[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

America Marketing Association. (2008), “The American Marketing Association

Releases New Definition for Marketing”.

America Marketing Association, "Dictionary" jum'at 8 agustus 2014

https://www.ama.org/RESOURCES/Pages/Dictionary.aspx?dLetter=B

Anic, 1.D. (2010). Attitudes and purchasing behavior of consumers in domestic
and foreign food retailers in Croatia. The Institute of Economics,
Zagreb, Department of microeconomic analysis, organization and

management. VVol.28, 113-133.

Algesheimer, Rene, Utpal M. Dholakia (2005) The Social Influence of Brand
Community: Evidence from European Car Clubs. Journal of Marketing
Vol. 69 (July 2005), 19-34.

Aszhari, Arief. (2014) Honda Siapkan Tiger Injeksi, 19 Maret 2014
http://autos.okezone.com/read/2014/03/18/53/957137/honda-siapkan-
tiger-injeksi

Bhattacharya, C.B. and Sen, S. (2003), “Consumer-company identification: a
framework for understanding consumers’ relationships with companies”,
Journal of Marketing, VVol. 67 No. 2, pp. 76-88.

Chaudhuri, A. and Holbrook, M.B. (2001), “The chain of effects from brand trust
and brand affect to brand performance: the role of brand loyalty”, Journal

of Marketing, Vol. 65 No. 2, pp. 81-93.

111

Analisis Pengaruh..., Luthfi Sonny, FB UMN, 2014



Cheng, Shih ( 2011) Comparisons of Competing Models between Attitudinal
Loyalty and Behavioral Loyalty, International Journal of Business and
Social Science Vol. 2 No.10; June 2011

Duncan, Tom (2008) Principles of Advertising and IMC (13th ed.).Global edition

: Pearson.

Emilang , Karya cipta 2013 "apa itu komunitas® 3 maret 2013

http://chanelkomunitas.blogspot.com/2013/03/apa-itu-komunitas.htmi

frontlinerinc "komunitas sosial"(2014) http://frontlinerinc.com/2012/02/pengaruh-
komunitas-sosial-terhadap-keputusan-pembelian-dan-sikap-terhadap-

merek-part-1/

Hertanto." Pengamat: Ekonomi Indonesia Tumbuh Positif* 29 Januari 2010

(http://regional.kompas.com/read/2010/01/29/10015591/Pengamat.Ekono

mi.Indonesia. Tumbuh.Paositif)

Hur, W. M Ahn, K. H., & Kim, M (2011) Building brand loyalty through
managing brand community commitment management decision 1194-
1213

Hair, J., Black, W., Babin, B., Anderson, R., & Tatham , R. (2010). Multivariate

Data Analysis (7™ ed.). New Jersey: Pearson Education.

Bordie, J Roderick, Ana llic Biljana Juric Hollebeek Linda "Consumer
engagement in a virtual brand community : an exploratory analysis"

Journal of Business Research JBR-007320; No of Pages 10

112

Analisis Pengaruh..., Luthfi Sonny, FB UMN, 2014



Jang, H. Y., Ko, I. S. and Koh, J. (2007) The Influence of Online Brand
Community Characteristics on Community Commitment and Brand
Loyalty. Proceedings of the 40th Hawalii International Conference on
System Sciences

Kaur, Harsandaldeep and Soch, Harmen (2012) “Mediating roles of commitment
and corporate image in the formation of customer loyalty” Journal of
Indian Business Research Vol. 5 No. 1, 2013 pp. 33-51

Kim, Dohee. Magnini, Vincent P. Singal, Manisha,(2011) The effects of
customers’ perceptions of brand  personality in casual theme
restaurants, International Journal of Hospitality Management 30 (2011)
448-458

Kartajaya, Hermawan (2011) The Official MIM Academy Coursebook Brand

Operation

Kotler, Philip (2005) According to Kotler

Kotler, Keller (2008) Marketing Management (13th ed.). International: Pearson.

Keller, Kevin Lane (2010) Strategic Brand Management, Fourth Edition, Global

Edition Pearson

Kotler, P. & Armstrong, G. (2012), “Principle of Marketing,” United States:
Pearson Education Limited.

Kaur , Harsandaldeep, and Soch, Harmeen (2012) Mediating roles of
commitment and corporate image in the formation of customer loyalty,
Journal of Indian Business Research Vol. 5 No. 1, 2013 pp. 33-51q

Emerald Group Publishing Limited 1755-4195

113

Analisis Pengaruh..., Luthfi Sonny, FB UMN, 2014



Lake, Laura (2014) What is Branding and How Important is it to Your Marketing

Strategy?

http://marketing.about.com/cs/brandmktg/a/whatisbranding.htm

Muniz, Albert M.O’Guinn Thomas (2001) Brand Community. Journal of

Consumer Research, Vol. 27, No. 4 (March 2001), pp. 412-432

Malholtra, N.K. (2010). Marketing Research (6™ ed) ‘4n apllied Orentation’.

New Jersey: Pearson Education.

Malholtra, N.K. (2012). Basic Marketing Research (4" ed.). New Jersey: Pearson

Education.

Maulidiah, Fariza; Suharyono; Hidayat, Kadarisman (2011) Pengaruh Ekuitas
Merek Terhadap Loyalitas Pelanggan. Fakultas [lmu Administrasi,

Universitas Brawijaya.

Mabhaputra, Sandy adam ” Merek Sepeda Motor Terlaris di Indonesia Awal 2014

11 Februari 2014

(http://otomotif.news.viva.co.id/news/read/480321-merek-sepeda-motor-

terlaris-di-indonesia-awal-2014)

Maryati, "Standar Emisi Euro-3 mulai diterapkan Agustus 2013"17 Desember
2012

http://www.antaranews.com/berita/348924/standar-emisi-euro-3-mulai-

diterapkan-agustus-2013

114

Analisis Pengaruh..., Luthfi Sonny, FB UMN, 2014



Marzocchi, Gianluca, Gabriele Morandin and Massimo Bergami (2011) "Brand
communities: loyal to the community or the brand?" European Journal

of Marketing Vol. 47 No. 1/2, 2013 pp. 93-114

Nabil,  Yoshi ” _Jangan Asal Pilih Nama Komunitas
Sepeda Motor"23maret2012

(http://indomoto.com/2012/03/23/jangan-asal-pilih-nama-komunitas-

sepeda-motor/)

Nopiyanti, "AHMT, Tempat Gabungnya Komunitas Honda" 26 January 2011

http://www.tnol.co.id/komunitas/minat/7960-ahmt-tempat-gabungnya-

komunitas-honda.html

Popo, "Januari 2014, Penjualan Motor Sport Honda Ungguli Yamaha"

(http://motor.otomotifnet.com/read/2014/02/13/347360/30/9/Januari 201

4 Penjualan Motor Sport Honda Ungguli Yamaha)

Rangkuti, F. (2002), “The Power of Brands : Teknik Mengelola Brand Equity
dan Strategi Pengembangan Merek dan Analisi kasus dengan SPSS.”
Jakarta: Gramedia Pustaka Utama.

Schiffman, L.G., Kanuk, L.L., Wisenblit, J. (2010), “Consumer Behavior,
Tenth Edition,” United State of America: Pearson Education.

Shetty, Sanjay (2011) Benefits Of Joining A Community
http://www.business2community.com/social-media/benefits-of-joining-a-

community-043361#17luWf

115

Analisis Pengaruh..., Luthfi Sonny, FB UMN, 2014


http://www.business2community.com/social-media/benefits-of-joining-a-community-043361

Voon, Jan P. Ngui, Kwang Sing and Agrawal anand (2011) Determinants of
Willingness to Purchase Organic Food: An Exploratory Study
Using Structural Equation Modeling, International Food and Agribusiness
Management Review Volume 14, Issue 2, 2011

Wijanto, S.H. (2008). Structural Equation Modeling dengan Lisrel 8.8.

Yogyakarta: Graha lImu.

2014 : Honda Tiger mudah di Modifikasi (n.d.)

(http://www.astramotor.co.id/artikel/honda-tiger-modifikasi )

2014 : Sejarah IMI (n.d.)

(http://imi.co.id/id/?cat=8)

2014 : Kesan bersama Honda Tiger (n.d)

http://www.astramotor.co.id/artikel/honda-tiger-terbaru-harga-dan-

spesifikasi-motor-honda-tiger-terbaru

116

Analisis Pengaruh..., Luthfi Sonny, FB UMN, 2014





