
Team project ©2017 
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP 

 

 

 

 

 

 

 

 

 

Hak cipta dan penggunaan kembali: 

Lisensi ini mengizinkan setiap orang untuk menggubah, 
memperbaiki, dan membuat ciptaan turunan bukan untuk 
kepentingan komersial, selama anda mencantumkan nama 
penulis dan melisensikan ciptaan turunan dengan syarat 
yang serupa dengan ciptaan asli. 

 

Copyright and reuse: 

This license lets you remix, tweak, and build upon work 
non-commercially, as long as you credit the origin creator 
and license it on your new creations under the identical 
terms. 



DAFTAR PUSTAKA 

Agarwal, R., & Prasad, J. (1998). A Conceptual and Operational Definition of 
Personal Innovativeness in the Domain of Information Technology. 
Information Systems Research, 9(2), 204-215. 
doi:10.1287/isre.9.2.204.Agarwal,	R.,	&	Prasad,	J.	(1998).	A	Conceptual	
and	Operational	Definition	of	Personal	Innovativeness	in	the	Domain	of	
Information	Technology.	Information	Systems	Research,	9(2),	204-215.	
doi:10.1287/isre.9.2.204.	

Damghanian,	H.	Z.	(2006).	).	Impact	of	Perceived	Security	on	Trust,	Perceived	Risk,	
and	Acceptance	of	Online	Banking	in	Iran.	Journal	of	Internet	Commerce,	
15(3),	214-238.	doi:10.1080/15332861.2016.1191052.	

Davis,	F.	D.,	Bagozzi,	R.	P.,	&	Warshaw,	P.	R.	(1989).	User	Acceptance	of	
Computer	Technology:	A	Comparison	of	Two	Theoretical	Models.	
Management	Science,	35(8),	982-1003.	doi:10.1287/mnsc.35.8.982.	

Kim,	E.,	Ham,	S.,	Yang,	I.	S.,	&	Choi,	J.	G.	(2013).	The	roles	of	attitude,	subjective	
norm,	and	perceived	behavioral	control	in	the	formation	of	consumers’	
behavioral	intentions	to	read	menu	labels	in	the	restaurant	industry.	
International	Journal	of	Hospitality	Management,	35,	203-213.	
doi:10.1016/j.ijhm.2013.06.008.	

Hasbullah,	N.	A.	(2016).	The	Relationship	of	Attitude,	Subjective	Norm	and	
Website	Usability	on	Consumer	Intention	to	Purchase	Online:	An	
Evidence	of	Malaysian	Youth.	Procedia	Economics	and	Finance,	35,	493-
502.	doi:10.1016/s2212-5671(16)00061-7.	

 Kim, E., Ham, S., Yang, I. S., & Choi, J. G. (2013). The roles of attitude, 
subjective norm, and perceived behavioral control in the formation of 
consumers’ behavioral intentions to read menu labels in the restaurant 
industry. International Journal of Hospitality Management, 35, 203-213. 
doi:10.1016/j.ijhm.2013.06.008. 

Lee, B. (2007). Consumer attitude towardvirtual stres and its correlates. Journal 
of Retailing and Consumer Services, 14(3), 182-191. doi: 
10.1016/j.jretconser.2006.07.001 

Liebana-Cabanilas, F., Luna, I. R., & Montoro-Rios, F. J.  (2015 User behaviour 
in QR mobile payment system: The QR Payment Acceptance Model. 
Technology Analysis & Strategic Mnagement, 27(9), 1031-1049. doi: 
10.1080/09537325.2015.1047757 

Parasuraman, A. (2000). Thechnology Readiness Index (TRI). Journal of Service 
Research, 294), 307-320. doi:10.1177/109467950024001  

Phonthanukitithaworn, C., Sellitto, C., & Fong, M. W. (n.d) (2016). A Study of 
Mobile Payment (M-Payment) Services Adoption in Thailand. 
Encyclopedia of Information Science and Technology, Third Edition, 731-
741. doi:10.4018/978-1-4666-5888-2.ch070 

Rogers, E. M. (2002). Diffusion of preventive innovation. Addictive Behaviors, 
27(6), 989-993. doi:10.1016/s0306-4603(02)00300- 

	

Analisis faktor-faktor..., Dicky Tanuwijaya, FB UMN, 2019




