perbedaan motif dan kepuasan pada masing-masing dimensi, dimana 

LINE Today memberikan kepuasan pada dimensi informasi, integrasi dan interaksi sosial 

dan hiburan, namun tidak memberikan kepuasan pada dimensi identitas pribadi. Hasil 

penelitian ini diharapkan menjadi tolak ukur bagi fitur news aggregator untuk menyajikan 

informasi yang sesuai kebutuhan khalayak. 

Kata Kunci: Penggunaan Media, Kepuasan, Uses and Gratification, LINE Today 

Perbandinga Motif dan Kepuasan..., Philline Novenica, FIKOM UMN, 2108



vii 

DAFTAR ISI 

HALAMAN JUDUL 

HALAMAN PERNYATAAN .................................................................................... ii 

HALAMAN PENGESAHAN ................................................................................... iii 

KATA PENGANTAR ............................................................................................... iv 

ABSTRAK ................................................................................................................. vi 

DAFTAR ISI ............................................................................................................. vii 

DAFTAR GAMBAR DAN BAGAN ........................................................................ ix 

DAFTAR TABEL ...................................................................................................... x 

BAB I PENDAHULUAN ........................................................................................... 1 

1.1 Latar Belakang Masalah ............................................................................ 1 
1.2 Rumusan Masalah ...................................................................................... 9 
1.3 Tujuan Penelitian ....................................................................................... 9 
1.4 Kegunaan Penelitian ................................................................................ 10 

1.4.1 Kegunaan Akademis ............................................................................ 10 

1.4.2 Kegunaan Praktis ................................................................................. 10 

1.4.3 Kegunaan Sosial ................................................................................... 10 

BAB II KERANGKA TEORI ................................................................................. 11 

2.1 Penelitian Terdahulu ................................................................................ 11 
2.2 Kerangka Teori ........................................................................................ 15 

2.2.1 Teori Uses and Gratification ............................................................... 15 

2.2.1.1 Gratification Sought (GS) dan Gratification Obtained (GO) .......... 19 

2.2.1.2 Teori Uses and Gratification di Era New Media .............................. 24 

2.2.2 Media Sosial ......................................................................................... 26 

2.3 Hipotesis Teoritis ..................................................................................... 29 
2.4 Kerangka Pemikiran ................................................................................ 30 

BAB III METODOLOGI PENELITIAN .............................................................. 31 

3.1 Pendekatan dan Jenis Penelitian .............................................................. 31 

Perbandinga Motif dan Kepuasan..., Philline Novenica, FIKOM UMN, 2108



viii 

3.2 Metode Penelitian .................................................................................... 33 
3.3 Populasi dan Sampel ................................................................................ 33 

3.3.1 Populasi ................................................................................................ 33 

3.3.2 Sampel .................................................................................................. 34 

3.4 Operasionalisasi Variabel ........................................................................ 36 
3.5 Teknik Pengumpulan Data....................................................................... 44 
3.6 Teknik Pengukuran Data ......................................................................... 46 

3.6.1 Uji Validitas ......................................................................................... 47 

3.6.2 Uji Reliabilitas ..................................................................................... 49 

3.7 Teknik Analisis Data ............................................................................... 50 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ........................................ 53 

4.1 Deskripsi LINE Messenger dan LINE Today ........................................... 53 
4.2 Hasil Penelitian ........................................................................................ 57 

4.2.1 Karakteristik Responden ...................................................................... 57 

4.2.2 Motif Penggunaan Fitur LINE Today ................................................... 60 

4.2.3 Kepuasan Setelah Menggunakan Fitur LINE Today ............................ 70 

4.2.4 Uji Hipotesis ........................................................................................ 79 

4.3 Pembahasan ............................................................................................. 88 

BAB V SIMPULAN DAN SARAN ......................................................................... 91 

5.1 Simpulan .................................................................................................. 91 
5.2 Saran ........................................................................................................ 92 

5.2.1 Saran Akademis ................................................................................... 92 

5.2.2 Saran Praktis ........................................................................................ 92 

DAFTAR PUSTAKA 

LAMPIRAN 

CURRICULUM VITAE 

Perbandinga Motif dan Kepuasan..., Philline Novenica, FIKOM UMN, 2108



ix 

DAFTAR GAMBAR DAN BAGAN 

Gambar 1.1 Diagram Pengguna Instant Messenger ...................................................... 4 

Gambar 1.2 Pencarian Informasi Masyarakat Indonesia .............................................. 5 

Gambar 1.3 Tampilan Fitur LINE Today pada LINE Messenger.................................. 6 

Gambar 1.4 Tampilan Berita pada Fitur LINE Today ................................................... 6 

Gambar 1.5 Tampilan Kolom Komentar pada Fitur LINE Today ................................ 8 

Bagan 2.1 Model Expectancy Value ........................................................................... 22 

Bagan 2.2 Kerangka Pemikiran ................................................................................... 30 

Perbandinga Motif dan Kepuasan..., Philline Novenica, FIKOM UMN, 2108



x 

DAFTAR TABEL 

Tabel 3.1   Operasionalisasi Variabel Gratification Sought ....................................... 39 

Tabel 3.2   Operasionalisasi Variabel Gratification Obtained .................................... 43 

Tabel 3.3   Uji Validitas Motif Pengguna (GS) .......................................................... 48 

Tabel 3.4   Uji Validitas Kepuasan Pengguna (GO) ................................................... 48 

Tabel 3.5   Uji Reliabilitas Motif Pengguna (GS) ....................................................... 49 

Tabel 3.6   Uji Reliabilitas Kepuasan Pengguna (GO) ............................................... 50 

Tabel 4.1   Jenis Kelamin Responden ......................................................................... 57 

Tabel 4.2   Usia Responden......................................................................................... 58 

Tabel 4.3   Pekerjaan Responden ................................................................................ 59 

Tabel 4.4   Domisili Responden .................................................................................. 60 

Tabel 4.5   Dimensi Motif Informasi .......................................................................... 61 

Tabel 4.6   Dimensi Motif Identitas Pribadi ................................................................ 64 

Tabel 4.7   Dimensi Motif Integrasi dan Interaksi Sosial ........................................... 66 

Tabel 4.8   Dimensi Motif Hiburan ............................................................................. 68 

Tabel 4.9   Dimensi Kepuasan Informasi .................................................................... 70 

Tabel 4.10 Dimensi Kepuasan Identitas Pribadi ......................................................... 73 

Tabel 4.11 Dimensi Kepuasan Integrasi dan Interaksi Sosial ..................................... 75 

Tabel 4.12 Dimensi Kepuasan Hiburan ...................................................................... 77 

Tabel 4.13 Perbandingan GS dan GO Total ............................................................... 79 

Tabel 4.14 Korelasi GS dan GO Total ........................................................................ 80 

Tabel 4.15 Paired T-Test GS dan GO Total ............................................................... 81 

Tabel 4.16 Perbandingan GS dan GO Dimensi Informasi .......................................... 83 

Tabel 4.17 Perbandingan GS dan GO Dimensi Identitas Pribadi ............................... 84 

Tabel 4.18 Perbandingan GS dan GO Dimensi Integrasi dan Interaksi Sosial ........... 85 

Tabel 4.19 Perbandingan GS dan GO Dimensi Hiburan ............................................ 86 

Tabel 4.20 Paired T-Test GS dan GO per Dimensi .................................................... 87 

Perbandinga Motif dan Kepuasan..., Philline Novenica, FIKOM UMN, 2108




