DAFTAR PUSTAKA

Buku

Andrews, J.C., & Shimp, T.A. (2018). Advertising, promotion, and other aspect of
integrated marketing communication. United States: Cengage Learning.

Belch, G.E., & Belch, M.A. (2012). Advertising and romotion an integrated
marketing communication perspective. Singapore: The McGraw-Hill
Companies.

Bhalla, S., & Anuraag, S. (2010). Visual merchandising. United States: Tata-
McGraw-Hill Education.

Clow, K. E, (2012). Integrated advertising, promotion, and marketing
communication. England: Pearson Education Limited.

Dunne, P.M., Lusch, R.F., & Griffith, D.A. (2013). Retailing. Ohio: South-Western
Thompson Learning.

Drewniany, B.L., & Jewler, A.J. (2014). Creative strategy in advertising. United
States: Cengage Learning.

Hiam, A. (2014). Marketing for dummies. United States: John Wiley & Sons.

Ingram, T.N., LaFroge, R.W., Avilla, R.A., Schwepker, C.H., & Williams, M.R.
(2012). Sales management: Analysis and decision making. United States:
M. E. Sharpe.

Landa, R. (2011). Graphic design solution 4" edition. United States: Wadsworth

Cengage Learning.

XViii



Lamb, C.W., Hair, J.F., & McDaniel, C. (2008). Essentials of marketing. United
States: Cengage Learning.

Macario, J.W. (2009). Graphic design essentials: Skills, software and creative
solutions. United Kingdom: Laurence King Publishing Ltd.

Morissan, M.A. (2010). Periklanan: Komunikasi pemasaran terpadu. Indonesia:
Prenada Media Group.

Pentak, S., & Lauer, D.A. (2016). Design basics. United States: Cengage Learning.

Perreault, D.W., Cannon, J.P., & McCarthy, E.J. (2014). Basic marketing: A
marketing strategy planning approach, nineteenth edition. United States:
The McGraw-Hill Companies.

Poulin, R. (2011). The language of graphic design: An illustrated handbook for
understanding fundamental design principles. United States: Rockport

Sugiarto, E. (2017). Menyusun proposal penelitian kualitatif: Skripsi dan tesis.
Indonesia: Diandra Kreatif.

Sugiyama, K. & Andree, T. (2011). The dentsu way. New York: The McGraw-Hill
Companies.

Tondreau, B. (2009). Layout essentials 100 design principles for using grids.
United States: Rockport Publishers.

Williams, R. (2015). The non-designer’s design book: Design and typographic

principles for the visual novice. United States: Peachpit Press

XiX



Internet

Arni, U.D. (2018). Pengertian dan konsep integrated marketing communication.
Diakses pada 8 September 2019, dari
https://garudacyber.co.id/artikel/1067-pengertian-dan-konsep-integrated-
marketing-communication

Furman, J. (2017). Everything you need to know about ATL, BTL, and TTL
advertising. Diakses pada 1 September 2019, dari
https://www.business2community.com/marketing/everything-need-know-
atl-btl-ttl-advertising-01902793

Friesner, Tim. (2014). Marketing mix 4Ps and 7Ps. Diakses pada 7 September 2019,
dari https://www.marketingteacher.com/marketing-mix-4ps-and-7ps/

Grant, M. (2019). Strenght, weakness, opportunity, and threat (swot) analysis.
Diakses pada 10 Oketober 2019, dari
https://www.investopedia.com/terms/s/swot.asp

Hestanto, A. (2018). Brand awareness (kesadaran merek). Diakses pada 10 Oktober
2019, dari  https://www.hestanto.web.id/brand-awareness-kesadaran-
merek/

Portal Investasi. (2019). Mencari usaha yang menguntungkan? Toko kado boleh
dicoba. Diakses pada 29 Agustus 2019, dari
https://www.portalinvestasi.com/toko-kado-usaha-yang-menguntungkan/

Quelch, J., & Bonventre, K.C. (2013). Better marketing at the point of purchase.
Diakses pada 1 November 2019, dari https://hbr.org/1983/11/better-

marketing-at-the-point-of-purchase

XX



Robertson, T. (2019). Difference between push & pull marketing. Diakses pada 10
November 2019, dari https://smallbusiness.chron.com/difference-between-
push-pull-marketing-31806.html

Winstar Digital Agency. (2018). Periklanan sebagai strategi meningkatkan brand
awareness. Diakses pada 31 Agustus 2019, dari
https://winstarlink.com/periklanan-sebagai-strategi-meningkatkan-brand-

awareness/

xxi





