
xii 

 

DAFTAR PUSTAKA 

 

Fraser, T. (2004). Designer's Color Manual. United States: Chronicle Books LLC. 

Hill, W. (2005). The Complete Typographer. Singapore: Quarto Publishing plc. 

Horky, V. (n.d.). What is Guerrilla Marketing. Diakses dari 

http://www.guerrillaonline.com/ 

Jasmine, P. (2009). About Scoliosis. Diakses dari http://putrijasmine.com/about-scoliosis 

Jury, D. (2006). What is Typography?. Singapore: Rotovision SA. 

Kusmiati, A. (1999). Teori Dasar Desain. Jakarta: Djambatan. 

Loken, P. (n.d.). Visual Perception. Diakses dari 

http://www.macalester.edu/academics/psychology/whathap/ubnrp/aesthetics/perc

eption.html  

O‟Connel, J. (2007). Standards for Scoliocis Screening. Sacramento: California 

Department of Education. 

Parker, S. (2007). Ensiklopedia Tubuh Manusia. Jakarta: Erlangga. 

Rakhmat, J. (2008). Psikologi Komunikasi. Bandung: Remaja Rosdakarya. 

Ross, F. (2012). Persepsi Visual. Diakses dari http://www.scribd.com/doc/ 29395404/ 

17/Persepsi-visual 

Rustan, S. (2008). Layout: Dasar & Penerapannya. Jakarta: Gramedia Pustaka Utama. 

Perancangan Media Visual..., Stephany, FSD UMN, 2013




