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PENGARUH TERPAAN IKLAN ONLINE POP MIE
“PEDESNYA HIDUP JAMAN NOW” TERHADAP BRAND
JUDGEMENT POP MIE

ABSTRAK

Oleh : Priska Olivia Aprijadi

Perkembangan teknologi menuntut perusahaan untuk terus berinovasi, tidak
hanya dalam hal produk melainkan juga inovasi dalam hal strategi komunikasi. Iklan
online Pop Mie “Pedesnya Hidup Jaman Now” menjadi salah satu bentuk inovasi
yang muncul di ranah periklanan. Tidak hanya menggunakan konsep yang unik, iklan
ini juga menjadikan platform online sebagai platform utama penayangan iklan
tersebut.

Dalam penelitian ini, peneliti ingin melihat pengaruh antara terpaan iklan
online Pop Mie “Pedesnya Hidup Jaman Now” terhadap brand judgement Pop Mie.
Beberapa teori dan konsep yang digunakan dalam penelitian ini adalah Advertising,
Terpaan lklan, Customer Based Brand Equity, Brand Judgement, dan Teori SOR.
Penelitian menggunakan pendekatan kuantitatif dengan metode survey. Survey
ditujukan kepada mahasiswa aktif Fakultas Ilmu Komunikasi di Tangerang Selatan.

Hasil dari penelitian ini menunjukkan bahwa terdapat pengaruh antara terpaan
iklan online Pop Mie “Pedesnya Hidup Jaman Now” terhadap brand judgement Pop
Mie. Pengaruh yang ada cukup besar dan memiliki hubungan korelasi positif yang
kuat.

Kata Kunci : Iklan Online, Brand Judgement, Pop Mie
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THE EFFECTS OF POP MIE ONLINE ADVERTISING
EXPOSURE “PEDESNYA HIDUP JAMAN NOW” ON POP
MIE BRAND JUDGEMENT

ABSTRACT

Oleh : Priska Olivia Aprijadi

The growth of technology forces company to innovate, not only in terms of
products but also innovation in terms of communication strategy used. Pop Mie
online advertising “Pedesnya Hidup Jaman Now’ become one of the innovation that
appeared on advertising industry. Other than unique concept, this advertising uses
online platform as the main platform for the airing.

On this thesis, researcher want to see the effects of Pop Mie online
advertising exposure “Pedesnya Hidup Jaman Now’ on Pop Mie brand judgement.
Some of the theories and concepts used in this thesis are Advertising, Advertising
Exposure, Customer Based Brand Equity, Brand Judgement, and SOR theory. This
thesis uses quantitative approaches and survey method. The survey is directed to
active college student of Communication Study in South Tangerang.

The result of this thesis show that there is an effect between Pop Mie online
advertising exposure “Pedesnya Hidup Jaman Now’ on Pop Mie brand judgement.
The effects categorized as pretty high and both variables show to have a strong and
positive correlation.

Keywords : Online Advertising, Brand Judgement, Pop Mie
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