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IMPLEMENTASI CORPORATE IDENTITY SHENHUA GUOHUA POWER
COMPANY (PT. GUOHUA LISTRIK INDONESIA) MELALUI VISUAL
MERCHANDISING

ABSTRAK

Oleh: Renata Krisnanti

Tugas akhir ini dibuat dilatarbelakangi oleh pentingnya pembentukan brand
yang positif dari PT Guohua Listrik di mata stakeholder-nya. Demi mewujudkan
hal = tersebut, PT Guohua Listrik membutuhkan wadah yang dapat
memperkenalkan corporate identity perusahaan yang tertuang dalam bentuk
rancangan visual merchandising PT Guohua Listrik. Berbagai macam materi
informatif dan prestasi perusahaan tertuang pada majalah dinding perusahaan.
Rancangan visual merchandising PT Guohua Listrik dikerjakan selama kurang
lebih 9 bulan, terhitung sejak pertengahan bulan September hingga akhir bulan
Juni. Konsep teoritis yang digunakan pada rancangan ini adalah dimensi brand
pada bisnis B2B pada buku B2B Brand Management dari Philip Kotler. Sementara
itu, konsep praktis pengerjaan rancangan ini berdasarkan teori Penciptaan
Infografis dari buku The Power of Infographics yang ditulis oleh Smiciklas.
Rancangan visual merchandising PT Guohua Listrik diharapkan dapat
memberikan ambiens pada stakeholder yang mengunjungi PT Guohua Listrik,
memberikan kesan bahwa PT Guohua Listrik merupakan perusahaan yang
profesional, penuh prestasi, dan dapat dipercaya. Hasil rancangan ini dipajang
dalam bentuk 15 halaman majalah dinding PT Guohua Listrik yang berlokasi di
lantai 39 APL Tower, Jakarta Barat.

Kata kunci: visual merchandising, PT Guohua Listrik, infografis, brand B2B
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SHENHUA GUOHUA POWER COMPANY (PT. GUOHUA LISTRIK
INDONESIA)’S IMPLEMENTATION OF CORPORATE IDENTITY
THROUGH VISUAL MERCHANDISING

ABSTRACT

By: Renata Krisnanti

The background of this project establishment is the importance of positive
brand forming of PT Guohua Listrik among all its stakeholders. In order to fulfill
it, PT Guohua Listrik needs a media which is able to present the corporate identity
of PT Guohua Listrik through the design of visual merchandising. There are
various informative materials and corporate’s achievement defined at wall
magazine. This project is accomplished for more or less 9 months, counted since
the mid of September until the end of June. The theoretical concept used in this
design is brand dimension in B2B business from Philip Kotler book of B2B Brand
Management. Meanwhile, practical concepts of this project is based on the theory
of infographics creation from the book of The Power of Infographics written by
Smiciklas. This project is expected to give great atmosphere to the stakeholders
who visit the office of PT Guohua Listrik, give impression that this company is a
professional, trustworthy company with lots of achievement. The result of this
design will be displayed in the form of 15 pages of wall magazines in the office of
PT Guohua Listrik which is located at APL Tower Level 39, West Jakarta.

Keywords: visual merchandising, PT Guohua Listrik, infographics, B2B
brand
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