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ANALISIS KONSEP INTERAKTIVITAS DI MEDIA BARU
MENURUT SALLY J DAN McMILLAN:
STUDI KASUS PADA AUTONETMAGZ.COM

ABSTRAK
Oleh : Muhammad Ikbal

Di era perkembangan teknologi informasi dan komunikasi, penggunaan
internet dalam bidang media pun semakin berkembang. Kini peran media
konvensional perlahan mulai tergantikan oleh media baru. Media baru dinilai
memiliki keragaman fitur dan fungsi yang berpengaruh kepada tingginya tingkat
interaktivitas di media baru. Keunggulan lain dari media baru yang tidak dimiliki
oleh media konvensional yaitu dapat terjadinya komunikasi dua arah yang
memungkinkan pembaca memberikan respon secara langsung. Penelitian ini
berfokus pada interaktivitas yang terjadi di Autonetmagz yang selanjutnya akan
peneliti coba kaitkan dengan konsep interaktivitas dari Sally J dan McMillan
(2006) yang membahas tiga konsep interaktivitas yaitu user to user interaction,
user to document interactivity, dan user to system interactivity.

Tujuan dari penelitian ini yaitu untuk mengetahui bagaimana konsep
interaktivitas di media baru dari Sally J dan McMillan yang diterapkan oleh
Autonetmagz. Pada penelitian ini peneliti menggunakan beberapa konsep yaitu
Media Massa, Media Baru, Interaktivitas di Media Baru, dan Computer Mediated
Communication (CMC). Penellitian ini merupakan penelitian kualitatif yang
bersifat deskriptif. Metode yang dipilih yaitu Studi Kasus dari Robert K. Yin
dengan paradigma post-positivistik. Sementara untuk pengumpulan data
menggunakan proses wawancara, observasi, dan studi dokumen.

Hasil dari penelitian ini menunjukkan bahwa Autonetmagz menerapkan
ketiga model dari konsep user to user interaction (feedback, responsive dialogue,
dan mutual discourse). Sementara di konsep interaktivitas kedua yaitu user to
document interactivity Autonetmagz hanya menerapkan satu model yaitu content
on demand. Dan di konsep interaktivitas yang ketiga yaitu user fo system
interactivity, Autonetmagz hanya menerapkan 1 model saja di website-nya yaitu
computer based interaction. Sementara human based interaction, dan adaptive
interaction mereka terapkan di media sosial mereka.

Kata Kunci : Media Baru, Tradisi Interaktivitas, Autonetmagz
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ANALYSIS THE CONCEPT OF INTERACTIVITY IN NEW
MEDIA BY SALLY J AND McMILLAN:
CASE STUDY AT AUTONETMAGZ.COM

Abstract
By : Muhammad Ikbal

In this global era of technology and communication, the use of the internet
on media is growing faster than we expected. Nowadays, the role of conventional
media slowly shifting to the new media. The new media seems to have more
variety in features and function that effects the increasing of New media activities.
The advantage of new media that other media type doesn’t have is, two ways of
communication that give the reader an opportunity to give response onsite. These
research is focusing on the activities that happened in Autonetmagz. Researcher
tries to see the connection between interactives concept by Sally J and McMillan
(2006) that elaborate about 3 interactivity concept, a user to user interaction, user
to document interactivity, and user to system interactivity.

The purpose of this research is to know how are the processes of the
interactivity concept that Autonetmagz applied to their readers. In this research,
the researcher used few concepts contains, Mass Media, New Media, Interactivity
on new media, and computer-mediated communication (CMC). This research is a
qualitative method with descriptive analysis. The method that the researcher used
is the case study from Robert K. Yin with the post-positivistic paradigm.
Meanwhile, for gathering the sources researcher used interviews technique,
observations, and document studies.

The result of this research shows that Autonetmagz is applying the 3 model of the
user to user interaction (feedback, responsive dialogue, dan mutual discourse).
Meanwhile, in the user to document interactivity, they applied the content on-
demand model. And in the third interactivity which is user to system interactivity,
Autonetmagz only applied one model on their website which is computer-based
interaction. Meanwhile human based interaction, and adaptive interaction that
they applied on their social media platforms.

Keywords: New Media, Tradition Interactivity, Autonetmagz
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