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ABSTRAKSI 

Panties Pizza merupakan restoran pizza yang sudah berdiri dari tahun 2013. 
Panties Pizza didirikan oleh orang yang berasal dari daerah Solo. Panties Pizza 
yang awalnya hanya memiliki cabang disekitar daerah Jawa Timur, saat ini telah 
memiliki 45 cabang yang berada di pulau Sumatera, Batam, Jawa, Bali, Lombok, 
Kalimantan. Keunikan dari Panties Pizza adalah pada bentuknya yang unik karena 
bisa dilipat, varian rasanya yang beragam, dan juga keju mozarellanya yang 
sangat meleleh. Namun karena Panties Pizza adalah restoran yang masih 
berkembang, maka masih banyak masyarakat yang belum tahu tentang Panties 
Pizza. Selain itu masih belum banyak media yang digunakan oleh Panties Pizza 
untuk mempromosikan produknya. Maka dari itu dibutuhkan media promosi yang 
menarik dan sesuai dengan penerapannya bagi Panties Pizza. 

 

Kata kunci : (Pizza, Panties Pizza, Calzone, Pizza Lipat) 
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ABSTRACT 

 
Panties Pizza is a pizza restaurant that has been established from 2013. Panties 
Pizza was founded by people who come from Solo. Panties Pizza which initially 
only has branches around East Java, currently has 45 branches located on 
Sumatra, Batam, Java, Bali, Lombok, Kalimantan island. The uniqueness of 
Panties Pizza is in the shape, because it can be folded. The taste of the variants 
has a variety, and also its melted mozarellas cheese. Because Panties Pizza is a 
restaurant that still growing, so there are still many people who don’t know about 
Panties Pizza. In addition, there still not much media used by Panties Pizza to 
promote its products. Therefore it takes an attractive media campaign and in 
accordance with its application for Panties Pizza. 

 

Keywords: (Pizza, Panties Pizza, Calzone, Fold Pizza)  

 

Perancangan Promosi Panties..., Sheila Loeshandra, FSD UMN, 2018



ix 
 

DAFTAR ISI 

LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT .................... II	

HALAMAN PENGESAHAN SKRIPSI ............................................................ IV	

NAMA DAN GELAR DOSEN. .......................................................................... IV	

KATA PENGANTAR .......................................................................................... V	

ABSTRAKSI ...................................................................................................... VII	

ABSTRACT ....................................................................................................... VIII	

DAFTAR ISI ........................................................................................................ IX	

DAFTAR GAMBAR ......................................................................................... XII	

BAB I PENDAHULUAN ...................................................................................... 1	

1.1.	 Latar Belakang .......................................................................................... 1	

1.2.	 Rumusan Masalah ..................................................................................... 3	

1.3.	 Batasan Masalah ........................................................................................ 3	

1.4.	 Manfaat Tugas Akhir ................................................................................ 5	

1.5.	 Manfaat Tugas Akhir ................................................................................ 5	

BAB II TINJAUAN PUSTAKA ........................................................................... 7	

2.1.	 Media ......................................................................................................... 7	

2.2.	 Promosi ................................................................................................... 13	

2.1.1.	 Tujuan Promosi ............................................................................ 14	

2.1.2.	 Komponen Promosi ...................................................................... 15	

Perancangan Promosi Panties..., Sheila Loeshandra, FSD UMN, 2018



x 
  

2.1.3.	 Proses Merancang Promosi .......................................................... 16	

2.1.4.	 Strategi Promosi ........................................................................... 17	

2.1.5.	 SWOT ........................................................................................... 19	

2.1.6.	 STP ............................................................................................... 20	

2.2.	 Komunikasi ............................................................................................. 22	

2.2.1.	 Bentuk Dasar Komunikasi ........................................................... 23	

2.2.2.	 Tujuan Komunikasi ...................................................................... 23	

2.2.3.	 Manfaat Komunikasi .................................................................... 23	

2.2.4.	 Proses Komunikasi ....................................................................... 24	

2.2.5.	 AIDA ............................................................................................. 24	

2.2.6.	 Strategi Komunikasi Pemasaran .................................................. 26	

2.3.	 Media Komunikasi .................................................................................. 26	

2.4.	 Desain Komunikasi Visual ...................................................................... 30	

2.4.1.	 Teori Desain ................................................................................. 30	

2.4.2.	 Unsur – Unsur Desain .................................................................. 32	

2.4.3.	 Layout ........................................................................................... 34	

2.4.4.	 Typography .................................................................................. 40	

2.4.5.	 Photography ................................................................................. 42	

2.4.8.	 Teori Ilustrasi ............................................................................... 48	

BAB III  METODOLOGI .................................................................................. 51	

3.1.	 Metodologi  Pengumpulan Data .............................................................. 51	

3.1.1.	 Wawancara ................................................................................... 51	

3.1.2	 Kuesioner ...................................................................................... 55	

Perancangan Promosi Panties..., Sheila Loeshandra, FSD UMN, 2018



xi 
 

3.1.3.	 Observasi ...................................................................................... 60	

3.1.4.	 Analisis SWOT ............................................................................ 61	

3.1.5.	 Analisis STP ................................................................................. 62	

3.1.6.	 Studi Eksisting ............................................................................. 64	

3.2.	 Metodologi  Perancangan ........................................................................ 65	

BAB IV ................................................................................................................. 69	

4.1.	 Perancangan ............................................................................................ 69	

4.1.1.	 Mindmapping ............................................................................... 70	

4.1.2.	 Brainstorming .............................................................................. 71	

4.1.3.	 Perancangan Visual ...................................................................... 74	

4.2.	 Analisis .................................................................................................... 76	

4.2.1.	 Media Utama ................................................................................ 77	

4.2.2.	 Media Pendukung ......................................................................... 85	

4.3.	 Budgeting .............................................................................................. 105	

BAB IV ............................................................................................................... 108	

5.1.	 Kesimpulan ........................................................................................... 108	

5.2.	 Saran ...................................................................................................... 109	

DAFTAR PUSTAKA ....................................................................................... XIV	

LAMPIRAN A ................................................................................................ XVII	

Perancangan Promosi Panties..., Sheila Loeshandra, FSD UMN, 2018



xii 
 

 

DAFTAR GAMBAR 

Gambar 2.1. SWOT ..............................................................................................15 

Gambar 2.2. Element of Line.................................................................................24 

Gambar 2.3. Color Hue-Tint-Shade......................................................................26 

Gambar 2.4. Jenis Media........................................................................................30 

Gambar 2.7. Layout Design...................................................................................33 

Gambar 2.8. Typeface Alphabet............................................................................34 

Gambar 2.9. Serif and Sans Serif..........................................................................35 

Gambar 2.10. Camera Angels...............................................................................41 

 

Gambar 3.1. Wawancara ......................................................................................45 

Gambar 3.2. Rumus Slovin...................................................................................46 

Gambar 3.3. Perhitungan Rumus Slovin...............................................................47 

Gambar 3.4. Diagram Usia....................................................................................47 

Gambar 3.5. Diagram Segmentasi Behaviour.......................................................48 

Gambar 3.6. Diagram Awareness Panties Pizza....................................................48 

Gambar 3.7. Diagram Keungglan Panties Pizza....................................................49 

 

Gambar 4.1. Mindmapping Panties Pizza..............................................................60 

Gambar 4.2. Big Idea.............................................................................................61 

Gambar 4.3. Brainstorming Lupa Waktu...............................................................62 

Perancangan Promosi Panties..., Sheila Loeshandra, FSD UMN, 2018



xiii 
 

Gambar 4.4. Brainstorming Kebersamaan.............................................................62 

Gambar 4.5. Brainstorming Ekspresif....................................................................63 

Gambar 4.6. Moodboard Ceria...............................................................................63 

Gambar 4.7. Scene 1..............................................................................................65 

Gambar 4.8. Scene 2..............................................................................................66 

Gambar 4.9. Scene 3..............................................................................................66 

Gambar 4.10. Storyboard 1....................................................................................67 

Gambar 4.11. Storyboard 2....................................................................................67 

Gambar 4.12. Storyboard 3....................................................................................68 

Gambar 4.13. Mockup Video Sponsor Instagram..................................................69 

Gambar 4.14. Mockup Video Sponsor Facebook..................................................70 

Gambar 4.15. Mockup Video Sponsor Youtube....................................................70 

Gambar 4.16. Brainstorming Warna......................................................................71 

Gambar 4.17. Brainstorming Font.........................................................................72 

Gambar 4.18. Moodboard Kebersamaan...............................................................72 

Gambar 4.19. Moodboard Lupa Waktu.................................................................73 

Gambar 4.20. Moodboard Ekspresif......................................................................73 

Gambar 4.21. Icon Ekspresif..................................................................................74 

Gambar 4.22. Logo + Icon.....................................................................................74 

Gambar 4.23. Brainstorming Visual......................................................................75 

Gambar 4.24. Poster...............................................................................................76 

Gambar 4.25. Calendar..........................................................................................77 

Gambar 4.26. Brosur..............................................................................................78 

Perancangan Promosi Panties..., Sheila Loeshandra, FSD UMN, 2018



xiv 
 

Gambar 4.27. Menu...............................................................................................78 

Gambar 4.28. Template Packaging........................................................................79 

Gambar 4.29. Pattern Kertas Bungkus...................................................................79 

Gambar 4.30. X banner..........................................................................................80 

Gambar 4.31. Nomor Meja....................................................................................81 

Gambar 4.32. Signage Lantai................................................................................81 

Gambar 4.33. Games.............................................................................................82 

Gambar 4.34. Pin...................................................................................................83 

Gambar 4.35. Gantungan Kunci............................................................................83 

Gambar 4.36. Tumblr............................................................................................84 

Gambar 4.37. Lunch Box......................................................................................85 

Gambar 4.38. Voucher..........................................................................................85 

Gambar 4.39. Coupon...........................................................................................86 

Gambar 4.40. Totebag...........................................................................................87 

Gambar 4.41. Seragam..........................................................................................87 

Gambar 4.42. Apron..............................................................................................88 

Gambar 4.43. Kertas Meja.....................................................................................88 

Gambar 4.44. Struk................................................................................................89 

Perancangan Promosi Panties..., Sheila Loeshandra, FSD UMN, 2018




