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ABSTRAKSI

AJ Bakery & Cake merupakan sebuah toko roti dan kue yang telah berdiri selama
28 tahun. Melalui inovasi AJ Bakery & Cake mampu bertahan di tengah
berkembangnya toko roti dan kue sekarang ini. Di tengah perkembangan jaman
dan perubahan ke era digital AJ Bakery & Cake mengalami penjualan yang
stagnan karena segmentasi pasar yang sejak dulu adalah keluarga. Melihat ini AJ
Bakery & Cake harus melakukan pendekatan sehingga AJ Bakery & Cake dapat
memperluas segmentasi yang tidak hanya untuk keluarga tapi juga kalangan
muda. AJ Bakery & Cake memiliki image yang kuno dan tidak menarik sehingga
kalangan muda lebih memilih untuk datang ke kompetitor AJ Bakery & Cake.
Berdasarkan hal tersebut, perancangan ulang identitas visual AJ Bakery & Cake
perlu dilakukan agar AJ Bakery & Cake dapat mengkomunikasikan visi, misi serta
keunikannya. Pengumpulan data dilakukan melalui wawancara, observasi dan
penyebaran kuesioner. Hasil dari perancangan adalah AJ Bakery & Cake memiliki
identitas visual yang tepat dan dapat diaplikasikan pada AJ Bakery & Cake.

Kata kunci : (Perancangan, identitas visual, AJ Bakery & Cake)
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ABSTRACT

AJ Bakery & Cake was first established in 1990, through their remarkable
innovation, AJ Bakery & Cake is able to survive in the midst of other bakery and
cake shop rapid development. However in the rising of the digital era, AJ Bakery
& Cake was struggling with stagnant sales because of their market segmentation
is family oriented while in fact most of their customers are above 40 years old.
Derived from this issue, AJ Bakery & Cake has to approach new market
segmentation especially young people. AJ Bakery & Cake has an old-fashioned
and unattracive image for young people. It become the reason why they prefer AJ
Bakery & Cake competitors. Based on this matter, AJ Bakery & Cake needs to
redesign their visual identity so they can communicate their vision, mission and
unique selling point. Research was done through interview, observation and
questionnaire. As for result from this redesign process, AJ Bakery & Cake has
suitable visual identity and can be applied to their collaterals.

Keywords: (Redesign, Visual Identity, AJ Bakery & Cake )
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