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ABSTRAK 
 

Perkembangan era digital yang semakin berkembang, membuat para pemain bisnis 

konvensional melakukan transisi dengan mulai mengikuti perkembangan digital 

dengan memasuki bisnis online dimana munculnya berbagai situs e-commerce yang 

memudahkan konsumen untuk membeli barang melalui online. Peningkatan 

smartphone diprediksi akan mengubah tren jual beli online yang tadinya e-

commerce menjadi m-commerce dimana dalam hal ini dimanfaatkan oleh Goers 

dengan membuat aplikasi di mobile. Selain itu Menurut Badan Pusat Statistik (BPS) 

terlihat adanya perubahan pola gaya hidup leisure dan non-leisure yang berbanding 

secara terbalik dimana dalam hal ini tren konsumsi telah mengalami perubahan 

yang tadinya konsumsi untuk belanja kebutuhan (non-leisure) menjadi belanja yang 

digunakan untuk mengisi waktu luang seperti hotel dan tempat rekreasi (leisure 

activities) (Ghaliya, 2017). 

Oleh karena itu, penelitian ini akan membahas apakah faktor-faktor seperti personal 

innovativeness trait, perceived usefulness, perceived ease of use, trust dapat 

mempengaruhi intention to use pada aplikasi Goers. Penelitian ini menggunakan 

descriptive research design dengan metode non-probability sampling dan 

menggunakan teknik judgmental sampling. Data dikumpulkan menggunakan 

kuesioner dari 252 responden yang merupakan individu yang akan segera mencoba 

teknologi baru dari pada orang lain, pernah melakukan pembelian tiket secara 

online dalam kurun waktu 3 bulan terakhir, telah melakukan pencarian terkait 

dengan kegiatan event dalam kurun waktu 3 bulan terkahir, telah mengetahui 

aplikasi Goers, telah mencoba aplikasi Goers, dan belum pernah melakukan 

pembelian tiket event di aplikasi Goers. Data yang telah diperoleh kemudian diolah 

menggunakan structural equation modeling (SEM). Hasil temuan dalam penelitian 

ini menunjukan bahwa terdapat pengaruh positif antara perceived usefulness 

dengan intention to use, personal innovativeness trait dengan perceived usefulness 

dan perceived ease of use, serta trust dengan intention to use. 

Kata kunci: Goers, Aplikasi Goers, personal innovativeness trait, perceived 

usefulness, perceived ease of use, trust, intention to use mobile commerce 
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ABSTRACT 

 

The development of the digital era which keeps growing , make conventional 

business players make the transition closely follow the developments with the start 

of digital by entering the online business where the emergence of various e-

commerce site which make them fragile consumers to purchase goods through 

online .An increase in a smartphone is predicted to change the trend the buying and 

selling of online that had previously been e-commerce be m-commerce where in 

this used by goers by making applications in mobile .In addition according to the 

central bureau of statistics (BPS) there have been changes in lifestyle patterns non-

leisure and leisure which is in reverse where in this consumption trends have been 

several changes that had previously been consumed for needs to expenditure (non-

leisure) to shopping used to fill their spare time away such as hotels and recreation 

center (leisure activities) (Ghaliya, 2017). 

Hence, this study will discuss whether factors such as personal innovativeness trait, 

perceived usefulness, perceived ease of use, trust can affect intention to use on the 

application goers. This research uses descriptive research design with non-

probability sampling method and using judgmental sampling technique. Data 

collected using questionnaires from 252 respondents which will be individuals who 

will soon try new technologies from others, who had made online ticket purchases 

in the last 3 months,, have been searching for events in the past 3 months, already 

know the Goers app,, have tried the Goers Application , and have never purchased 

event tickets in the Goers app. The obtained data is then processed using structural 

equation modeling (SEM). The findings in this study show that there is a positive 

influence between perceived usefulness with intention to use, personal 

innovativeness trait with perceived usefulness and perceived ease of use, trust with 

intention to use. 

Keywords: Goers, Goers app, personal innovative trait, perceived usefulness, 

perceived ease of use, trust, intention to use mobile commerce 
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