[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

3,9 Miliar Orang di Dunia Telah Terhubung Internet. (n.d.). Retrieved
December 10, 2018, from cnnindonesia.com:
https://www.cnnindonesia.com/teknologi/20181210094556-
192-352374/39-miliar-orang-di-dunia-telah-terhubung-internet

Parasuraman, A., Valerie A, Leonarad L. Berry. (1985). A
Conceptual Model of Service and It’s Implication for Future
Research. Journal of Marketing, 41-50.

Ajzen, 1. (1991). The theory of planned behaviour. Organ. Behav.
Hum. Decis. 50, 179-211.

Ali, Faizan. (2016). Hotel Website Quality, Perceived Flow,
Customer Satisfaction, and Purchase Intention. Journal of
Hospitality and Tourism Technology, Vol.7 No.2, 213-228.

Ang, S, H., Chen, P., Lim, E., Tambyah. (2001). Spit the Difference:
Consumer Responses Towards Counterfeits. Journal of
Consumer Marketing, 219-235.

Babin, J, Barry., William R. Darden, Mitch Griffin (1994). Work and
or Fun: Measuring Hedonic and Utilitarian Shopping Value.
Journal of Consumer Research, 644-656.

Berkenalan dengan Layanan Streaming Musik, Spotify. (n.d.).
Retrieved  April 6, 2016, from macpoint.com:
https://dailysocial.id/post/apa-itu-spotify

Bai, Billy., Rob Law., Ivan Wan. (2008). The Impact of Website
Quality on Customer Satisfaction and Purhcase Intentions:
Evidence from Chinese Online Visitors. Internasional Journal
of Hospitality Management, 391-402.

Chen, Charlie, C., Leon, Steven., Nakayama, M. (2018). Converting
Music Streaming Free Users to Paid Subscribers: Social
Influence or Hedonic Performance. Internasional Journal of
Electronic Business, 128.

Davis F.D (1989). Perceived usefulness, perceived ease of use, and
user acceptance of information technology. MIS Q, 13, 319-
339.

Analisis pengaruh hedonic..., Nadira Amalia Syailendra, FB UMN, 2019



Definitions of Marketing. (n.d.). Retrieved October 2004, from
ama.org: https://www.ama.org/the-definition-of-marketing/

Demers, Elizabeth, A., Baruch Lev. (2001). A Rude Awakening:
Internet Shakeout in 2000. Review of Accounting Studies, 331-
359.

Djelassi, Souad., Deplhine Godefroit-Winkel, Mbaye Fall Diallo
(2018). Does Culture Affect The Relationship Among
Utilitarian Value and Non-Utilitarian Values, Satisfaction and
Loyalty to Shopping Centres?. Internasional Journal of Retail
& Distribution Management, 1153-1169.

Eid, R. (2015). Integrating Muslim Customer Perceived Value,
Satisfaction, Loyalty, and Retention in the Tourism Industry:

An Empirical Study. [Internasional Journal of Tourism
Research, 249-260.

Golden, M, E. (2014, December 11). The History of App Pricing and
Why Most App Are. Retrieved from flurry.com:
https://www.flurry.com/post/115189750715/the-history-of-
app-pricing-and-why-most-apps-are

Goldsmith, Elizabeth., Goldsmith, Ronald. (2015). Social Influene
and Suistainable Behavior. In Book, 127-154.

Gillespie, A., Krishna, M, Oliver., Olsen, K, and Thiel, M. (1999).
Online Behavior Stickiness. Online,
http://www2000.0gsm.vanderbilt.edu/

Hirschman, Elizabeth, C., Morris B. Holbrook .(1982). Hedonic
Comsumption:  Emerging  Concpets, Methods, and
Propositions. Journal of Marketing, 92-101.

Hsu, Lin., Wen-Hai Chih, Dah-Kwei Liou (2015). Understanding
Comminity Citizenship Behavior in Social Networking Sites:
An Extension of The Social Identification Theory. Industrial
Management & Data Systems, 1752-1772.

Fishbein. M, Ajzen, 1 (1975). Belief, Attitude, Intention and
Behavior: An Introduction to Theory and Research. Addison-
Wesley, Reading.

Hair, J.F., Black, W.C., Babin, B.J., Anderson, R.E., Tatham, R.L
(2010). Multivariate Data Analysis. Pearson.

Analisis pengaruh hedonic..., Nadira Amalia Syailendra, FB UMN, 2019



Holbrook, M.B & Hirshcman, E.C (1982). The Experimental Aspects
of Consumption: Consumer Fantasies, Feelings, and Fun.
Journal of Consumer Research, 132-140.

Hsiu-Sen  Chiang (2013). Continous Usage of Social Networking
Sites. Online Information Review, 85-857.

Huarng, Kun-Huang., Tiffany Hui-Kuang Yu. (2010). The Impacts of
Instructional Video Advertising on Consumer Purchasing
Intention on the Internet. Service Business, 27-36.

Indonesian Digital Report 2019. (n.d.). Retrieved February 9, 2016,
from  andilink:  https://andi.link/hootsuite-we-are-social-
indonesian-digital-report-2019/

Infocus Smartphone Siap Menggebrak Pasar Indonesia. (n.d.).
Retrieved January 1, 2015, from kompasiana.com:
https://www.kompasiana.com/sasaimoet/54f36¢77745513992
b6c752¢/infocus-smartphone-siap-menggebrak-pasar-
indonesia?page=all

John C. Mowen (2013). In The 3M Model of Motivation and
Personalilty: Theory and Empirical Applications to Consumer
Behavior. Springer Science and Business Media .

Jian Xu, Zilong Liu (2010). Study of Online Stickiness: Its
Antecendents and Effect in Repurchase Intention.
Internasional Conference on e-Education, e-Business, e-
Management, e-Learning. [1]

Jumlah Aplikasi yang Tersedia di Google Play Store. (n.d.). Retrieved
June 20, 2018, from teknologi.id:
https://teknologi.id/ulasan/jumlah-aplikasi-yang-tersedia-di-
google-play-store/

Kaonang, G. (2018, April 25). Spotify Hadirkan Sederet Fitur Baru
untuk Manjakan Pelanggan Gratisannya. Retrieved from
dailysocial.id: https://dailysocial.id/post/new-spotify-free

Kamins, Michael., Marks, Lawrence. (1987). The Effect of Framing
and Advertising Sequeincing on Attitude Consistency and
Behavioral Intentions. Advances in Consumer Research, 168-
T

Kelman, HC. (1958). Compliance, Identification, and Internalization:
Three Processes of Attitude Change. Journal of Conflict

Analisis pengaruh hedonic..., Nadira Amalia Syailendra, FB UMN, 2019



Resolutionr, 25, 51-60.

Kuo, Y., Wu, C., Deng, W (2009). The relationships Among Service
quality, perceived value, customer satisfaction, and post-
purchase intention in mobile value-added services. Computer
Human Behavior, 25, 887-896.

Kotler. P and Amstrong, G. (2014). In Principle of Marketing.
Pearson Limited Education.

Kotler. P and Philip Lane. (2015). In Marketing Management.
Pearson Limited Education.

Khoi, Nguyen, Huu., Tuu, Ho, Huy., Olsen, Svein, Ottar. (2018). The
Role of Perceived Values in Explaining Vietnamese
Consumers Attitude and Intention to Adopt Mobile
Commerce. Asia Pacific Journal of Marketing and Logistics.

Kim, Dan, J., Hwang, Yujong. (2009). A Study of Mobile Internet
Users Service Quality Perceptions from a user’s Ultilitarian
and Hedonic Value Tendency Perspectives. Information
Systems Frontiers, 409-421.

Kim, Sung-Bum., Sun, Kyung-A., Kim, Dae-Young. (2013). The
Influence of Consumer Value-Based Factors on Attitude-
Behavioral Intention in Social Commerce: The Differences

between High and Low Technology Experience Groups.
Journal of Travel and Tourism Marketing, 108-125.

Kim, H., Han, J. (2014). Why Smartphone Advertising Attracts
Customers: A model of Web Advertising, Flow, and
Personalization. Computer in Human Behavior, 256-2609.

Lee, Chen-Ying., Chih-Hsuan Tsao, Wan-Chuan Chang (2014). The
Relationship Between Attitude Toward Using and Customer
Satisfaction with Mobile Application Services. Journal of
Enterprise Information Management, 680-697.

Lee, Matthew, K, O., Cheung, Christy, Sia, Choon, Lim, Kai. (2006).
How Positive Informational Social Influence Affects
Consumers Decision of Internet Shopping?. Conference:
Hawaii Internasional Conference on Systems Science.

Lee, Seunghwan., Kim, Dae-Young. (2018). The Effect of Hedonic
and Utilitarian Value on Satisfaction and Loyalty of Airbnb
Users. Internasional Journal of Contemporary Hospitaliry.

Analisis pengaruh hedonic..., Nadira Amalia Syailendra, FB UMN, 2019



Lin J.C (2007). Online stickiness: its antecedents and effect on

purchasing intention. Behavior Information Technology, 507-
516.

Lin, Kurang-Yu., Lu, His-Peng. (2015) Predicting Mobile Social
Network Acceptance Based on Mobile Value and Social
Influence. Internet Research, 107-130.

Lin Lin, Paul Jen-Hwa Hu, Olivia R, Liu Sheng, Johnny Lee (2010).
Is Stickiness Profitable for Electronic Retailers?. Magazine
Comminicatons of the ACM, 132-136.

Liu, M, Tingchi;, Huang, Yu-Ying, Jiang, Minghua. (2007) Relations
Among Attractiveness of Endorsers, Match-up, and Purhcase
Intention in Sport Marketing in Chine. Journal of Consumer
Marketing, 358-265.

Lisa Schuster Kryzsztif Kubacki Sharyn (2016). Community Based
Social Marketing: Effects on Social Norms. Journal of Social
Marketing, 193-210.

Luarn, P., Lin, H,H. (2005). Toward an Understanding of the
Behavioral Intention to Use Mobile Banking. Computer in
Human Behavior, 973-891.

Lucas, Henry C., Spitler, V, K . (1999). Technology Use and
Performance: A Field Study of Broker Workstations.
Decisions Science, Vol 2.

Marcelo Royo-Vela, Paolo Casamassima (2011). The Influence of
Belonging to Virtual Brand Communities on Consumers
Affective Commitment, Satisfaction, and Word-of Mouth
Advertising. Online Information Review, 517-542.

Martin Fraering, Michael S. Minor (2013). Brand Loyalty: Customer
Satisfaction, Loyaltym and Fortitude. Journal of Service
Marketing, 334-344.

Mehran Nejati, Parnia Parakhodi Moghaddam (2013). The Effect of
Hedonic Value and Utilitarian Value on Satisfaction and
Behavioral Intention for Dining in Fast-Casual Restaurants in
Iran. British Food Journal, 115 (11).

Mingli Zhang, Lingyun Guo, Mu Hu, Wenhua Liu (2017). Influence
of Customer Engagement with Company Social Networks on
Stickiness: Mediating Effect of Customer Value Creation.

Analisis pengaruh hedonic..., Nadira Amalia Syailendra, FB UMN, 2019



Internasional Journal of Information of Management, 229-
240.

Mohammed Hossain and Shirley Leo (2009). Customer Perception on
Service Quality in Retail Banking East: The Cast of Qatar.
Internasional Journal of Islamic and Middle Eastern Finance
and Management, 338-350.

Muhammad Enamul Hoque, Nik Mohd Hazrul Nik Hashim,
Mohammad Hafizi Bin Azmi (2018). Moderating Effects of
Marketing Comminication and Finansial Consideration on
Customer Attitude and Intention to Purchase Islamic Banking

Products: A Conceptual Framework. Journal of Islamic
Marketing, 799-822

Muhammad Sabbir Rahman, Mahfuz Mannan, Muhammad Mahboob
Rahman (2018). The Intention to Quit Smoking: The Impact
of Suspectibility, Self-efficacy, Social Norms, and Emotional
Intelligence Embedded Model. Health Education, 96-110.

Muslim Amin, Zatila Yahya, Wan Faizatul, and Siti Zahora (2013).
Service Quality Dimensions and Customer Satisfaction
Empirical Study in The Malaysian Hotel Industry. Service
Marketing Quarterly, 115-125.

Norazah Mohd Suki (2018). Green Product Purchase Intention:
Impact of Green Brand, Attitude, Knowledge. British Food
Journal, 118(12).

Nugraha. F (2013, December 10). Apa itu in app purchase. Retrieved
from teknojournal.com: https://teknojurnal.com/apa-itu-in-
app-purchase/

Nunnaly, J.C., Bernstein, I, H. (1994). The Assesment of Reliability. .
Psychometric Theory, 248-292.

Overby, Jeffrey, W., Eun-Ju Lee (2006). The Effects of Utilitarian
Value and Hedonic Value Shopping Value on Consumer
Preference and Intentions. Journal of Business Research,
1160-1166.

Park, Jungkun., Sujin, Yang. (2006). The Moderating Role of
Consumer Trust and Experiences: Value Driven Usage of
Mobile Technology. Internasional ~Journal of Mobile

Analisis pengaruh hedonic..., Nadira Amalia Syailendra, FB UMN, 2019



Marketing, 24-32.

Paul C.S Wu, Gary Yeong-Yuh Yeh, Chieh-Ru Hsiao (2011). The
Effect of Store Image and Service Quality on Brand Image
and Purchase Intention for Private Label Brands..
Australasian Marketing Journal, 30-39.

Pengguna Internet Indonesia Tumbuh Berkat Smartphone. (n.d.).
Retrieved February 22, 2016, from cnnindonesia.com:
https://www.cnnindonesia.com/teknologi/20160222155236-
213-112610/pengguna-internet-indonesia-tumbuh-berkat-
smartphone

Pertama Kali, Jumlah Aplikasi iOS di App Store Turun. (n.d.).
Retrieved  April 10, 2018, from macpoint.com:
https://macpoin.com/121429/pertama-kali-jumlah-aplikasi-
10s-di-app-store-turun/

Prawira Fajarindra Belgiawan, Jan-Dirk Schmocker, Maya Abou
Zeid, Joan Walker, Satoshi Fujii (2017). Modelling Social
Norms: Case Study of Students Car Purchase Intentions.
Travel Behavior and Society, 12-25.

Racherla, P., W, Friskie. (2012). Perceived Usefulness of Online
Consumer Reviews: An Exploratory Investigations across
Three Services Categories. Electronic Commerce Research
and Application, 548-559.

Rolph E. Anderson, Srini S. Srinivan (2003). E-Satisfaction, E-
Loyalty: A Contingency Framework. Psychology and
Marketing, Volume 2.

Schiffman, L. G., Kanuk, L., and Wisenblit, J.L. (2010). In Consumer
Behavior. Pearson.

Sidik. F (2018, February 1). Pengguna Perangkat Mobile di Indonesia
Semakin  Tinggi, Ini  Datanya.  Retrieved  from
teknologi.bisnis.com:
https://teknologi.bisnis.com/read/20180201/101/733037/peng
guna-perangkat-mobile-di-indonesia-semakin-tinggi-ini-
datanya

Survei Kepemilikan Smartphone, Indonesia Peringkat ke-24. (n.d.).
Retrieved ~ March 4, 2019, from _ tekno.tempo:
https://tekno.tempo.co/read/1181645/survei-kepemilikan-
smartphone-indonesia-peringkat-ke-24

Analisis pengaruh hedonic..., Nadira Amalia Syailendra, FB UMN, 2019



Venkatesh, V., Brown, Sue., Goyal, S. (2014). Expectation
Confirmation in Information Systems Research: A Test of Six
Competing Model. Management Information Systems
Quarterly, 729-726.

Vita, B., Rinita, I, P. (2016). Pengaruh Perceived Benefits, Perceived
Risks, Hedonic Motivations, Psychological Factors, dan
Website Design Terhadap Online Buying Behavior . Jurnal
Bisnis dan Akuntansi, 147-158.

Wei-Tsong Wang, Wei-Tsong Yi-Shung Wang, En-Ru Liu (2016).
The Stickiness Intention of Group Buying Websites: The
Integration of the Commitment Trust Theory and e-Commerce
Success Model. Information and Management, 625-642.

Winarso, B. (2016, June 4). Berkenalan dengan Layanan Streaming
Musik, Spotify. Retrieved from dailysocial.id:
https://dailysocial.id/post/apa-itu-spotify

Wijayanto, Setyo, H. (2008). In Structural Equation Modeling dengan
Lisrel 8.8. Graha [lmu.

Wu, Chao-Ming. (2016). What Factros Affect People’s Stickiness on
the Social Network Site? The case of Facebook in Taiwan.
Key Engineering Material, 474-476.

Xiaoyu Yu, Sanjit Kumar Roy, Ali Quazi, Bang Nguyen & Yugqing
Han (2017). Internet Entrepreneurship and “the sharing of
information” in an Internet of Things context. Infernet
Research, 74-96.

Y. A. Huang, I Phau C. Lin (2010). Consumer Animosity, Economic
Hardship, and Normative Influence: How Do They Effect
Consumers Purchase Intention?. FEuropean Journal of
Marketing, 909-937.

Yaloz, B. (2015). Making it Stick: Why app Stickiness Matteres and
Top Tips to keep yours users. European Journal of Marketing,
909-937.

Yaloz, B. (2015, June 11). Why app Stickiness Matteres and Top Tips
to keep yours users. Retrieved from growmobile.com:
http://www.growmobile.com/blog/making-it-stick-whyapp-
stickiness-matters-and-top-tips-to-keep-your-users/.

Analisis pengaruh hedonic..., Nadira Amalia Syailendra, FB UMN, 2019



Yu, Hyun Soon., James J. Zhang, Dae Hyun Kim & Kenny K. Chen
(2014).  Servi ceived Value, Customer

acti mong Fitness Center
Behavior and

UNIVERSITAS
MULTIMEDIA
NUSANTARA

Analisis pengaruh hedonic..., Nadira Amalia Syailendra, FB UMN, 2019





