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ABSTRAKSI

Brilianto merupakan brand yang ingin melestarikan budaya Palembang melalui desain
pakaiannya. Brand ini menggunakan kain jumputan dengan motif khas Palembang. Namun,
brand ini masih kurang dalam menunjukkan citra tersebut. Maka dilakukan perancangan
ulang brand identity Brilianto. Dimulai dengan mencari data melalui wawancara,
penyebaran kuisioner, studi eksisting dan studi pustaka. Setelah data didapatkan maka
dilakukan analisis data. Data yang telah dianalisis kemudian menjadi dasar untuk
brainstorming untuk penentuan dari konsep visual. Hasil dari brainstorming ditemukan 3
kata kunci yaitu Palembang, Modern, dan Authentic. 3 kata tersebut menghasilkan big idea
berupa Seeking an Authentic Palembang Heritage Modernly. setelah konsep visual didapat
dilanjutkan dengan mencari referensi visual dari 3 kata kunci tersebut kemudian
perancangan logo berbentuk geometris, sederhana dan mewah untuk merepresentasikan 3
kata kunci tersebut. Terakhir, implementasi logo ke berbagai media seperti stationary,
packaging, dan media promosi.

Kata Kunci : Brand lIdentity, Clothing Brand, Palembang
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ABSTRACT

Brilianto is a brand that wants to preserve Palembang culture through the design of its
clothes. This brand uses jumputan fabric with a typical Palembang motif. However, this
brand is still lacking in showing that image. Then a redesign of the Brilianto brand identity
was carried out. It starts with looking for data through interviews, distributing
questionnaires, existing studies and literature studies. After the data is obtained, data
analysis is performed. The data that has been analyzed then becomes the basis for
brainstorming for the determination of visual concepts. The results of the brainstorming
found 3 keywords, namely Palembang, Modern, and Authentic. The 3 words produced a
big idea in the form of Seeking an Authentic Palembang Heritage Modernly. after the visual
concept is obtained followed by looking for visual references from the 3 keywords then
designing a logo in the form of geometric, simple and luxurious to represent the 3 keywords.
Finally, the implementation of logos to various media such as stationary, packaging, and
promotional media.

Keywords : Brand Identity, Clothing Brand, Palembang
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