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Analisis Implementasi Program Corporate Social 

Responsibility PT Amerta Indah Otsuka (AIO) 

(Studi Kasus Satu Hati Cerdaskan Bangsa) 

ABSTRAK 

Oleh : Rizky Novita Lestari 

                                            NIM : 11140110025  

 

 Tanggung jawab sosial perusahaan pada saat ini tidak dilakukan hanya 

sebatas untuk pemenuhan peraturan pemerintah semata namun menjadi investasi 

jangka panjang bagi perusahaan yang dapat secara konsisten dan berkelanjutan 

dalam pelaksanaannya. Banyak perusahaan besar di Indonesia yang telah 

menyadari pentingnya untuk dapat berkontribusi terhadap kesejahteraan 

masyarakat melalui kegiatan sosial ini salah satunya adalah PT Amerta Indah 

Otsuka. 

 Penelitian ini bertujuan untuk mengetahui proses implementasi kegiatan 

corporate social responsibility PT Amerta Indah Otsuka melalui yayasan yang 

didirikan yaitu Satu Hati Cerdaskan Bangsa. Untuk itu peneliti menggunakan 

CSR model dari Coombs dan Holladay. 

 Penelitian ini menggunakan metode penelitian studi kasus. Data diperoleh 

peneliti melalui wawancara mendalam subjek penelitian. Dari hasil penelitian 

dapat dipahami bahwa dalam proses implementasi program kegiatan tanggung 

jawab sosial perusahaan, pemilihan isu dan target yang tepat melalui scanning dan 

monitoring serta proses pengkomunikasian program menjadi hal paling 

dominan.serta konsistensi dalam menjalankan program menjadi hal yang sangat 

penting untuk mencapai hasil yang diinginkan oleh perusahaan melalui kegiatan 

yang diadakan. 

 

Kata kunci : corporate communication, corporate social responsibility,pocari 

sweat, yayasan satu hati cerdaskan bangsa 
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Analysis of Implementation Corporate Social Responsibility 

Program PT Amerta Indah Otsuka 

(Case Study Satu Hati Cerdaskan Bangsa) 

ABSTRACT 

By  :Rizky Novita Lestari 

   NIM : 11140110025 

  

Corporate social responsibility at this point is not only done just for 

compliance with government regulations alone, but became long-term investment 

for the company that can be consistently and continuously in its implementation. 

Many big companies in Indonesia that have realized the importance to be able to 

contribute to the welfare of society through social activity and one of them is PT 

Amerta Indah Otsuka. 

This research aim to determine the process of implementation of corporate 

social responsibility activities through Satu Hati Cerdaskan Bangsa Foundation. 

For the research purposes, researcher using CSR Model from Coombs and 

Holladay. 

This research uses case study method. Data was obtained through in-depth 

interviews the subject of research. The result of research can be understood that in 

the process of implementation of the program of the activities of corporate social 

responsibility, election of issues and appropriate targets through scanning and 

monitoring also the communicating process of the program becomes the most 

dominant of implementation. Consistency of the program can be seen from the 

establishment of a Satu Hati Cerdaskan Bangsa Foundation by corporate. This 

became the most important things in order to achieve the goals of program 

through the activities which was held under the auspices ot the Satu Hati 

Cerdaskan Bangsa Foundation. Management activitied under the auspices of the 

foundation is done professionally. 

 

 

Key words : corporate communication, corporate social responsibility, pocari 

sweat, yayasan satu hati cerdaskan bangsa 
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