[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

Buku

Aaker, D. A. (2004). Brand Portfolio Strategy: Creating Relevance,
Differentiation, Energy, Leverage and Clarity. New York: A Division of
Simon & Schuster, Inc.

Lupton, E., & Phillips, J. C. (2008). Graphic Design Thinking: How to Define
Problems, Get Ideas, and Create Form. New York.

Phillips, B. J., McQuarrie, E. F., & Griffin, W. G. (2014). How Visual Brand
Identity Shapes Consumer Response. Psychology & Marketing, 31(3), 225-
236.

Sanders, T. (2002, January). Chapter 21: Brand Identity. Marketing for
Sustainability, 236-246.

Wheeler, A. (2009). Designing Brand Identity : An Essential Guide for the Whole
Branding Team (5th ed.). Hoboken, New Jersey, USA: John Wiley & Sons
Inc.

White, A. W. (2008). Advertising Design and Typography. Allworth Press.

Jurnal
Phillips, B. J., McQuarrie, E. F., & Griffin, W. G. (2014). The Face of the Brand:
How Art Directors Understand Visual Brand Identity. Journal of

Advertising, 43(4), 318-332.

iX

Perancangan identitas visual..., Vostino Immanuel Tanod, FSD UMN, 2019



Internet

Rogers, C. (20 nching a Sub-brand.

Warta Ek

IVERSITAS
LTIMEDIA
SANTARA

UN
MU
N U

X

Perancangan identitas visual..., Vostino Immanuel Tanod, FSD UMN, 2019





