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ABSTRAK

Muslim dapat dikatakan sebagai penduduk mayoritas di dunia, untuk di Indonesia sendiri
populasi penduduk muslim merupakan populasi yang terbesar, dengan begitu kehidupan
penduduk muslim sangat berpengaruh penting dalam masyarakat. Terutama untuk
mengkonsumsi produk halal yang merupakan kewajiban umat muslim sesuai dengan syariat
yang telah ditentukan, yang membuktikan bahwa permintaan terhadap produk halal telah
mengalami peningkatan. Dalam memilih suatu produk konsumen pasti dipengaruhi dengan
beberapa faktor seperti sikap diri sendiri (attitude toward), pengaruh lingkungan (subjective
norm), dan penilaian seseorang terhadap suatu brand (brand image), serta peran lingkungan
sekitar (subjective norms) yang membentuk sikap seseorang terhadap suatu produk yang akan
dipilih (attitude towards). Sertifikasi halal itu sendiri pada umumnya terletak pada makanan
atau kosmetik karena merupakan hal yang berhubungan langsung dengan diri manusia.
Namun untuk saat ini, adanya sertifikasi halal pada bidang fashion. Fashion tersebut juga
merupakan kebutuhan pokok bagi masyarakat. Perkembangan fashion muslim di Indonesia
yang besar membuat salah satu brand fashion muslim yaitu Zoya tertarik untuk mendaftarkan
produk hijab nya dengan sertifikasi halal. Oleh karena itu peneliti ingin mengetahui apakah
subjective norms mempengaruhi attitude towards dalam produk Halal, serta peran attitude
toward, subjective norms, dan brand image mempengaruhi purchase intention pada Zoya
Hijab.

Penelitian menggunakan metode kuantitaif dengan menyebarkan kuesioner kepada 151
responden. Selanjutnya, data dianalisis menggunakan structural equation modelling (SEM)
dengan bantuan perangkat lunak LISREL versi 8.8. Hasil penelitian menunjukan terdapat

hubungan positif antara attitude toward, subjective norms, brand image terhadap purchase
intention.

Kata Kunci: attitude toward, subjective norms, brand image, purchase intention, halal
product, fashion halal, hijab.
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ABSTRACT

Muslims can be said as the majority population in the world, for its own population of
Indonesia’s muslim population is the largest, with a population that is so highly influential
muslim population lives is important in society. Especially to consume halal products which
is the duty of Muslims in accordance with the Shari‘'a, which proved that the demand for
halal products has experienced an increase. In choosing a product consumers definitely are
influenced by several factors like self-attitude (attitude toward), the influence of the
environment (subjective norm), and assessment of a person to a brand (brand image), as well
as the role of the surrounding environment ( subjective norms) that make up a person's
attitude towards a product to be selected (attitude towards). Halal certification itself is
generally located on the food or the cosmetics because it is directly related to human beings.
But for the moment, the presence of halal certification in the field of fashion. The fashion is
also a basic requirement for the community. The development of muslim fashion in Indonesia
are great make one muslim fashion brand i.e. Zoya interested to register her hijab with
products halal certification. Therefore, researchers want to know whether the subjective
norms influence the attitude towards Halal products, as well as the role of attitude toward,
subjective norms, and brand image influences the purchase intention on Zoya Hijab.

A quantitative study was conducted and questionnaire completed by 151 respondents.
Structural Equation Modelling (SEM) was employed with LISREL 8.8 version to analyse the
data. The study revealed a positive relation between attitude toward, subjective norms, brand
image and purchase intention.

Keyword: attitude toward, subjective norms, brand image, purchase intention, halal
product, fashion halal, hijab.
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