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ABSTRAK 

Perkembangan industri pernikahan banyak membuat pelaku di bisnis tersebut 

menawarkan jasa berbasis online. Tidak hanya hal yang berhubungan dengan 

pernikahan saja, bulan madu, yang menjadi pilihan yang dilakukan para pasangan 

setelah menikah. Perkembangan internet membuat munculnya online tour agent 

yang menawarkan paket perjalanan bulan madu. Perencanaan bulan madu juga 

bukanlah hal yang mudah, untuk itu dibutuhkan adanya spesialisasi dan kredibilitas 

dari online tour agent ini. Oleh karena itu, penelitian ini akan membahas faktor-

faktor apa saja yang mempengaruhi Intention to Transact paket perjalanan bulan 

madu Weddingku.com, yang mencakup Trust, Perceived Risk, Perceived 

Usefulness, dan Perceived Ease of Use. 

Dalam penelitian ini terdapat 8 hipotesis yang akan diuji menggunakan Structural 

Equation Model dengan menggunakan SPSS versi 23 dan Lisrel versi 8.8. Terdapat 

140 responden dalam penelitian ini, yang mana responden mengetahui Weddingku 

menawarkan paket perjalanan bulan madu dan berencana akan berbulan madu 

dalam periode waktu 1 tahun kedepan. 

Hasil penelitian ini menunjukkan bahwa terdapat hubungan positif antara Trust 

dengan Perceived Usefulness, Perceived Ease of Use, dan Intention to Transact 

serta Perceived Usefulness dan Perceived Ease of Use dengan Intention to 

Transact. Hubungan negatif antara Trust dengan Perceived Risk dan Perceived risk 

dengan Intention to Transact. Namun, tidak ditemukan adanya hubungan yang 

signifikan antara Perceived Usefulness dengan Intention to Transact. 

 

Kata Kunci: Trust, Perceived Risk, Perceived Usefulness, Perceived Ease of Use, 

Intention to Transact, Bulan Madu, Weddingku  
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ABSTRACT 

Growth of the wedding industry make the perpetrators in the business offer online-

based services. Not only case relating to marriage, Honeymoon, which became the 

choice of couples after their marriage. Growth of the internet makes the emergence 

of an online tour agent that offers Honeymoon travel packages. Planning a 

Honeymoon is not an easy thing, it needs some requires, specialization and 

credibility of this online tour agent. Therefore, this study will investigate factors 

that affect Intention to Transact Honeymoon package Weddingu.com. Factors that 

will be investigate are Trust, Perceived Risk, Perceived Usefulness, and Perceived 

Ease of Use. 

In this study there are 8 hypotheses to be tested using Structural Equation Model 

by using SPSS version 23 and Lisrel version 8.8. There are 140 respondents who 

are aware that Weddingku offered Honeymoon travel packages and planned to 

Honeymoon in the next oneyear period. 

The result of this study indicate that there is a positif relationship between Trust 

with Perceived Usefulness, Perceived Ease of Use, and Intention to Transact and 

Perceived Usefulness and Perceived Ease of Use with Intention to Transact. 

Negative relationship between Trust with Perceived Risk and Perceived risk with 

Intention to Transact. However, there is no significant relationship was found 

between Perceived Usefulness and Intention to Transact. 

 

Keywords: Trust, Perceived Risk, Perceived Usefulness, Perceived Ease of Use, 

Intention to Transact, Honeymoon, Weddingku   
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