
Team project ©2017 
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP 

 

 

 

 

 

 

 

 

 

Hak cipta dan penggunaan kembali: 

Lisensi ini mengizinkan setiap orang untuk menggubah, 
memperbaiki, dan membuat ciptaan turunan bukan untuk 
kepentingan komersial, selama anda mencantumkan nama 
penulis dan melisensikan ciptaan turunan dengan syarat 
yang serupa dengan ciptaan asli. 

 

Copyright and reuse: 

This license lets you remix, tweak, and build upon work 
non-commercially, as long as you credit the origin creator 
and license it on your new creations under the identical 
terms. 



166 
 

DAFTAR PUSTAKA 

 

7 Fitur Ini Bikin Telegram Lebih Seru Digunakan daripada WhatsApp. (2018). 

Retrieved from idntimes.com website: 

https://www.idntimes.com/tech/trend/thalibarrifqi/7-fitur-ini-bikin-telegram-

lebih-seru-digunakan-daripada-whatsapp-c1c2 

Alton, L. (2017). Phone Calls, Texts Or Email? Here’s How Millennials Prefer To 

Communicate. Retrieved from forbes.com website: 

https://www.forbes.com/sites/larryalton/2017/05/11/how-do-millennials-prefer-

to-communicate/#248f2a446d6f 

Baker, R. K., & White, K. M. (2010). Computers in Human Behavior Predicting 

adolescents ’ use of social networking sites from an extended theory of planned 

behaviour perspective. Computers in Human Behavior, 26(6), 1591–1597. 

https://doi.org/10.1016/j.chb.2010.06.006 

Berapa Pengguna Aplikasi Telegram Dunia? (2017). Retrieved from katadata.co.id 

website: https://databoks.katadata.co.id/datapublish/2017/07/17/berapa-

pengguna-aplikasi-telegram-dunia 

Bhaskoro, A. T. (2014). Rangkuman Google Trends 2013: WhatsApp Masih Merajai 

Aplikasi Pesan Instan Yang Paling Banyak Dicari Orang Indonesia. Retrieved 

from dailysocial.id website: https://dailysocial.id/post/rangkuman-google-trends-

2013-whatsapp-masih-merajai-aplikasi-pesan-instan-yang-paling-banyak-dicari-

orang-indonesia 

Burnham, T. A., Frels, J. K., & Mahajan, V. (2003). Consumer switching costs: A 

typology, antecedents, and consequences. Journal of the Academy of Marketing 

Science, 31(2), 109–126. https://doi.org/10.1177/0092070302250897 

Cho, J. (2016). The impact of post-adoption beliefs on the continued use of health 

apps. International Journal of Medical Informatics, 87, 75–83. 

https://doi.org/10.1016/j.ijmedinf.2015.12.016 

Choi, J., Jung, J., & Lee, S. W. (2013). What causes users to switch from a local to a 

global social network site? the cultural, social, economic, and motivational 

factors of Facebook’s globalization. Computers in Human Behavior, 29(6), 

2665–2673. https://doi.org/10.1016/j.chb.2013.07.006 

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1992). Extrinsic and Intrinsic 

Motivation to Use Computers in the Workplace. Journal of Applied Social 

Psychology, 22(14), 1111–1132. https://doi.org/10.1111/j.1559-

1816.1992.tb00945.x 

Analisis pengaruh network..., Anindya Paramesti, FB UMN, 2019



167 
 

Deliusno. (2017). Telegram dan WhatsApp Sama-sama Pakai Enkripsi, Apa 

Bedanya? Retrieved from kompas.com website: 

https://tekno.kompas.com/read/2017/07/15/11110067/telegram-dan-whatsapp-

sama-sama-pakai-enkripsi-apa-bedanya-?page=all 

Editor. (2018). Jumlah Pengguna Internet Indonesia Paling Besar di Asia Tenggara. 

Retrieved from kumparan.com website: 

https://kumparan.com/@kumparantech/jumlah-pengguna-internet-indonesia-

paling-besar-di-asia-tenggara-1543316491867891765 

Gan, C., & Li, H. (2015). Understanding continuance intention of mobile instant 

messaging Motivators and inhibitors. Industrial Management & Data Systems 

Article Information : 

Gan, C., & Li, H. (2018). Understanding the effects of gratifications on the 

continuance intention to use WeChat in China: A perspective on uses and 

gratifications. Computers in Human Behavior, 78, 306–315. 

https://doi.org/10.1016/j.chb.2017.10.003 

Gao, L., & Bai, X. (2014). An empirical study on continuance intention of mobile 

social networking services network externalities and flow theory. Asia Pacific 

Journal of Marketing and Logistics, 26(2), 168–189. 

https://doi.org/10.1108/APJML-07-2013-0086 

Generasi Milenial Masuk Birokrasi. (2018). Retrieved from detik.com website: 

https://news.detik.com/kolom/d-4248409/generasi-milenial-masuk-birokrasi 

Ghazali, E., Mutum, D. S., & Woon, M. Y. (2018). Exploring player behavior and 

motivations to continue playing Pokémon GO. Information Technology and 

People. https://doi.org/10.1108/ITP-07-2017-0216 

Gong, X., Lee, M. K. O., & Liu, Z. (2015). Understanding the Effect of Tie Strength 

on Continuance Intention of Second-Generation Mobile Instant Messaging 

Services. Association for Information Systems AIS Electronic Library (AISeL). 

Hair, Joseph F; Black, William; Babin, Barry; Anderson, R. (2010). Multivariate 

Data Analysis. 

Hair, J. F., Black, W. C., & Babin, B. J. (2014). Multivariate Data Analysis. In 

Exploratory Data Analysis in Business and Economics. 

https://doi.org/10.1007/978-3-319-01517-0_3 

Harus Dicoba, Permainan Seru dengan Bot di Telegram! (2016). Retrieved from 

jurnalapps.com website: https://jurnalapps.co.id/harus-dicoba-permainan-seru-

dengan-bot-di-telegram-1721 

Haryanto, A. (2016). Menilik Pengguna Messenger di Indonesia. Retrieved from 

tirto.id website: https://tirto.id/menilik-pengguna-messenger-di-indonesia-ccjz 

Analisis pengaruh network..., Anindya Paramesti, FB UMN, 2019



168 
 

Hong, H., Cao, M., & Wang, G. A. (2017). The effects of network externalities and 

herding on user satisfaction with mobile social apps. Journal of Electronic 

Commerce Research, 18(1), 18–32. 

Hong, S. J., Thong, J. Y. L., & Tam, K. Y. (2006). Understanding continued 

information technology usage behavior: A comparison of three models in the 

context of mobile internet. Decision Support Systems, 42(3), 1819–1834. 

https://doi.org/10.1016/j.dss.2006.03.009 

Indonesian Telegram Messenger Users – Survey Report. (n.d.). Retrieved from Jakpat 

website: https://blog.jakpat.net/indonesian-telegram-messenger-users-survey-

report/ 

Kamilla, S. (2017). 5 Alasan Mengapa Orang Indonesia Lebih Suka Pakai WhatsApp. 

Retrieved from https://review.bukalapak.com/techno/5-alasan-mengapa-orang-

indonesia-lebih-suka-pakai-whatsapp-3513 

Karahanna, E., & Straub, D. W. (1999). The psychological origins of perceived 

usefulness and ease-of-use. Information and Management, 35(4), 237–250. 

https://doi.org/10.1016/S0378-7206(98)00096-2 

Katadata.co.id. (2018). Chatting, Aplikasi Paling Digemari Masyarakat Indonesia. 

Retrieved from katadata.co.id website: 

https://databoks.katadata.co.id/datapublish/2018/02/21/chatting-aplikasi-paling-

digemari-masyarakat-indonesia 

Kim, B., & Ph, D. (2011). Understanding Antecedents of Continuance Intention in 

Social-Networking Services. CYBERPSYCHOLOGY,BEHAVIOR, AND SOCIAL 

NETWORKING Volume, 14(4). https://doi.org/10.1089/cyber.2010.0009 

Kotler, P., & Armstrong, G. (2014). Principles of Marketing. Essex, England: 

Pearson. 

Lin, C.-P., & Bhattacherjee, A. (2008). Elucidating Individual Intention to Use 

Interactive Information Technologies: The Role of Network Externalities. 

International Journal of Electronic Commerce, 13(1), 85–108. 

https://doi.org/10.2753/jec1086-4415130103 

Lin, K. Y., & Lu, H. P. (2011). Why people use social networking sites: An empirical 

study integrating network externalities and motivation theory. Computers in 

Human Behavior, 27(3), 1152–1161. https://doi.org/10.1016/j.chb.2010.12.009 

Lind, Douglas; Marchal, William; Wathen, S. (2012). Statistical Techniques in 

Business & Economics (Fifteenth). New York: McGraw-Hill. 

Luo, W., & Lee, Y. C. (2015). Examining customer’s continuance intention toward 

mobile IM service from the perspectives of interaction and network externalities. 

Information (Japan), 18(1), 51–62. 

Analisis pengaruh network..., Anindya Paramesti, FB UMN, 2019



169 
 

Malhotra, N. K. (2010). Marketing Research. New Jersey, USA: Pearson. 

Malhotra, N. K. (2012). Basic Marketing Research. New Jersey, USA: Pearson. 

Margianto, H. (2017). Sejarah Internet di Indonesia dan Perannya Melengserkan 

Soeharto. Retrieved from kompas.com website: 

https://nasional.kompas.com/read/2017/09/12/15040091/sejarah-internet-di-

indonesia-dan-perannya-melengserkan-soeharto 

Oghuma, A. P., Chang, Y., Libaque-Saenz, C. F., Park, M. C., & Rho, J. J. (2015). 

Benefit-confirmation model for post-adoption behavior of mobile instant 

messaging applications: A comparative analysis of KakaoTalk and Joyn in 

Korea. Telecommunications Policy, 39(8), 658–677. 

https://doi.org/10.1016/j.telpol.2015.07.009 

Park, J. (2014). The effects of personalization on user continuance in social 

networking sites. Information Processing and Management, 50(3), 462–475. 

https://doi.org/10.1016/j.ipm.2014.02.002 

Perreault, W. D., Canon, J. P., & McCarthy, E. J. (2014). Basic Marketing: A 

Marketing Strategy Planning Approach. New York: McGraw-Hill. 

Pertiwi, W. K. (2017). Grup Chat Telegram Kini Bisa Tampung 30.000 Orang. 

Retrieved from kompas.com website: 

https://tekno.kompas.com/read/2017/10/26/11390027/grup-chat-telegram-kini-

bisa-tampung-30.000-orang 

Pertiwi, W. K. (2019). Separuh Penduduk Indonesia Sudah “Melek” Media Sosial. 

Retrieved from kompas.com website: 

https://tekno.kompas.com/read/2019/02/04/19140037/separuh-penduduk-

indonesia-sudah-melek-media-sosial 

Pratama, A. H. (2017). Laporan comScore: WhatsApp Adalah Aplikasi Mobile 

Terpopuler di Indonesia. Retrieved from techninasia.com website: 

https://id.techinasia.com/comscore-whatsapp-adalah-aplikasi-terpopuler-di-

indonesia 

Romdlon, N. (2016). 10 Keunggulan Telegram dibandingkan WhatsApp yang jarang 

orang tahu. Retrieved from brillio.net website: https://www.brilio.net/gadget/10-

keunggulan-telegram-dibandingkan-whatsapp-yang-jarang-orang-tahu-

1605055.html# 

Ryan, R. M., & Deci, E. L. (2000). Intrinsic and Extrinsic Motivations: Classic 

Definitions and New Directions. Contemporary Educational Psychology, 25(1), 

54–67. https://doi.org/10.1006/ceps.1999.1020 

Schiffman, L. G., & Wisenblit, J. L. (2015). Consumer Behavior. Essex, England: 

Pearson. 

Analisis pengaruh network..., Anindya Paramesti, FB UMN, 2019



170 
 

Setiawan, S. R. D. (2018). Hampir 90 Persen Penggunaan Internet di Indonesia untuk 

“Chatting.” Retrieved from kompas.com website: 

https://ekonomi.kompas.com/read/2018/02/19/171500926/hampir-90-persen-

penggunaan-internet-di-indonesia-untuk-chatting- 

Shapiro, C., & Katz, M. L. (2015). Network Externalities , Competition , and 

Compatibility. The American Economic Review, Vol. 75, No. 3 (Jun., 1985), 

(February 1985), 424–439. 

Strader, T. J., Ramaswami, S. N., & Houle, P. A. (2007). Perceived network 

externalities and communication technology acceptance. European Journal of 

Information Systems, 16(1), 54–65. 

https://doi.org/10.1057/palgrave.ejis.3000657 

SURVEI APJII : Penetrasi Internet di Indonesia Capai 143 Juta Jiwa. (2018). 

Retrieved from APJII website: 

https://apjii.or.id/content/read/104/348/BULETIN-APJII-EDISI-22---Maret-

2018 

Telegram Vs. WhatsApp: Which Messenger To Use? (n.d.). Retrieved from 

beebom.com website: https://beebom.com/telegram-vs-whatsapp-messenger/ 

Wang, W., Ngai, E. W. T., & Wei, H. (2012). Explaining Instant Messaging 

Continuance Intention: The Role of Personality. International Journal of 

Human-Computer Interaction, 28(8), 500–510. 

https://doi.org/10.1080/10447318.2011.622971 

Wang, X., & Qian, Y. (2015). Examining the determinants of users’ continuance 

intention in the context of mobile instant messaging: The case of WeChat. 2015 

International Conference and Workshop on Computing and Communication, 

IEMCON 2015. https://doi.org/10.1109/IEMCON.2015.7344464 

Winarso, B. (2016). Sejarah dan Fitur-fitur Andalan Aplikasi Telegram. Retrieved 

from dailysocial.id website: https://dailysocial.id/post/apa-itu-telegram 

Xu, D., & Hong, H. (2015). An Empirical Study on Continuance Using Intention of 

Mobile Social Apps. Association for Information Systems AIS Electronic 

Library (AISeL). 

Yang, Z., & Peterson, R. T. (2004). Customer perceived value, satisfaction, and 

loyalty: The role of switching costs. Psychology and Marketing, 21(10), 799–

822. https://doi.org/10.1002/mar.20030 

Zebua, F. (2017). Laporan DailySocial: Survey Instant Messaging 2017. Retrieved 

from dailysocial.id website: https://dailysocial.id/post/laporan-dailysocial-

survey-instant-messaging-2017 

Zhou, T. (2015). The effect of network externality on mobile social network site 

Analisis pengaruh network..., Anindya Paramesti, FB UMN, 2019



171 
 

continuance. Program, 49(3), 289–304. https://doi.org/10.1108/PROG-10-2014-

0078 

Zhou, T., Li, H., & Liu, Y. (2015). Understanding mobile IM continuance usage from 

the perspectives of network externality and switching costs. International 

Journal of Mobile Communications, 13(2), 188. 

https://doi.org/10.1504/ijmc.2015.067963 

Zhou, T., & Lu, Y. (2011). Examining mobile instant messaging user loyalty from the 

perspectives of network externalities and flow experience. Computers in Human 

Behavior, 27(2), 883–889. https://doi.org/10.1016/j.chb.2010.11.013 

Zikmund, W, Babin, B, Carr, J., & G. (2013). Business Research Methods. 

Zulfa, M. C. (2015). Analisis faktor pemilihan aplikasi chatting para pengguna 

smartphone android dengan menggunakan metode analytic hierarchy process. 

Disprotek, 6(1), 86–94. 

 

 

 

 

 

 

 

 

 

 

 

 

Analisis pengaruh network..., Anindya Paramesti, FB UMN, 2019




