[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

Arnston, A. (2012). Graphic design basics, Sixth Edition. Boston, USA.
Wadsworth.

Belch, G.E. & Belch, M. A. (2003). Advertising and promotion : an integrated
marketing communication perspective, Sixth Edition. New York : The
McGraw-Hill Companies.

Cullen, K. (2005). Layout workbook. USA : Rockport Publisher, Inc.

Fatima, F.N.D. (2016). Teori analisis SWOT. Yogyakarta : Quadrant.

Geracy & Lounsbury. (1993). Marine mammals ashore. United States.

Juwito. (2008). Public relations. Surabaya: UPN Press.

Klingemann, H., Rommele, A. (2002). Public information campaign & opinion
research. Thousand Oaks: Sage Publications.

Konstant, T. (2011). Ten rules of copywriting. London : Hodder Education.

Kumar, R. (2011). Research methodology: a step-by-step guide for beginners.
Sage, New Delhi.

Landa, R. (2011). Graphic design solutions. USA : Planet Friendly Publishing.

Larson, C.U. (1992). Persuasion, reception, and responsibility. California :
Wardsworth Publishing Company.

Male, A. (2007). Illustration : A theoritical & contextual perspective.
Switzerland : AVA Publishing VA.

Nawawi, Hadari & M. Martini Hadari. (1992). Instrumen penelitian bidang

sosial. Yogyakarta : Gadjah Mada University Press.

116

Perancangan Visual Kampanye..., Rika Mandasari, FSD UMN, 2018



Venus, A. (2004). Mana eorertis dan praktis dalam

Simbiosa Rekatama

117

Perancangan Visual Kampanye..., Rika Mandasari, FSD UMN, 2018





