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ABSTRAKSI

Ayam Goreng Suharti adalah restoran tradisional yang menyediakan menu ayam
goreng kremes yang sudah berdiri sejak tahun 1991 di kota Yogyakarta. Namun,
karena adanya kebingungan diantara masyarakat bahwa ada dua restoran yang
menggunakan nama “Suharti” menyebabkan masyarakat berpikir bahwa kedua
restoran ini adalah restoran yang sama. Selain itu restoran Ayam Goreng Suharti
adalah restoran yang dikelola langsung oleh Ibu Suharti itu sendiri. Langkah awal
yang akan dijalani adalah dengan membuat ulang kembali brand (rebranding)
dari yang sudah yang ada, yang kemudian nanti akan dibuat buku standarisasi
manual yang menjadi panduan restoran Ayam Goreng Suharti bagi pihak yang
nantinya akan menggunakannya. Diharapkan dengan adanya perancangan ini,
Ayam Goreng Suharti dikenal dan dibedakan oleh pesaingnya oleh masyarakat.

Kata kunci : rebranding, identitas visual, Ayam Goreng Suharti.
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ABSTRACT

Ayam Goreng Suharti is a traditional restaurant that provides a menu of fried
kremes chicken that has stood since 1991 in the city of Yogyakarta. However, due
to confusion amongst the public that there are two restaurants that use the name
"Suharti" make people think that these two restaurants are the same restaurant. In
addition, Ayam Goreng Suharti is a restaurant directly managed by Mrs. Suharti
itself. The first step that will be undertaken is to re-create the brand (rebranding)
from the existing ones, which will then be made a manual standardization book
that becomes the restaurant guide for those who will use it. It is hoped that with
this design, Ayam Goreng Suharti is known and distinguished by its competitors
by the community.

Keywords: rebranding, visual identity, Suharti Fried Chicken.

viii

Rebranding Melalui Perancangan..., Pricillia Tania, FSD UMN, 2018



DAFTAR ISI

LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT .....c.cccovenne. 1
HALAMAN PENGESAHAN TUGAS AKHIR ........cooiiiiiiiieii e v
KATA PENGANTAR ..ot sne st v
ABSTRAKSIH ...kt r e aneane s VII
ABSTRACT ..ttt r bbbkt nn b an e ab e bt b e Vi
DAFTAR IS . ...t IX
DAFTAR GAMBAR ... . e X
DAFTAR TABEL ..o XVIII
DAFTAR LAMPIRAN ... XIX
BAB | PENDAHULUAN ..ot 1
B Latar B@Enc . SR .......... S S ... . 1
B Rumusafiiiinsa] N S ... S S ... S .. . 3
SRR BatasanSSa oSS WU . SR .. B B ... . B 3
1.4.  Tujuan Tugas AKNIT ........cccoevieeiiiiiiiiieenieceesee e esrnesnaesaneeree e 4
1.5.  Manfaat Tugas AKRIT ......ccooeiiiiiiiieiieeceeeee e 4
BAB §l TINJAUAN PUSTARKA.... Reg®.... M. ... B R B 5
Al Bl . 4. L AR .Yy b A 5
2¢s FUNGSI Brand....... oo el b 5 s Bt e e ene S50 eue o Joithver e s anasetaineeasasaeane 7
8.3 Re&bfundirks®... K % . 0N 8 N RN 7
1

Rebranding Melalui Perancangan..., Pricillia Tania, FSD UMN, 2018



2.3.1.  Proses Rebranding ...............ccccccueeeeneeecieneeaiieiieeiieeie e 9

2.3.2. Strategi ReDranding ............ccceeecveeeeeeeeescieenieeiiaeieeeee e, 10

2.4. JBrand BQUIBPSTINNGNNGL........... Bitseessteaantesaannasasnntesantaashy e eeereeenrneeenneens 12
2.5. Brand POSItIONING .......ccccocuesueesiueeseesissessesissessssssssasssesssssssssenseesssessseens 15
2.6.  Brand PerSONQALILY ............ccouieiiieesieeeieeesiesisessissassasnsesasessssssseesssessseens 15
2.7,  Identitas VISUAl....coiiiiiiiiniiiiiiiiiiiieeesicee ettt 16
2.7.1.  Tujuan Identitas Visual .........c.cccceerieeriiiniieiiiesieeieesee e, 16
2.7.2.  Jenis-Jenis Identitas Visual ...........ccccerviriininiiniieninicieneee 17

2.8, TROTL LOZO. . iiiieiieiieeiieeeieesiee et esiee et esaeeeseeenaesnsaesnaesnsaesseeenseensnesnsaens 24
2.8. 1. TIPOGIafi......ooociiiiieiiiieiie et esieeeteeeteereesnneenaesnreeebeeeeaeenseenane e 25
2.8.2. R .......... K ............................. 33
2.8.3.  Image/ICONOZIAPAY .........ccvevvueeeeaneiaiieeieeieeeeeieeeie e, 44
2.8.4. SHAPE ..ottt 45
2.8.5.  Hierarchy and Scale................cccouuvueeeeveieeiieeeeiiieeiieeeieeeeieeennn, 45
2.8.6. Static vs Changeable .............ccououeeieeiiieaiiueeaiieeeieeinieeenieeenne, 46

B Grid.. ... T N ... D BN BT .. . 46
Y110, TeoriBSSEorariuiu . NN S BN ... B . W B 49
2.10.1.  Klasifikasi REStOran ............cocereeruieiierienieieeiee et sie e 49
BAB Il METODOLOGIH .....coiiiiiiieteeeeee et 51
3.1. Metodologi Pengumpulan Data ......c.......coooiiiiiiiniiii i, 51
3.1.2. Analisa Logo Ayam Goreng Suharti........ccc.occvveevcvieiniieeinnennne, 54
3.1.3. Vagiasi Produk...... g . .....commmm..ccoo it oeeeee . g oo e 54

3.2, ODBSIVAST...eiiiiiiieitteee ettt ettt st 56

X

Rebranding Melalui Perancangan..., Pricillia Tania, FSD UMN, 2018



3.3, Analisis Ayam Goreng SUharti .........cceecciireeniienieeniienieeieeeie e 62

33.1.  Analisis SWOT ..o 62

3.4. gKuisiofiSiNeeE .. ......... W ..................... 64
34.1. Analisis KUISIONET ......eouterieeierienieeieeienieeniestesieensesteeneeeneenneene 66

3.5, Focus DiSSCUSTON GFOUD ...cccuueesiesasiueeasuesasiuessssesssnsessissessssesssnseesnsseesns 74
3.6. Analisis Kasus SEJENIS ........c.eovuiiiiuierieriiieniieenieesreeiseesneenseessnesseennneenne 75
3.7, ANALISIS APttt ettt et e eesnae s e e nnee e 76
3.7.1. PUOAUCE ...ttt 77
3.7.2 Price .. Y . ... e oo 77
373 ... . ...................... 78
3.7.4. PrOMOTION.......coccuiieiiieiii et 78

3.8.  Analisis KOMPELILOT ....eeruieiiieiieeiieiieeieeeeie ettt 78
3.9. Metodologi Perancangan...........cccceevveeeiieniienieenieeieenieeieesre e 83
3.9.1. Perancangan Logo........ccccvvveiiiieiiieeieeceeeee e 85
BAB 4 KONSEP PERANCANGAN. ..ottt ittt ane e 87
SN  Konsep [REEENCariiiy. . T .. S S B . 87
4.1.1.  Tujuan Perancan@an ............cccceecueeeieeriieereeniresoreesnessseesseesneens 87
4.1.2. Piratcgi PEEERcanSQimy....... W ... W ............. . "W ... 88
4.1.3. Perancangan ............ccceeeviieeiiieeiiee e 92
4148  Mind Mappifes... AN Sf. L. 0 H N el 92
4.1.5. Br@instorging . 4..... JLER.....0em.... . R.B.... . Q... EX....... 93
4.1.6. Maoadboardg........q..q......ongms.......d......... Qoo ...coodleeeneennn. 95
4.1.7. Studi EXISTING ....vvieeiiieeiieceeee e e e 95

xi

Rebranding Melalui Perancangan..., Pricillia Tania, FSD UMN, 2018



D

Rebranding Melalui Perancangan..., Pricillia Tania, FSD UMN, 2018



DAFTAR GAMBAR

GaAMDAL 2.1, LOQOLYPE .....veeieeeiiiieaieeeieeeeeeiieeeeeesseesnaesseessseassessssanseensseenseessnesseens 18
Gambar 2.2. LOHEFMATK ........cccooeriiieiiiieiesieeiesiesteaiessesseensesatesseansteneenseensesarenee 19
Gambar 2.3. SYMDOL ................ccoo ottt s et e sae et e snaesanaesta e e eereenseens 19
Gambar 2.4. Pictorial SYMDOL ..............c..oocuiimieeiieiiieeieesiisessiessesassessessseeseneeseens 20
Gambar 2.5. ADSIract SYMDOL. .........cccviiiiiiiiiiieiiescieeieesiieesaeessessseessesesteseseeseens 20
Gambar 2.6. Nonrepresentational SYmbBOL ..................cccoeeeeeeeieeeiieesiaaineenieennns 21
Gambar 2.7. CAALACIET ICOM ........ovueeiueiiieieiiieiesiesieeie et sae st et 21
Gambar 2.8. Combination MaArK ..............ccccceeveioeieineaiesieiesiesieeeeseeie e, 22
Gambar 2.9. EMBIEM ...............cccooiiiiiiiaiiisieiiesiesieee ettt 22
Gambar 2.10. BlACKIGHEF ..........c.cocueiueiiiieiaiiieiiesiesteie e 25
Gambar 2.11. Old SEYLe........ocueeeeiieiiiiieieeeeeeee et 26
GaAMDBAT 2,12, JHALIC ..o 26
Gagllir 2.13. Scrifii ... S . ........... A ... . . .......... . 27
Gambar 2.14. Transitional ...........ccc......c.ioiviniiiiiiiie ittt 28
Gallliiir 2.15. MoqERE ... N N . S ... BN Y B 28
Gambar 2.16. SGUATE SeFifecccu......oiiiieiine e eresineeeneeissssnasenseesensessasasasasanasseseesnnes 29
GambaIT" s Scrif.... M. 0., ... LU 29
Gagnbar 2. 18 45eriL....5 . - - S - - - - f - G -~~~ 5l - v+ 30
Gambar 2.19. Warna PriMer........c.ceccveeerieeeiieeeiieeerieeesreeesreeesseessseesssseessssessnnns 34
Gambar 2.20. Warna SeKUNAer...........coioiiiiiiiiiiiiieeeeieesiie ettt 35
Gdigbhr 2.2 . WarngTrsier A& ... K. L..... T A ... 3 A 35
Gambar 2.22. Hue,saturation, dan VAlUe ...............cccoeevvvvveiiiiiiieeiiieeeieeeeeeeennnn, 36

Xiii

Rebranding Melalui Perancangan..., Pricillia Tania, FSD UMN, 2018



Gambar 2.23. MCA.....oiiiiieitieieeite sttt stk ettt sttt ettt 40
Gambar 2.24. CREELOS .....uevueeteriertieieiieeteste et sttesteetesatesne e beeeeeseeetesieenseensesaeenee 41
GaMDAr 2.25. TOZO'S ..eeeiieiiieiitieeti e et eeieeeiteestteesseessaeeseessneanseesnsesasaenseeanseenssesnseens 41
Gambar 2.26. Taco Bell .......cccoiiiiiiiiiiiiiiieeeee e 42
Gambar 2.27. Captain D’S..........cociiiiieiieiiieenieenieesiaeenteesaeesseessseesseesseasseessneenseens 42
Gambar 2.28. ChiPOtle ......ciiiiiiiiiiiieiieiie et eiteesaeesteesiaeeseesnaesseesnnesntensneenseens 43
GambaAr 2.29. AW ...ttt sttt et e e beeae st ane e ettt aee e 43
Gambar 2.30. SKItIES .......coiuieiiiieiieie et e 44
Gambar 2.31. Taco Del Mar ......c..cooouiiiiiiiiiiiiiiieieie et 44
Gambar 2.32. GOIAen SECiON ..........cccccouuieiieieiiiesieseeieseesie et 47
Gambar 2.33. Single-Column GFId ...........ccccveeeeeicueeiiesiaeieeieeeeeeieeeieesve e 47
Gambar 2.34. Multi-Columm GFId.............cceevveeiieiceeeciieeiieiiesieeeeeeee e sve e 48
Gambar 2.35. Modular GFid ............cccoccuevoeeiiiiiiiniiiiieiieetese et 49
Gambar 3.1. Wawancara dengan Pak Mardi...........cccceevevveeniieeniieiniieciee e 53
Gambar 3.2. Menu Ayam Goreng Suharti ........occveeeeiieiiiieeeiiie e csiee e 55
Gambar 3.3. Menu Ayam Goreng Ny.Suharti(2)........cccceeeieiienciiinieniieiienieeneens 56
Gambar 3.4. Restoran Ayam Goreng Suharti cabang Villa Melati Mas............... 56
Gambar 3.5. Restoran Ayam Goreng Suharti cabang Villa Melati Mas............... 57
Gambar 3.6. Restoran Ayam Goreng Suharti cabang Kebon Jeruk...................... 58
Gambar 3.7. Interior Ruangan Ayam Goreng Suharti cabang Kebon Jeruk......... 58
Gambar 3.8. Interior Ayam Goreng Suharti Grand Western Hotel ...................... 59
Gambar 3.9. Interior Ayam Goreng Suharti Grand Western Hotel(2).................. 59
Gambar 3.10. Restoran Ayam Goreng Suharti Yogya...cc..cccveveeiernieeeiiiieaineeenne, 60

X1V

Rebranding Melalui Perancangan..., Pricillia Tania, FSD UMN, 2018



Gambar 3.11. Interior Ayam Goreng Suharti YOZYa..........cccevvveerienieeiienreennens 60
Gambar 3.12. RUMUS SIOVIN c..oooveriiiiiiiieieeie ettt 65
Gambar 3.13. DIia@ram ©.......cooiieiiiiiieiie ittt esreesiteereesnaesebeeeeeeenreensneeaseens 67
Gambar 3.14. DIQGIam 2.......ccccuerieeiiienieeiieesieenseesseesseessneasseesssessssessssenseesseesnseens 68
Gambar 3.15. DIaGram 3............coiiiiiiieiieiiieenieenieesneesseessaeaseesssessseessessseesseessseens 68
Gambar 3.16. DIiagram 4 ......ccoiiiiiieeiieiieeieirte et esaeeseessaeeseesssesnseessaeastenseeeseens 69
Gambar 3.17. DIQGIam 4 ........cccueiieeiiieiieeiieenieenseesaeesseessneasseesssessssessssssstenseesseens 69
Gambar 3.18. DIaGram 6.......cccuveruiieiiieiieiiieiieeieesieeteesieeeseessaessseesseeenseessaesnseens 70
Gambar 3.19. DIQGIAM 7 ..eeiueeioieeriieeiieesieeiteeneeenseessseesseessaeaseesssesssassseeesseesseesseens 71
Gambar 3.20. DIagram 9.........cccooviieiiieiieiiieeeieeiteeseeeiseesaeesseesssessseensseeseessnesseens 72
Gambar 3.21. DIa@ram 10........cccoviieiiieiieiiiienieeiieseeeiteesteeteeseeeieeseeeeseessneeseens 72
Gambar 3.22. Diagram T ....ocooiiiiieiieeiieesieeee e e 72
Gambar 3.23. DIagram 12........ccooiiiiiiieeiiieeieeeeee et 73
Gambar 3.24. Focus DisScusion Group 1 ..........ccceeeveeeeveeeiieeeeiieeniieenieesnvee e 75
Gambar 3.25. FOCUS DiSSCUSTON 2.............eeeevreesiueeeerseniuesssseenseesnseesssseesssseesnnns 75
Gambar 3.26. Logo Maicih BoDb ..........ccooiiiiiiiiiicee e 76
Gambar 3.27. Logo Maicih Reza dan ATi€ ........c.ccc.ooeivieviiieiieiieiieesieiereennee e 76
Gambar 3.28. Ayam Goreng Ny.Suharti.........ccccoeoiiiiiieiiiiiieniieiisee e 79
Gambar 3.29. Ayam Mbok Berek .........ccccoveiiiiiiiiiiiiieeee e 80
Gambar 3.30. Ayam Mbok Berek(2) sue..oooo ot eeeeiieeeeeii e B e 80
Gagnhar 3.30. AKK o .. ... oo ool - - -~ M-+ gl e eeeen 82
Gambar 3.32. Ayam Goreng Pemuda ..........cccoeviiieiiiiniiieieeeee e 82
Gahtghr 4. R MEnd MaRpingeth.... LNE...... N..... 0=l ... % ... el ... 93

XV

Rebranding Melalui Perancangan..., Pricillia Tania, FSD UMN, 2018



Gambar 4.2. Brain STOFMENG ...........cccueeeueeieeeieeieesiisneeeeeeeseesseseseesseeseessseenseens 94
Gambar 4.3. Moodboard........................ccccoviiiiiiiiiieeeseetie e 95
Gambar 4.4. Referensi Ibu Suharti.............coceiiiiiiiiiiniinienicee 96
Gambar 4.5. Referensi Bunga Padma ............ccoooiiiiiiiiiniiiiiiiieceecie e 96
Gambar 4.6. Referensi POSe ¥4 .......cooiiiiiiiiiiiiiiiieiiece e 97
Gambar 4.7. SKEtSA 1 ...eiuiiiiiiiiiiiiieiecee ettt ettt et st e sbe e b sttt 98
Gambar 4.8. SKEESA 2 ........c.ooiiiiiirieiieeieetienteeitesttesteeteeneesteesesneesneensesntenseenseeneenee 99
Gambar 4.9. SKELSA 3 ... .ottt sttt 99
Gambar 4.10. SKESA 4 ....coiuiiiiiieiieieeiene et site sttt e st estestesteeneentesbeeneeseeenseennens 100
Gambar 4.11. SKEESA S .....c..o oottt ettt et 100
Gambar 4.12. DIItal L..........cccieiiiiiieiieiie ettt 101
Gambar 4.13. Digital 2.....coiieiieeiiieeieeieecieesiee ettt ettt neees 102
Gambar 4.14. Final Artwork Bunga Padma.............ccccoevviiniiiiniiiiieciee e 102
Gambar 4.15. SKetSA 6 .....ooouiiiiiiiiiiiiiiieeeeee e 103
Gambar 4.16. SKEtSA 7 ......coieiiiiiieiiieeite et 103
Gambar 4.17. Digital 4 .......cooouiieiieieiiee ettt steesaee e caeessa et e ereasnnaanbeenenas 104
Gallili- 4.18. Dig[iSlls ... JU. .. NS .. ... B S . 105
Gambar 4.19. Final Artwork Tbu Suharti .........ccccoecoiiiiiiiiiiniiieieseseeee 105
Gambar 4.20. SKetsa 8 .....coouiiiiiiiieiieeeeeee e 106
Gainbir 4 PLEDigBal OR ... Bews.... B ... Bome.... B ... B R 106
Gagihar 4.28 - Rigital 8....qum ... e e e R o R e v oo o i veeeeee 107
Gambar 4.26. Final Artwork Logotype......ccccvveeciiieeiiiecieeeie e 107
Gahtghr 4. . FinallOfo... ... L. N... el ... % ... el .. 108

XVvi

Rebranding Melalui Perancangan..., Pricillia Tania, FSD UMN, 2018



Gambar 4.28. Color Pallete .............cccccoveeiiioiiniiiiiinneenieiiisieeeeeeeese e 109
Gambar 4.29. Color Breakdown .................cccoccovuioiiiianieniisiieeeeseeeseseeinn 110
Gambar 4.30. Typography USAZE .............cccccueeceesuescueeseesireeseessseenseenneenseenenes 110
Gambar 4.31. Konfigurasi LOZO0 ....cccueeruieriiiiiieiieeiiieiieeiieeeeenieesne e eee e 111
Gambar 4.32. Clear SPACE .............cccouuveiiieeeeeeciesiesireeeeesiseesssesseesssesnseeseenenes 112
Gambar 4.33. SUPETIafiS . ..ooiiiiiiieiiiiieeieciie et estteeteesreesseenseesnneennaesnneenseenenes 113
Gambar 4.34. Brand Identity RULES ...........c..ccoueeeueeceescueeieeeiieeiiesireesaesiaeeseenenes 114
Gambar 4.35. Brand Identity RUIES (2) .....c.ccoeeeeueevueeaiieiieeieesieeeeeeeieenee e 114
Gambar 4.36. SUPETEIATIS .eeevvieeiiieeiieeeiieeeitieeasiteeeiteeeasuneesseeesseessseesenseesnnseenns 115
Gambar 4.37. SUPETZIafiS (2)....ccceeerieeiieiiieeiieeiieenieesseeseessseasseesseeeseenseesseensnes 116
Gambar 4.38. Visual System COMPONEAL ...........c..oceeeeeeesieaneeeeeeareeeireeeeeaeenenes 116
Gambar 4.39. Company DOCUIERLS ............cccueeeiureecereeaciieeeiieeeiieeeieeenaeesnaeeens 117
Gambar 4.40. Company DOCUMENLS (2) ....ceceueeeieeeeiieeeiieeeiieeeieeesieeesveesieeeens 117
Gambar 4.41. Employee Periferals ..............ccuuucvveeceeeeiieeeeiieeeiieesiieeesieeenveeens 118
Gambar 4.42. Employee Periferals ...........ccccooucueeeeeciveesieeiaeieeneeeeisasisaasseenenns 118
Galli 4.43. OutiSu...... S N ... DU BN B Y. ... ... 119
Gambar 4.44. COMMUNICALION .......cc.ccveeneiiiiniiiaiiisieeaee e et 119
Gambar 4.45. Merchandise..............cccooenueiiiiiiieaniisieeiiee e 120
Gambar 4.46. MerchandiSe (2) .......ouveeeecueeeeieeeiieeete ettt 120
Gainbir 4 B Vet hariifle (... R ... S B ... B 0. ... . By 121
Gambar 4.48. MerchandiSe (4) ....ccccouveeemeeieneeeeeiisssssereessssssseeesssesenseesnsseesseenns 121

xvil

Rebranding Melalui Perancangan..., Pricillia Tania, FSD UMN, 2018



vveenn 127

ceveeenn 130

I IVERSITAS

N
U
U

TIMEDIA
ANTARA

L
S

U
M
N



IVERSITAS
LTIMEDIA
SANTARA

UN
MU
N U

Rebranding Melalui Perancangan..., Pricillia Tania, FSD UMN, 2018

e XXVIHI





